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The Service Stations of Today 
What About Those of 


“ deen Service Stations as 





“if 


Seen by a Traveler 


How do the oil industry's retail outlets look to the 
public two years after a wartime period of restricted 


service and shortage of manpower? 
Recred ©.) Mus Taking Customers Viewpatin. Sens Marterers 


peed tertnnean gee na F. A. Bean, retired Birmingham, Ala., oil man, no 


Service Station to Moreh Ad sing Promises 











ale os ae | stranger to NPN readers, gives a recount of his own 
A / 
om | 4 reaction. In a case history of his travels made late in 
ok | the spring of this year, Mr. Bean reports on his findings 
ei | at more than 60 service stations in five states. 
1es ' 
- This cross-section study, made 15 months following 
rm = aT a similar trek completed late in 1945, gives a station-by- 
| : 
sia i station account of Mr. Bean’s findings. P. 22. 
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Educational Aid by Oil Companies companies in tire sales and breakdown of pri- 

NPN £17 ci : _ vate brand sales as against manufacturers 
. mpanies reveals six 

¥ ae peo ahsanie brand is related. P. 19. 


which provide financial aid to workers for ex- 
tending their education. For details of each 


company’s educational aid program, see p. 37. Issues Raised in Cotton Valley Suit 


Question of the scope of state laws is raised 
in Justice Department's Cotton Valley suit. 

Study of channels through which U.S. passen- Also raised is legality of state authorizing uniti- 
ger car and truck tires were sold in 1941 and zation pacts. For a brief analysis of these 
1946 made by University of Akron. Gain of oil issues, see p. 40. 


Oil Companies and Their Tire Sales 








SALES EFFICIENCY can be measured 


-in GALLONS 
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PETROLEUM METERING EXCLUSIVELY 
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Photo: Courtesy of Shell Oil Co. 





=By BRODIE METERS equipped wit 


BRODIMATIC COUNTERS 


Rapidly increasing gasoline consumption due to 
the revival of motor car and truck manufacture, 
calls for increased marketing efficiency—particu- 
larly in view of today’s higher costs of delivery 
Operations. 


To achieve this goal requires an accurate gallonage 
record,through which the daily productive capacity 
of each tank truck can be measured. By employing 
Brodie Meters, equipped with Brodimatic Count- 
ers, repeated losses in time, effort and product can 
be effectively reduced to a minimum. These savings 
will then be reflected in increased sales and profits. 
To step up the efficiency of all delivery operations, 
adopt Brodie Meters equipped with Positive error- 
proof direct readings, today. 


Get full details. Write for Bulletins. 


RALPH N. BRODIE CO., Inc., 953 Gist St., OAKLAND 8, CALIF., U.S.A., CABL! 
ADDRESS: “BRODICO” e Division Offices: CHRYSLER BLDG., NEW YORK City e 59 E 
VAN BUREN, CHICAGO 5 ¢ 302 SOUTH PEARL ST., DALLAS, TEXAS @ 221-99TH AVI 
NORTH, SEATTLE 9, WASH. @ 2101 S. SAN PEDRO, LOS ANGELES 11, CALIFORNIA 


REPRESENTATIVES AND STOCKS IN ALL PRINCIPAL CITIES 
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TEST FLEETS maintained by Ethy! at both Detrcit and Saniernardino form 
sart of the complete laboratory facilities that serve the peftoleum industry. 
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ROAD RATING ACCURACY is promoted by specially designed instruments 
which indicate spark advance, engine speed, and temperature. 


FUEL KNOCK TESTS on the road are made in selected standard cars and 
in some vehicles equipped with special experimental engines. A truck serves 
as an impromptu filling station for test cars. 
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. Road Ratings 


cu 
ery —another important example of how Ethyl serves the petroleum industry 
_ (y GREAT IMPORTANCE to refiners are the answers to The cooperative programs are planned and carried on 


these questions: ‘“‘How will my new gasolines per- by technical employees having a broad background of 
~1TV . ’ « . . ° ° ° 
a form in my customers’ cars? How will they perform in experience with engines and fuels and are conducted 





ing cars produced in the future?”’ both at the Corporation’s laboratories at Detroit and at 
int- Road tests are essential if these questions are to be its road test laboratory at San Bernardino, California. 
can answered with reasonable certainty, since laboratory Cooperative road rating programs constitute but one 
ngs knock tests are not fully dependable indicators of the phase of ‘Ethyl’s research and service work to aid oil 
fits road performance of fuels. companies. Your own technical staffs are invited to con- 
yns, The Ethyl Corporation cooperates with oil companies sult with us on matters of mutual interest. 
programs to evaluate the road performance. of current 

casa isolines and the best combinations of préducts from 

lifferent refining processes for the economiea! production 

f fuels to satisfy tomorrow’s engines. Vehicles having ” = T 4 Y L 

ypes of fuel knocking characteristics which are repre- 

entative of the full range encountered in current en- CORPORATION 

ines are selected for this work. Additional vehicles are 
\BI juipped with engines modified to permit the rating of Chrysler Building, New York 17, N.Y. 
9 |} iels which are likely to be required two or three years 
Avi 1 the future. 24 years’ service to America’s progressive petroleum industry. 
INIA 
IES ducts sold under the “‘ETHYL"’ trade-mark—Antiknock Compound...Detergent Cleaner...Sait Cake...Ethylene Dichioride...Sodium Metallic...Chiorine (liquid)...Oi! Soluble Dye. 
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COMING MEETINGS 


SEPTEMBER 


North Carolina Oil Jobbers Assn. and South 
Carolina Oil Jobbers Assn., joint fall meet- 
ing, Mayview Manor Hotel, Blowing Rock, 
N. C., Sept. 5-9 

National Butane-Propane Assn., convention, Jef- 
ferson Hotel, St. Louis, Sept, 15-17. 

National Assn. of Credit Men, Petroleum Divi- 
sion, annual meeting, Edgewater Beach Ho- 
tel, Chicago, Sept. 15-17. 

American Chemical Society, Division of Petro- 
leum Chemistry, annual meeting, Waldorf 
Astoria, New York, Sept. 15-19. 

Michigan Petroleum Assn., fall convention 
Park Place Hotel, Traverse City, Mich., Sept. 
16-17 

API Lubrication Committee, Traymore Hotel, 
Atlantic City, N. J., Sept. 17-18. 

SAE, tractor meeting, Hotel Schroeder, Milwau- 
kee, Wis., Sept. 17-18. 

Chicago Oil Men’s Club, annual fall golf party, 
Rolling Green Country Club, Arlington 
Heights, Il.,. sept 18S 

National Petroleum Assn., annual meeting, 
lraymore Hotel, Atlantic City, N. J., Sept. 
17-19 

LPGA West Coast sectional meeting, Newhouse 
Hotel, Salt Lake City, Utah, Sept. 23. 

LPGA Board of Directors meeting, Newhouse 
Hotel, Salt Lake City, Utah, Sept. 24-25. 

National Congress of Petroleum Retailers, an- 
nual meeting, Detroit Leland Hotel, Detroit, 
Sept. 24-25 

Ohio Petroleum Marketers Assn., fall confer- 
ence and golf tournament, Hotel Commo- 
dore Perry, Toledo, Sept. 25-26. 
Independent Petroleum Assn. of America, an- 
nual meeting, Oklahoma City, Sept. 29-30. 
American Institute of Chemical Engineers, re- 
gional meeting, Hotel Statler, Buffalo, N. Y., 
Sept. 29-30, Oct. 1 
AIME, Petroleum Division, two-day technical 
meeting in conjunction with regional meet- 

Denver, Colo., Sept. 28-30, Oct. 1-2. 


OCTOBER 
SAE, autumn aeronautical meeting, Biltmore 
Hotel, Los Angeles, Oct. 2-4. 
Oklahoma City Chamber of Commerce Oil and 
Gas Division, petroleum marketers clinic, 


Skirvin Tower Hotel, Oct. 3. 

Pennsylvania Petroleum Assn., Inc., fall con- 
ention, Bedford Springs Hotel, Bedford, 
Pa Oct. 6-7 


ASME, Petroleum Mechanical Engineering Con- 
rence, Rice Hotel, Houston, Oct. 6-8. 

American Gas Assn., annual meeting, Audi- 

rium Hotel, Cleveland, Oct. 6-8. 

West Virginia Petroleum Assn., annual meeting, 
ity undecided, Oct. 8. 

American Institute of Mining and Metallurgical 
Engineers, Petroleum Division, Mayo Hotel, 
Tulsa. Oct 8-10 

California Natural Gasoline Assn., annual fall 
neeting, Ambassador Hotel, Los Angeles, 
Oct ll 

Empire State Petroleum Assn., fall convention, 
Valdorf-Astoria, New York City, Oct. 13-14. 

American Assn. of Oilwell Drilling Contractors, 


' 


ual meeting, Long Beach, Calif., Oct 
3-15 

exas Mid-Continent Oil and Gas Assn., an- 
il convention, Gunter Hotel, San Antonio, 


Tex., Oct. 16-17 

National Lubricating Grease Institute, annual 
onvention, Edgewater Beach Hotel, Chicago 
Oct 16-18 

Kansas Liquefied Petroleum Gas Assn., annual 
onvention, Broadview Hotel, Wichita, Kans., 
Oct, 20-21 

ASME, Fuels Division, joint meeting with Coal 
Division of American Institute of Mining and 
Metallurgical Engineers, Cincinnati, Oct. 20 


\merican Institute of Mining and Metallurgical 
Engineers, Petroleum, Elks Club, Los An- 
eles, Oct. 23-24 

National Tank Truck Carriers, Inc., annual 
nembership meeting, Biltmore Hotel, Los 
Angeles, Oct. 27 
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There’s comfort galore in the brand new post-war cab of new 
light or medium duty GMC models! It’s all-steel . . . rubber 
stabilized . . . wider and longer . . . completely insulated and 
soundproofed. Its wider seat is adjustable forward and back- 
ward. Its windshield is higher and wider . . . visibility greater 
all around. Its unique ventilation system provides circulating 
fresh air . . . heating and defrosting if desired. 


Out front, there’s added protection with rugged bumper bar 
grille, frame-mounted and angle-braced. Under the hood, there’s 
war-proved, improved power with engines of “Army Work- 
horse” design. Under the load there’s the strongest, sturdiest 
chassis GMC has ever built for light and medium duty hauling. 


GMC TRUCK & COACH DIVISION © GENERAL MOTORS CORPORATION 


THE TRUCK OF VALUE 





Above—GMC’'s new cab has 
8 inches more seating width... 
thick upholstery and padding... 
73 individually wrapped springs. 


Below—GMC’s revolutionary 
new ventilation system provides 
scientific fresh air circulation, 
plus forced air heating if desired. 
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POSSIBLE AlD—News that Sinclair Refining Co. has com 

ted its products pipeline connecting refineries at East Chi 
C Ind ind Marcus Hook, (see p. 12) may spell slight 
relief for the hard-pressed Midwest. Though company officials 
offered no comment, it is safe to assume that movement ol 
products through this line will release many tank cars for us¢ 
lsewhere. Also, since line between Steubenville and Toledo 
Ohio, is equipped to pump products either east or west. it 
ay be that products will be moved westward from Marcus 


STRETCHING UP—Production of synthetic rubber, now 
bout 30,000. t 
el and should 


iG 


per vear, has just about reached its lowest 
tart pushing upwards soon. This is the opin 
of ¢ rnment rubber experts who are working with the 
: \rmed Services Committee in drawing up legislation 
permanent U. S. rubber program. They point out that 
eptance of synthetic rubber is becoming more commor 


and that manufacturers are becoming aware of the pric 


uitages which the war-built ersatz rubber program has 


them. If the U. S. had no synthetic rubber plants, thes¢ 
perts assert, the price of natural rubber coming from. thi 
t Indies would be about 75c¢ per Ib., instead of the pres 


14.5 to 16c. Manutacturers are now operating on slim: in 
acing their dependence upon production of syn 


etl istead of maintaining large stockpiles as in the past 


UNDER THE GUN—The House Small Business Subcommit 
may soft-pedal its probe of farmer co-operatives, while 
ing full blast after consumer purchasing and distributing 
yperatives. It is letting drop hints, at any rate, that it 

it have any particular bone to pick with the farm groups, 

are characterized as solely interested in turning an odd 

llar here and there. At same time, subcommittee aides ari 
ng that the chief threat to the little businessman are the 
nsumer co-operatives, Whose primary, and crusading, inter 
is forcing down prices which the little man can’t meet and 
ect to stay in business. If this is the case, the subcommit 
may even get some help from the farm groups, whos: 
selling price philosophy is bound to clash eventually with 


v-price ideas of the consumer co-ops 


DOLLARS AHEAD—While Britain’s “austerity” program is 
med, among other things, at cutting her gasoline purchases 
he U. S. to the tune of a half-million tons annually, the 
duction probably will be largely offset by an increased re 
juirement for burning oils. Thus, in total, British takings from 
his country will be about the same as in the past, although 
shift away from gasoline will achieve the all-important 


bjective of conserving her dwindling store of American dol 


GRAVY TRAIN—While talk of a possible advance in crude 
prices continues, a good many crude producers in the South- 
west have developed severe cases of split-personality. On the 
one nand, they are making money at present prices and are 
ipprehensive that an additional increase would be the signal 
for government to jump in and hit them in that particularly 
On the other, thes 


serve spot prices that some refiners aré getting for their 


vulnerable spot, the depletion allowance 
| 


products and feel that the gravy train is rolling by without 


he producer being able to lick the spoon 


t 


THE RESIDUAL “?”—Biggest question mark in estimates of 
fuel oil supply-demand picture on East Coast this winter is 
residial fuels. They've been tight since the end of the war 
ind lowered production per barrel of crude, due to increased 
of catalytic cracking, has been a contributing factor. How- 
ever, although distillate consumption has taken terrific jump, 
me sources believe heavy fuels demand will drop. slightly 
this winter and average over 5° less in 1948 than in 1947 
Reasons cited include predicted reduction in general business 
activity and sharp drop in shipping movement at East Coast 
ports. Such a decline in shipping has already been reported 


on the West Ccast. 


IN THE SAME BED The close relations between the Jus 
tice Department’s Antitrust Division and the Senate Small 
Business Committee in the latter's probe of petroleum dis 
tribution was shown at the Chicago hearings. Two of | the 
DJ's anti-monopoly experts were on hand for all testimony 
And when the committee chairman, Sen. Wherry (K., Nebr.) 
called a halt and went home, the committee’s chief aide set 
up shop for a few days in the Chicago DJ offices to hear 


complaints from those who failed to make it to the hearings 


WELCOME—Widespread launching Jast month of Independ 
ent price policies by distributors of distillate fuel oil in the 
Midwest may well mark the beginning of a new era in oil 
marketing, which, there is reason to believe, present-day of- 
ficials of major companies will welcome. It may cool the 
intitrust hot seat all big business occupies because practically 


ll antitrust actions relate in some way to prices 


UNDER HIS HAT—Western oil men attach considerable 
significance to the locations of the two offices of the new 
American Independent Oil Co.—San Francisco and Washington 
Only one of the participating companies has its headquarters 
in San Francisco. None, of course, headquarter in Washing- 
ton. Many observers draw the conclusion that since San Fran- 
cisco is the home town of Ralph K. Davies and Washington is 
his principal theatre of operations, the real headquarters of 
the company will be, at least for the first several years, large- 
ly under Mr. Davies’ hat. 








HAPPY (Record-Breaker) HOLIDAY says: 


Holiday’s circulation is racing ahead... reaching 


the folks who have an itch to go and plenty of 





‘scratch’ to go on. That’s why — 


HOLIDAYS FIRST WIT 











t NATIONAL PETROLEUM NEws Se 








= 
} 
; 














YOUR BEST CUSTOMERS! 


Here's concentrated buying power—on a high- kind of pocketbooks that can absorb good times. 

octane scale! Important? You bet. Department of Labor 
Holiday's family circulation is now racing past statistics show that expenditures for tires, tubes, 

750,000... offering you the cream of the nation’s repairs. and replacement parts soar as family 

highway fans and less waste automotive circula- incomes reach the $5,000-a-year level. 

tion than any other big-time publication. Why not plan now to get your share of the 
Now in Holiday you can reach the families great new Holiday market? Its “way out front in 

who not only travel the most, but who tote the the race for the best, biggest, buyingest prospects. 


The most responsive new market today is exclusive with 


HOLIDAY 


A CURTIS PUBLICATION 


Independence Square, Philadelphia 5, Pa. 
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Everything from CRANE 
for Marine Terminal Piping 


Here’s another example of how completely the petroleum 
industry is served by Crane. And how you can get—on one 
single order to your Crane Branch or Wholesaler—all the 
piping equipment for any bulk plant. Crane supplies not only 
the valves and fittings, but the pipe, fabricated piping, and all 
accessories. 


CE ONE STANDARD OF QUALITY 


ONE RESPONSIBILITY 


“atv Lai ONE SOURCE OF SUPPLY 


Whether for a marine, rail, or truck-loaded plant—with large 
or small capacity—depending on Crane assures this 3-way 


advantage: Buying is simplified because you choose from the 
world’s greatest line of piping equipment for all applications- 





in brass, iron, and steel. Undivided responsibility for materials 
means time-saving, trouble-free installations. Uniform Crane 
quality throughout piping systems assures longer life at peak 
efficiency. 





















CRANE CO., 836 South Michigan Avenue, Chicago 5, Illinois 
Branches and Wholesalers Serving All Industrial Areas 


te 


UL 















(Right) For unloading lines subject to tough work- 
ing conditions at Marine terminals, Crane recom- 
mends No. 47XR—150-pound Cast Steel Wedge 
Gate Valves with hard-wearing, tight-seating Ex- . 
elloy te Nickel Alloy disc and body seat rings. Sizes 6 a 
from 2 in., with screwed, flanged, or welding ends. a. 
See your Crane Catalog. 





EVERYTHING FROM ..«-: 





VALVES ® FITTINGS 
PIPE ® PLUMBING 
AND HEATING 





FOR EVERY PIPING SYSTEM 


co 
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The political na- 
ture of the present 
,anti - monopoly 

“drive” is pointed up 
by the assignment of the government’s 
chief “trust buster” to the job of investi- 
sating the housing industry. 


Mr. Yocom 


John Sonnett’s taking over — whilk 
lesser lights go after oil, rubber, movie 
technicclor and others on the big busi- 
ess target list—plainly is meant to 
lramatize this phase of the campaign in 
the public mind; to create the picture of 
he Truman administration battling to 
provide shelter for the common man 
ind) for the returned war veteran, in 
irticular 


The administration’s good faith in in- 
uzurating the current wave of antitrust 
is open to question, too, by reason 
the very number and variety of ac- 
is that have been instituted. 

They are so many, in fact, that th 
Justice Department would appear — al- 
eadv to have hopelessly over-extended 
tself. With hardly any more manpowe1 
ow than was available to’ it last yea: 

spite its largest appropriation in his 
intitrust divisicn scarce! 
ems in a position to push vigoroush 
the prosecution of these various and 


unary prod edings before grand rie 


ie courts. Thus it may be veais 
eTO! me of them t be disposed j 
1] | lone getting bev. nd even th 
elimi iry stages 
Of course, this could be a part of the 
setting for the 1948 presidential 
unpaign, too Indeed, we rather sus- 
ect that it is, and that the first con 
will Come with the submission 
t] Republican Congress in) Januar 
I he President’s budget for the next 
\ l 
Undoubtedly it will include a reques 


creased funds with which | 


ly ! 
iron menopoly. And, of cours: 
|! put the Republicans on tl 
known snot. She uld they go ilo 


I) in could say that he had fore 


nd; if not, then he and the other 


1) cratic politicos could zo to ih 
try with the story that the GOP 
t the little fellow—the consumer, 
family in need of a home and 
1! bu ‘ A 
Because the newly-formed American 


Independent Oil Co., which he heads, 
eans to become an importer of foreign 
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INTERPRETING THE OIL NEWS 





WASHINGTON—By Herbert A Yocom 


Truman Hunts '48 Votes 


With Antitrust Shotgun 


crude oil, the views of Ralph K. Davies 
on the subject of an import policy for 
the U. S. become of more than just aca- 
demic interest. 

A showing of the way he thinks is to 
he found in the paper he presented to 
the O'Mahoney Committee of the Sen- 
ate in November, 1945 as part of a final 
report to Congress by the Petroleum Ad- 
ministration for War. Mr. Davies was 
discussing “Oil in the Future,” and here, 
in part, is what he said: 

“Now and then the small operator, and 
the domestic price structure, may need 
protection against tco much imported oil. 
The measure of protection needed will 
vary from time to time with fluctuations 
in the output of domestic crude and in 


An offer of three 

trainloads (3 million 

Mr. Larara gals.) of heating oil 

was received — by 

H. F. Horning at Minneapolis shortly after 

it was reported in this column on July 

0, that Twin Cities Petroleum Club had 

initiated plants to obtain a one-million- 

gal. trainload to ease an anticipated sea- 
sonal shortage of 30 million gals. 

The offer, which was turned down, 
came from an unexpected source. It was 
made by Industrial Solvents, Inc., White 
Plains, N. Y., and was deeply appreciated 

t Twin Cities, since product was for 
mmediate delivery in shipper’s cars from 
Group. 3, Samplk s of the oil were tested 
and it was up to specifications, Mr. Horn- 
ing said, but the price quoted was 10.5c 
lelivered to the jobber 

This price was the same as the ma- 
or company posted tink wagon price at 
that time, and the Twin Cities marketers 
were unable to handle the order. There 
was no margin for bulk plant handling 

nd tank wagon delivery cost, and of 
course no margin of profit, but the deal 
would have been closed if the price had 
heen such that the marketers could have 
handled it on an even break, we are told. 


This proposed transaction may indi- 


the potential supply and cost of foreign 
crude and products. . 

“Looking further ahead (beyond 1946), 
the question of proper excise taxes or im- 
port duties will require close and con- 
tinued study. The principles that should 
govern are fairly clear. The import duty 
should be high enough to insure a crude 
price that will encourage domestic ex- 
ploration, development and production, 
and the maintenance of a healthy do- 
mestic industry. It should be high 
enough to foster the development of pro- 
ductive capacity adequate for the na 
tional security. It should not be so high 
as to relieve the domestic industry of in- 
centive to lower production costs, or to 
drive overseas all refining of foreign 
crude to make products for export, or to 
result in high prices to the American 
consumer, 

“The factors that affect the applica- 
tion of these principles will vary from 
year to year, A duty fair to all parties 
today might within a few years be un 
fair to the domestic producer on the one 
hand or to the consuming public on the 
other. Review, revision and vigilant 
statesmanship are required.” 


MIDWEST—By Earl Lamm 


Twin Cities Get Heating Oil, 


Reject It Because of Price 


cate a number of things, but we think it 
definitely proves one very important 
point that heating oil for Midwest con 
sumption can be had—at a price! After 
Twin Cities declined the proposal, we 
understand the oil was offered elsewhere 
for delivery in tank cars at various Middle 
Western cities at local tank wagon prices, 
nd was refused 


W. J. (Bill) Carthaus of Deep Rock 
new chairman of the API Marketing Divi 
sion Committee on Development of a 
Service Program for Marketers, has 
found a practical approech to learning 
what Indep ndent marketers want API 
to do for them. 

Jobbers generally ar noted for the 
letters they do not answer and _ for the 
questions thev do not ask in large meet- 
ings, So Mr. Carthaus has decided to 
hold a number of round table conferences 
with small groups of Independents 

First meeting is scheduled for Indian 
apolis on Sept. 5, with 10 or 15 jobbers 
from the Indiana, Kentucky and Ohio 
associations. Another. including jobbers 
from Wisconsin, Minnesota and North 
wid South Dakota, has been called for 
Sept. 23 at Minneapolis, and similar 


Continued on p. 18 








Butane-Propane Assn. Head Sees LPG Expansion Ahead 

















John M. Robinson 




















John M. Robinson, president of National Butane-Propan However, on July 1, 1937, he participated in organizatior 
Assn., foresees a large expansion in the liquefied petroleum of the Butane Gas Co., and six years later bought out tw 
gas industry during the next few years; but there are many other stockholders, resigned his position with Standard and 
problems that must be solved collectively through association began devoting full time to the LP-gas business. 


activities, he believes. . Mr. Robinson is past president and past secretary of the 
He has been in the LP-gas business for 10 years, but started 
out in the oil industry as a bulk plant clerk for Standard of 
Louisiana at Alexandria, La., on Feb. 5, 1924, after graduating 


from Bolton High School there the previous yea 


Louisiana Butane Dealers Assn., and last vear was elected 


president of NBPA. 


He and Louise Meredith were married at Alexandria 


- ug. 15, 1925, and now have two daughters. Ruth Elain 
In 1927, he became a general salesman for the company, . ! d . laug . 


covering the central section of the state. During succeeding 
years, he worked various other sales territories until Dec. 1, 
1939, when he became district sales manager for the north Mr. Robinson has been a member of the Presbyterian Churc} 
half of Louisiana. “all my life.” He likes to hunt and fish 


20, is a junior in the College of Commerce at Louisiana Stat: 
University, and Mildred Louise, 10, is attending grade school 
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Most Stations Get Past 
Labor Day Supply Hurdle 


Some Go Dry in Midwest But Record Generally Is Good; 


Industry’s Fingers Still Crossed on Next Two Months 


By NPN Staff Writers 

Labor Day week-end and its accom- 
panving heavy demand for gasoline has 
passed and the oil industry came through 
without too much difficulty. As was ex- 
pected, the Midwest felt the pinch great- 
est and “lots of service stations” closed 
Sunday and Labor Day, principally due 
to lack of sufficient gasoline to carry 


them ove 


But following the week-end, the sit- 
iation was such that belief was ex- 
pressed by some industry officials that 
We ire over the surmmer hump in Gaso- 

demand.” 


Reports from an NPN. survey” con- 
luded just before press time indicates 
that in areas outside of the Midwest very 
tew service stations closed for lack of 
rasoline and most of those. were in the 
small storage” category and a_ few 
vhich were caught short because deliv- 
ries were not being made Sunday and 
I abor Day 


Spot reports on gasoline supplies and 
lemand presented this picture for the 
East Coast, Midcontinent and Midwest 


reas 


MIDWEST 


Here the general belief is that “we 
we over the summer hump in gasoline 
lemand,” and it is expected that con 
sumption will show some decline. But, 
is one major Company supply man put 
it, When demand does not follow. the 
usual precedent, then may be unexpect- 
ed trouble 

The situation is too fluid to make 
prediction with accuracy,” he said. 


Various companies estimated the La- 
r Day week-end brought an increase 
tf 10-15% in demand over August and 

is anticipated that the over-draft of 
upplies by companies permitting it will 
delay recovery trom the summer short 
ige. One major oil company reported 
lots of service stations” closed on Sun 
day and Monday, principally due to lack 
t sufficient gasoline to carry them over, 
though in many instances they drew 
from 5-10 of September allotments in 
idvance. Some station operators closed 
t their own accord to take week-end 


5 ptember ) 19AT 


vacations. Other companies said they 
“got by all right.” 


A large Independent refiner said that 
his gasoline supplies were especially 
tight at pipeline terminals from Sious 
Falls, S. D., and north to Grand Forks, 
N. D 


Trade With Others 


At Minneapolis, H. F. Horning, secre 
tary, Northwest Petroleum Assn., said 
that many jobbers in Minnesota and 
North Dakota ran out of gasoline the 
latter part of last week and over the 
week-end, but that they succeeded in 
keeping bulk plants and stations open by 
supply trades or exchanges with other 
jobbers. The situation was not too bad, 
Horning said. 


Other refiners also reported “a tight 
pinch for some jobbers,” but said they 
knew of none who were out of gasoline. 
In one instance a price seller reported 
substituting Ethyl for regular-grade gas- 
oline, but none of his stations was closed. 
Demand over Labor Day, in many in- 
stances, appeared to be heavier in areas 
away from large cities with vacationers 
filling up for the homeward trip. 


Many oil industry sources said from 
their observations the public seems una- 
ware of any tightness in supply of gaso 
line. 


Michigan Gets By 


In Michigan, where refiners are faced 
with a crude shortage, supplies of gaso 
line tor the week-end were adequate to 
meet the heavy demand from holiday 
travelers and returning vacationers. 


It was pointed out that fall plowing 
and other farm work usually causes a 
jump in demand the latter part of Sep 
tember and extending through all of Ox 
tober, and general opinion in industry is 
that supplies will be tight up to Nov. | 


Another major source said that wheth 
er or not this increased farm demand 
will offset the summer tourist and vaca 


tion demand this year is anybody’s guess 


Check of metropolitan Cleveland area 
revealed only one company reporting 
stations closed over the week-end due to 
lack of supply. This company, Socons 
Vacuum, said eight dealers ran dry, about 


twice the usual number. One other 
supplier said some dealers closed be- 
cause no deliveries were made Sunday 
and Monday. 


Standard Oil (Ohio) on Sept. 2 an- 
nounced that effective Sept. 1, all com 
pany-operated service stations in Cleve 
land sales division would close one day 
a week on a staggered schedule, Same 
program is in effect in Dayton division 
When closed, stations will display sign 
“Temporarily Out of Gasoline—Open To- 
morrow.” Dayton division, due to local 
conditions, is considering plan to close 
all company stations on same day each 
week to prevent shift of gallonage from 
one station to another. Company has 
abandoned plan of restricting sales to 5 
gals. per customer, 


MIDCONTINENT 


Refiners in the Midcontinent reported 
the situation in various areas as follows 


North Texas—No reports of jobbers or 
stations running out of gasoline. Inven 
tories depleted over weekend. 


Kansas—One_ refiner reported “quite 
a few service stations in Kansas City” out 
of gasoline. Another said he stuck to allo 
cation program and knew of no stations 
or jobbers running completely short. 


Oklahoma — Generally no stations o1 
jobbers ran short of gasoline though a 
few did report Ethyl supplies gone. Dé 
mand this week expected to be heavy 


East Texas—No big run on gasolin 
over the weekend. No reports of sta 
tions or jobbers running short 


EAST COAST 


Spot reports on gasoline demand from 
major oil companies and leading mat 
keters ranged from “just an = average 
week-end” in some localities to as much 
as 20% above peak summer demand in 
others. Heaviest sales were reported in 
vacation areas of Cape Cod, Long Island 
and southern New Jersey. Two compan 
ies reported demand “below normal for 
Labor Day” in metropolitan New York 
some sections of Pennsylvania and New 
England. 


Consensus of preliminary reports was 
that over-all gasoline demand on Eastern 
Seaboard had probably hit summer peak 
and might have surpassed Labor Day 
consumption last year, but several com 
panies said that demand appeared “sur 
prisingly normal” and that no_ serious 
drain on stocks developed. Two com- 
panies reported stations out of “gas” for 
i matter of hours due to small storage 
There was no indication of a shortage of 
gasoline at bulk plants and = terminals 


Other Supply Developments 


Other developments in the supply 
picture during the week past can be 
listed as follows: 


1—Senate Small Business Subcommit 
tee scheduled three more hearings in its 
investigation of the petroleum industry 
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as follows: Omaha, Sept. 24; Kansas 
City, Mo., Sept. 26, and Tulsa, Sept. 29. 
2—Refinery operations for the week 
ended Aug. 23 gained two points, rising 
to 92% of rated capacity, Crude runs 
to stills also went up, averaging 5,217,- 
000 b/d as against 5,202,000 b/d for 
the previous week. 
3—Sinclair Refining Co. completed its 
products pipeline connecting East Chi- 
cago, Ind., and Marcus Hook refineries. 
4—Socony-Vacuvm Oil Co. plans 127- 
mile products pipeline from South Port- 
land, Maine to Bangor, with completion 
due late next year or early 1949. 
5—A-NPB reports a “sizeable improve- 
ment” in the military supply position 
with avgas deficiency cut greatly. 
6—Louisiana crude allowable for Sep- 
tember set at 471,185 b/d, 2826 b/d 
above August. 
7—Standard Oil Co. of Texas, Socal 
subsidiary, reported discovery of a new 
oil field at Sherman, Tex., with discovers 
well producing 150 b/d of clean oil 
through a half-inch orifice. 
8—Eleven-day — strike of — petroleum 
transport drivers in Chicago ends 


Fire Is a Setback 
On the debit side are these develop 
ments: 
I—Fire at Indiana Standard’s Whit 
ing, Ind., refinery caused the loss « 
24,000 b/d capacity for processing crud: 


f 


2—Crude production for week ended 
Aug. 23 was 5,152,800 b/d as compa.cd 
with 5,159,150 b/d for the previous 
week, a drop of 6,250 b/d. 

3—Crude runs to stills in District 
arepped 15,000 b/d, the third decreas 
veported in successive weeks. 

In announcing dates for the three Sep 
tember oil query hearings, Sen. Wherry 
(R., Nebr.), chairman, summed up the 
committee's “line of investigation” in the 
following six-point program: 

i—Availability of refined supplies to 
Independent jobbers and station oper 
ators 

2—Availability of crude supplies to 
Independent refiners. 

Measures which could be tak 
to get Independent refiners operating et 
fuli capacity. 

{—Availability of both crud id 
product pipelines to Independents. 

—Determiration of whether pips 
lines, tank trucks and barges are being 
used at maximum efficient capacity 


} 


6— Determination of whether large 
companies have made undue acquisitions 
of oil producing, refining and marketing 
proy rties. 

The Whiting, Ind., fire Aug, 28 killed 
one employe and resulted in $75,000 
damage, in addition to causing a loss of 
24,000 b/d capacity for processing crud 
Indiana Standard officials reported. 


Many weeks will be required to repa 


the damage at a time when all refinery 
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facilities are needed to cope with record 
breaking Midwest demand. The loss is 
even more acute because another fire on 
Aug. 11 damaged another 24,000 b/d 
capacity, which will not be back in op- 
eration until Oct. 1, company officials 
stated. 


Plans Products Pipeline 


On the transportation front, Socony- 
Vacuum Oil Co. said it would start con- 
struction on its 127-mile products pipe- 
line from its terminal at South Portland, 
Maine, to Bangor as soon as weather per- 
mits in 1948. The line is due to be 
completed late next year or early in 
1949. 

Present barge lines serving points to 
be traversed by new pipeline use Penob- 
scot River to Bangor, the Kennebec to 
Hallowell and the Androscoggin to Lew- 
iston. Barge shipments are frequently 
halted by winter freezes, and Socony’s 
new line will provide year-round sup- 
plies of gasoline, kerosine and fuel oils to 
this portion of Maine. 

Of possibly greater significance was the 
announcement Aug. 28 by Sinclair Refin- 
ing Co. that it had completed its prod- 
ucts pipeline connecting refineries at East 
Chicago, Ind., and Marcus Hook, Pa 

The line, originally built in the east 
from Marcus Hook refinery to Steuben- 
ville, Ohio, with an extension to Wash- 
ington, D. C., and Baltimore, Md.; and 
in the west from the East Chicago re- 
finery to Toledo, Ohio, has been es 
tended northward to Detroit, southward 
to Columbus and eastward from Marion 
to Akron and Youngstown. The line now 
completed from Youngstown to Steuben- 
ville links entire system together. Be- 
tween Steubenville and Toledo the line 
is equipped to pump products east o1 
west, in order to meet extraordinary de- 
mands anvwhere within the area served. 

With completion of this line Sinclair 
is now in a position to serve area from 
the Atlantic Coast to Chicago from its 
East Chicago refinery in Midwest or its 
Marcus Hock refinery on the Atlantic 
Seaboard 
constructing extension of the line from 
Akron to Cleveland. 


In addition, the company is 


Chicago petroleum transport drivers 
AFL), 400 to 500 strong, were back on 
the job after an Il-day srike. Tie-up 
ended Aug. 28 when management signed 
1 contract specifying a standard starting 
and quitting time for day and_ night 
shifts 

Haulers who have contended in nego- 
tiations during the past three weeks that 
they could not operate under such a 
contract. freely admitted they had given 
in to a “get tough” policy of Local 705 
leamster Union representatives and in 
acdition had to pay a “bonus of $65 to 
each driver for time lost during the 
strike 

One large transport hauler said “no 
matter how it is figured,” the new agree- 
ment will mean curtailed operations and 
1 heavier load thrown on tank cars. 

‘The only way to avoid it,” he saic 


“is tor the oil companies to volunteer to 
pay the difference in higher labor costs.” 

When it was demonstrated by man- 
agement that it was impossible to operate 
profitably under the contract, union said 
they would listen “only after it was 
shown we (the transport management) 
have lost money through meeting higher 
labor costs.” 


DJ Takes Another Look 
At OGD’s Supply Plan 


WASHINGTON—OGD and _ Justice 
Department's Antitrust Division _ still 
were wrestling at NPN press time this 
week over OGD’s plan to tell refiners 
what proportion of military and other 
government products requirements each 
should be supplying. 

DJ on Aug. 30 had said the plan was 
“ok”: had gone so far even as to dis- 
patch an approving letter to OGD. Then 
on Sept it called everything off and 
sat back to take a fresh look at th 
OGD proposal, giving as an excuse the 
issignment of two new lawyers to. thi 
“case” as replacements for the one who 
had been in charge before. 

They needed to familiarize themselves 
with what was proposed, explained D] 

In the meantime, assuming that every- 
thing would turn out well in the end 
OGD has called in advisors from industry 
to assemble statistics that will be used 
bv the government agency for setting 


refiners quotas. 
Plans Three Areas 


fo assure that its plan will dovetail 
! 


with military’s own procurement policies 
OGD proposes separating refiners into 
three procurement areas. It will combin 
PAW Districts 1 and 3 in one area, Dis- 
tricts 2 and 4 (zone of interior) in an 
other, and District 5 in a third. 

While OGD was getting set, the mili 
tary was reporting a “sizeable improve 
ment” in its supply position. 

Deticiency in aviation gasoline for 
first six months of the current fiscal vea 
had been reduced to less than half what 
it was a couple of weeks ago. said A- 
NPB, or from an estimated 1,100,000 
bbls.. to about 500,000 bbls. Also, there 


was no longer a “serious pinch” on motor 
+ 


uel for the army ground forces. 

wy Special fuel oil continued a 
problem, however, with result that the 
Navy now “probably” will extend to 
include the last half of the fiscal vear 
its program of importing 500,000 bbls 
of the product per month from the Per 
sian Gulf. 
Complications 


id developed, too 
in Army's program for supplying 2-102C 
Diesel to 
usage. Fuels and = Lubricants Branch, 
OQMG, had hoped Persian Gulf could 
supply all but 1 million bbls. of a 2.5 


Europe, largely for civilian 


million bbl. requirement, only to find 
that area already meeting more than its 
ontract commitments with result that en- 

borden now falls on U.S. Gulf and 


east) Coast retiners 
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Jobber Council Studies Fuel Oil 


Supply Position of Independents 


Preliminary Reports Indicate Many Assured of as 


Much Product as Last Year: Stress Summer Fill 


By NPN Staff Writers 

Preliminary reports from Fuel Oil Sup- 
ply Committee of National Council of 
Independent Petroleum Assns. on its fuel 
oil suply survey indicates one predomin- 
iting fact—jobbers have been actively 
conducting summer-fill campaigns with 
from 25° to 100% success in response. 
\lso included are reports that rather 
large percentage of jobbers say they 
have been assured by their suppliers of 
idequate fuel oil supplies to take care of 
customers during the 1947-48 


heating season 


present 


Grover R. Dale, executive secretary of 
Pennsylvania Petroleum Assn. and chair 
ian of the Fuel Oil Supply Committee, 
said complete reports will be taken up at 
the committee meeting of NCIPA in Chi 
io during the week of Sept. 92. Ex 
ict date has not yet been set. 


Preliminary reports from surveys con- 
ducted by four associations follow: 


Iowa Independent Oil Jobbers Assn.- 
Sent out 800 questionnaires to jobbers 
ind to date has received replies from 
tbout 15%. These returns show’ that 
summer-fill of jobber storage is about 
70%. Several jobbers from various parts 
of the state reported that consumer stor- 
ige summer-fill is above average for pre- 
ious Veay»rs 


Between 85 and 90% of jobbers in 
this state are getting good supplies ot 
fuel oil, but the remaining 10 to 15% 
ire in bad shape,” reported J. A. Dennis, 
issociation secretary. 


Survey also indicates sale of a large 
umber of new burmers. One jobber re- 
ported between 100 and 200 sold in his 
mmunity by all distributors. Jobber 
in another community said he had sold 
{0 new burners recently, representing a 
15° increase in business. Still another 
obber said his burner business has in 
creased 50% 


Dennis stated, “There is no question 
but what fuel oil consumption in Iowa 
vill be 15 to 20% greater this coming 
eason than for the 1946-47 season.” 


South Dakota Independent Oil Men's 
Assn.—]. | 
juestionnaires sent out, with 125 replies 

eived to date. Preliminary check 
hows about two-thirds of jobbers have 

mmer-fill campaigns with varied r 


Adrian, secretary, says 400 


September 1947 


sults ranging from 0 to 100°. Average 
jobber storage on fuel oil is about 25% 
of capacity now. 


Northwest Petroleum Assn. — Of 800 
questionnaires sent out, 265 replies re- 
ceived, with indications that jobber fuel 
oil storage is 30% of capacity and con- 
sumer storage 25%. Summer fills being 
pushed by all jobbers. Supplies of fuel 
oil still very difficult to obtain but vol 
ume has increased somewhat over a 
month ago. Many jobbers indicated that 
they would like to obtain more material 
in open market, but their supplier con- 
tracts either do not permit it or jobbers 
are unable to locate available extra sup 
plies at prices they can afford to pay. 


Pennsylvania Petroleum Assn. — An- 
swers received to 63% of questionnaires 
and of those reporting, 458% say they 
have been assured by suppliers of ade- 
quate fuel oil supplies to take care of 
present customers during 1947-48 heat- 
ing season. Storage of jobbers reporting 
was 71% filled. Survey shows 82% have 
conducted consumer summer-fill cam- 
paigns with results ranging from 0 to 
100% effective. About 38% anticipate 
increased sales this year and of these, 
74% will be new business. 


Only 17% of jobbers replying indi- 
cated that they were handicapped in ob- 
taining adequate supplies this year due 
to subnormal business last year, or other 
reasons, such as floods, strikes, just start- 
ing in business, ete 


First Half Profits of 4 Oil 
Companies Show 18-98% Gain 


Semi-annual reports of four oil com- 
panies during the week past showed 
net profits for the first half of 1947 
from 18 to 98% above those for the 
first six months of last year. Company 
reports and percent increase follow: 


Per- 
Net Profit Net Profit cent 
First Half First Half In- 


Company 1947 1946 crease 
Honolulu Oil 
Corp. $3,070,941 $1,549,600 98° 


Pantepec Oil Co 

of Venezuela 1,692,788 1,042,874 62 
Ohio Oil Co 13,246,115 8.263.962 60 
Atlantic Refining 6,294,965 5.146.327 18 


Ohio Oil’s net sales for the first halt 
of this vear amounted to $57,160,323, o1 
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about 36% above the $41,970,988 re- 
ported for a similar period last year. 

Sales of petroleum products and other 
gross operating income after deducting 
royalties paid amounted to $8,512,500 
for the first half of 1947 for Honolulu 
Oil Corp. as compared with $5,681,265 
last year. This represents an increase of 
about 50%. A rise of 40% in cost and 
operating expense was noted in the re- 
port. 


OHI Hits ‘Scare’ Advertising 


NPN News Bureau 

NEW YORK—Advertising copy warn- 
ing prospective oil burner buyers to get 
a writter guarantee of a full winter's 
supply of fuel oil, unduly alarms the 
vublic, says Oil Heat Institute in a recent 
bulletin to members. Fuel oil contracts 
in general use are not such a guarantee, 
as they contain no clause penalizing 
the supplier for failure to deliver. But 
they do give reasonable assurance of fuel 
oil supply, which should be sufficient, 
thinks OHI. 

Bulletin notes no oil industry warnings 
have been directed to prospective buyers 
of automobiles, Diesel engines, or mech 
anized farm equipment, and feels that 
oil burner users have been unfairly 
singled out for special attention. 

Members are again urged to fill all 
possible fuel oil storage, raise efficiency 
of all installations both old and new, re- 
place obsolete burners, and otherwise do 
everything possible to assist fuel oil sup 
pliers to overcome present transportation 
difficulties. 


Socal May Build Refinery 
At Portland, Follis Says 


Special to NPN 

PORTLAND, Ore. — R. G. Follis, 
president of Standard of California, pre- 
dicts his company will eventually build 
a refinery on property in the Guild Lake 
district of Portland owned by Standard 

California Standard already has a 
tank form in the Guild Lake area and is 
adding an additional 320,000 bbls. ca- 
pacity this year. 

Mr. Follis said California Standard’s 
developments at Rangely, Colo., were 
becoming increasingly significant as a 
supply area. “The 200-mile pipeline now 
being laid froin Rangely to Salt Lak 
City,” he said, “may be the first link 
in a movement of crude oil into the 
Northwest.” 

Commenting on iis company’s explora- 
tion activities in Ocegon and Washington, 


“ollis observed the! Califocnie’s increas- 


ing population might so mean that 
California would consume 2 the oil it 
produces ard that Picifie Northwes 


might be forced to rely on other sources 
or its own production. 

California Standard has considered the 
potentiality of Portland as an oil refin- 
ing center when it purchased property 
in the Guild Lake area for its subsidiary, 
California Asphalt Company, he said 
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Jersey Gets Support of Most Esso Dealers 
On Hold-Line, But Other Suppliers Shun It 


By G. ROSS McKEE, Jr. 
NPN Staff Writer 
NEW YORK—With its “hold the line” 


policy now over a month old, the Stand- 
ard Oil Co. of New Jersey, has gradually 
lost ground until today it stands nearly, 
but not entirely, alone. However, in its 
own marketing territory majority of its 
dealers are backing the company up. 

All other major companies marketing 
along the Eastern Seaboard have ad- 
vanced their prices for gasoline and dis- 
tillate fuels even in “Jersey territory” 
with exception that one company which 
raised its prices elsewhere, but continues 
to quote split-prices at New York Har- 
bor. However, on residual fuels, No. 5 
and 6 and particularly bunker “C”, Stand- 
ard’s competitive position has been stron 
enough to discourage price advances 
majority of other suppliers. 


o 
ww 


’ 


Some Making Split Prices 


At Boston, New Haven, New York, 
Philadelphia, Baltimore and Wilmington 
individual tanker terminal operators are 
selling certain products at prices com- 
petitive with Standard’s, but some of 
these are reported making split prices. 
At the jobber, distributor and dealer 
level, no accurate figures are available, 
and estimates of Standard officials vary 
in some instances from outside reports 


In New England about 30° of Co- 
lonial Beacon gasoline dealers are re- 
ported to have advanced their prices to 
level of Socony and other dealers. This 
percentage has remained fairly constant; 
although some Esso dealers have come 
hack down, others have gone up, Some 
distributors have also advanced — their 
prices to dealers. Trade sources also es- 
timate that about 90% of distillate fuel 
oil business is being done at the higher 
level in New England, although volume 
of material being sold is low. 

In upper New York state, the percent 
age of Jersey distributors who have de- 
serted company’s policy is said to be 
lower than in New England, but in th 
Metropolitan) New York area Standard 
and outside sources agree that dealers 
and distributors are practically 100% up 
to level quoted by Socony for both gaso- 
line and heating oils. 

In New Jersey, Standard’s own back- 
vard, however, the survey indicates that 
most dealers are sticking by the com- 
pany. Standard’s own reports show a 
small minority of its own dealers and 
distributors have advanced their prices. 
John Dressler, executive secretary of New 
Jersey Gasoline Retailers Assn., states 
that at least in northern New Jersey that 
two price structures are existing side by 
side and reports indicate that price is in- 
fluencing the public slightly if at all 
Some dealers of other major companies 
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report losing gallonage, but others say 


thev have gained. 


Go Back Down 


In Pennsylvania, a considerable num- 
ber of Esso gasoline dealers who ad- 
vanced their prices with Atlantic’s are 
reported to have gone back down. Esti- 
mates of number of Standard dealers ad- 
vancing prices in Pennsylvania, Mary- 
land, the Virginias, the Carolinas and in 
Louisiana vary from “negligible” to be- 
tween 5 and 10%, and these figures have 
not changed much in past two weeks 


One exception is Norfolk area where coi 
siderable percentage of Jersey's own 
dealers and distributors have advanced 
their prices independently. 


Standard cfficials state that dealers 
have reported no decided increase in 
gasoline gallonage due to lower prices 
as yet, but say that public interest is 
growing and predict noticeable reaction 
after Labor Day. Company’s policy of 
taking on no new customers for gasoline 
or fuel oil except in special cases, hind- 
ers estimates of effect on domestic fuel 
buyers. However, Standard says deal 
ers have had new inquiries from home 
ewners which indicate they care more 
about what they pay to heat their homes 
than to run their cars 


Some Independent Fuel Oil Distributors 


Advance Prices ‘On Own’ to Stop Squeeze 


NPN News Bureau 

CHICAGO—Some distributors of heat- 
ing oils in the Midwest, particularly in 
larger cities, caught in what they call 
a price squeeze by majors, have launched 
independent price policies during the 
past two weeks. 

Tank wagon prices for burning oils in 
this city were advanced 0.5¢ over major 
company postings by several Independ- 
ents this week. One distributor gave his 
new price for both range oil and No. 1 
as lle gal. for 400 gals. and over; 11.5c 
gal. for 150 to 399 gals., and 12c for 
100 to 149 gals. New price for both 
No. 2 and 3, in the same dump sizes 
was given as 10.5c; lle and 11.5c No. 
5 fuel, he said, is now priced at 9c for 
dumps of 750 gals. to 1499 gals., and 
8.75c for 1500 gals. and over. 


Some Independent marketers in Minne- 
apolis and St. Paul last week advanced 
their price for No. 2 fuel 0.5c, making 
the new price 12c gal. for dumps of less 
than 100 gals. and lle for 100 gals. or 
more. These prices are also said to be 0.5c 
above major company postings. 

In the Duluth-Superior area, some in- 
dependent prices were adjusted upward 
by 0.8¢ gal. for No. 2. 

Independents in various sections of 
Iowa advanced their prices above those 
of majors sometime ago, but when the 
majors did not meet the raise, some of 
them retreated. However, these advances 
by Independents in other areas represent 
an extension of belief that each marketer 
must solve his own economic. § situation 
by making his prices fit his circumstances. 
Just what the marginal circumstances of 
individual jobbers are is being determined 
by extensive questionnaire surveys by 
Northwest Petroleum Assn., in Minnesota 
and North Dakota. 


Independents Meet Increases 


In the state of Wisconsin, various 
Independent distributors are reported to 
have met the increase of 0.5c on burning 


oils announced recently by Deep Rock 
except in the cities of Milwaukee and 
Marinette, where some Independents say 
they can not advance above prices of 
majors. 

Partial returns from the questionnaires 
indicate a strong feeling that a showdown 
for their continued existence is very 
near, according to H. F. Horning. secre- 
tary, Northwest Assn. 


Mr. Horning said that 265 replies were 
received in the first two days following 
mailing of 800 questionnaires to job 
bers, and that each mail continues to 
bring more return. Consensus of jobber 
opinion, he said, is that the majors are 
executing a price squeeze to force them 
out of business. 

“Ninety percent of the jobbers feel 
that they are being squeezed by majors.” 
Mr. Horning said replies to the question- 
naire reveal. ‘The jobbers would like to 
raise their tank wagon prices to obtain liv- 
able margins,” he said, “but do not dare 
go further because of fear that the majors 
would steal their customers.” 


The returns to date also disclose that 
jobber margins in some instances are as 
low as 0.4c on range oil and 0.5c on 
furnace oil, according to Mr. Horning. 
although prices vary and are “completel 
confused,” he said. 

One unnamed jobber, who annualls 
distributes about 800,000 gals. of gaso- 
line and 400,000 gals, of fuel oil, re- 
plied that he now has no margin on fuel 
oil “and will be going out of business in 
a few days now.” 


Orders NLRB Pure Vote 


WASHINGTON—National Labor Re- 
lations Board has directed that election 
be held by Sept. 21 at Pure Oil’s Heath 
refinery, Newark, O., to determine 
whether production and maintenance 
employes want to join OWIU-CIO, the 
Oil Refinery Employes’ Independent 
Assn., or neither. 
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DJ Lawyers Play Whole Keyboard 
In First Week of Price Inquiry 


Objective of Washington Grand Jury Investigation 
In Doubt as Witnesses Face Variety of Questions 


By HERBERT A. YOCOM 
Chief, NPN Washington Bureau 


WASHINGTON—Department of Jus- 
tice lawyers are casting their lines in 
many directions, but what, if anything, 
they may have come up with in their 
vrand jury probe here of oil marketing 
practices isn’t yet ascertainable. 

With the jury in recess until Sept. 8, 
they were spending this week examin- 
ing books and records subpoenaed from 
ill major companies marketing in Dis- 
trict of Columbia and two adjoining 
Maryland counties, as well as studying 
testimony given to date. 

First four days of jury sessions were 
described by W. B. Watson Snyder, 
special assistant to Attorney General 
Clark, as just the “ground-breaking 
phase of the probe. 

He planned, when the jury recon- 
enes, to start things off again by ques- 
tioning the local manager for Standard 
of Jersey, George W. Butler. At least 
me witness examined last week had 
emerged from the jury room declaring 
that Clark’s men had tried to get him 
to say that gasoline prices here were 
dictated by Standard”. 


Many Types of Questions 


Snyder's wide field of interest was in- 

dicated, meantime, by the variety of 
questions he and Willard R. Memler 
were directing at each witness. 
They covered everything from terms 
service station leases to matters relat- 
ing to price, with meetings of the Dis- 
trict of Columbia Petroleum Industries 
committee mentioned repeatedly in con- 
nection with the latter. 

Apparently trying to establish a link 
between the PIC and price changes 
here, the DJ probers wanted to know 
if prices were discussed in PIC meet- 


‘ 


ings; also, what was the exact function 
it the committee. They got the univer- 
sal answer that price matters never got 
t mention; that the committee’s sole in- 
terest Was in tax questions. 

Witnesses also were asked how they 
learned the prices being charged by com- 
peting companies, whether they could 
idjust prices themselves, and if not, who 
did set tank wagon and dealer prices. 

Gets Negative Answer 

On the subject of station leases, Snv- 
der and Memler indicated their prin- 
cipal interest was in ascertaining whether 
terms prevented station operators from 


handling competitive oils and TBA items. 
One witness said he had been quizzed 
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at length as to whether his company 
would resort to threats against a dealer 
who introduced a line of competing 
products, and that his inquisitor had ex- 
pressed “amazement” and evidenced 
some “disgruntlement” on getting a neg- 
ative answer. : 

Present-day octane ratings of their 
gasolines, compared with a year ago and 
prewar, featured still another line of 
inquiry opened up by the government 
lawvers. 

Largest Session 

The witness longest in the jury room 
was Wallace S. Linfoot, President of the 
Retail Gasoline Dealers, Inc., local trade 
group representing about 70 independent 
service station operators. Under exami- 
nation for more than an hour, Linfoot 
said that the investigators hammered him 
mostly on whether his group “had gone 
out and tried to force dealers to raise 
or change their prices.” 

Linfoot was the first of witnesses to 
appear Aug. 27 and 28, the others being 
G. M. Sullivan, Continental Oil Co.: 
Byron Mackenzie, Sinclair; Sam Parks, 
Gulf; D. D. Buck, The Texas Co.; W. C. 
Connelly, American Oil Co.; Russell 
Myers, Shell; R. A. Herrick, executive 
director of Retail Gasoline Dealers, Inc.: 
E. L. Clark, Independent Oil Co. (Cities 
Service distributor); A. D. Webster, Tide 
Water Associated, and H. L. Beckwith, 
Sun. 


West Coast Oil Price 
Investigation Date Set 


Special to NPN 

LOS ANGELES — Local office of the 
Department of Justice's Antitrust Divi- 
sion has definitely scheduled its previ- 
ously postponed investigation of the price 
fixing practices of western oil companies 
to begin Sept. 23. 

Special grand jury will be impanelled 
on that day and first group of company 
executives will be subpoenaed. Sub- 
poenas call for delivery of documents re- 
lated to procurement of crude oil, costs 
of refining, and fixing of retail prices. 

First two weeks of  investigation- 
which Department of Justice attorneys 
expect to last well into next Spring— 
will be concerned primarily with famil- 
iarizing the grand jury with the over-a | 
picture of oil refining and marketing. 
When the documents supplied by the first 
oil company executives to appear have 
heen examined, these men will be re- 
called individually for oral testimony. 

All major companies operating on the 
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Spencer Succeeds Sinclair 
As Sinclair Refining Head 


NPN News Bureau 

NEW YORK — H. F. Sinclair 
president of Sinclair Oil Corp. and 
Sinclair Refining Co., has resigned 
as head of Sinclair Refining Co 
He named as his successor P. C 
Spencer 

In making the announcement this 
week, Mr. Sinclair said this was 
only the first of official changes 
planned with the purpose of plac- 
ing younger men in the organiza- 
tion and to build up top personnel 
and understudies in these positions 

As president of Sinclair Refining, 
Mr. Spencer will head the organi- 
zation which includes the crude oil 
and products pipeline transporta- 
tion, refining and marketing opera- 
tions of what is the most impor- 
tant subsidiary of Sinclair Oil 
Corp. Company last year trans- 
ported more than 111,000,000 
bbls. of crude oil and refined prod- 
ucts in its pipelines and refined and 
marketed more than 4 billion gals 
of products. 

Mr. Spencer began his oil career 
in 1922 with Producers and Re 
finers Corp., becoming active in 
the Sinclair organization in 1934 











West Coast will be called on during the 
investigation as well as approximately 
23 other companies in the refining and 
marketing fields. No brokers will be 
called. 

Department of Justice spokesman said 
every effort will be made to call witnesses 
at times most convenient to them. He 
indicated that department is counting 
heavily on tact and accommodation on 
the part of the investigators to extract a 
maximum of information from witnesses 
with a minimum of ill will. 


Lt. Col. Hines Replaces 
Anderson in OOMG Fuels 


NPN News Bureau 

WASHINGTON - New director of 
Fuels and Lubricants Branch, OQMG, is 
Lt. Col. John D. Hines. 

He succeeds Col. Webster Anderson, 
who has been assigned to take 10-months 
course on resources availability and mob- 
ilization at Industrial College of Army 
Forces here. 

Successor is to be named soon, too, 
to Lt. Col. George C. Abert, deputy 
branch director, who now is attached to 
Office of Director of Supply Services and 
Procurement. 

Col. Hines had command of Port of 
Naples during active phase of operations 
there, and comes here from Command 
and General Staff School, at Leavenworth, 
Kans. 


15 





News of the Oil Industry 





Penna. Grade Crude 
Prices Increased for 
6th Time This Year 


Special to NPN 
BRADFORD, Pa.—The sixth advance 
in Penna. Grade crude oil prices thus 
far in 1947 was announced by Joseph 
Seep Purchasing Agency of South Penn 
Oil Co. over the weekend. The agency, 
effective Sept. 1, posted 20c per bbl. in 
crease in prices it will pay for all grades. 
New prices are: Bradford-Allegany in 
Bradford Transit and National Transit 
Lines, $4.50; Penna. Grade oil in South- 
west Penna. Lines, $4.29; Penna. Grade 
oil in Eureka (W. Va.) Line, $4.29: and 
Penna. Grade oil in Buckeye (O.) Lines, 
$4.25. 
Highest in 23 Years 


Most recent increase prices Penna. 
grade crudes 95c per bbl. above end-of 
1946 levels, $1.50 per bbl. above OPA 
wartime ceilings; at $4.50 per bbl., Brad- 
ford-Allegany is priced the highest in 23 
years, or since February/May, 1924, 
when the Seep Agency last posted pric 
of $4.50. Previous 1947 increases were: 
Jan. 1, 10c; March 1, 16c; April 1, 10c; 
May 16, 14c; July 1, 25c. 

Seep agency had no comment on its 
Sept. 1 boost, but had pointed to com- 
petitive bidding on part of buyers for 
oil in explaining price increases earlic: 
this vear. 

Others Meet Advance 

The Pennzoil Co. and Valvoline pipe- 
lines, the latter a division of Freedom- 
Valvoline Oil Co., on Sept. 2 announced 
higher postings for Penna. Grade crudes, 
meeting advance by Joseph Seep Pur- 
chasing Agency. New postings are et 
fective Sept. 1. 

Pennzoil’s new price for oil purchased 
in National Transit Lines is $4.37 per 
bbl., up 20c with prices ranging down 
to $4.32 in lower Penna. districts. 

Valvoline met the Seep increase in 
Bradford, Southwest Penna., West Vir- 
ginia, and Southeastern Ohio districts, 
and posted price of $4.37 for middle 
Penna. district, $3.95 for Zanesville, O. 
district, both up 20c. 

Production of Penna. Grade crude has 
increased 5550 b/d this year, according 
to API reports, or from 56,350 b/d in 
week ended Dec. 28, 1946 to 61,900 b/d 
in week ended Aug, 23, 1947. 


Indiana Standard Advances 

T. W. Prices on Light Fuels 
NPN News Bureau 
CHICAGO—Standard Oil: Co. (Indi 
ana) Aug. 28 announced it would increase 
its tank wagon prices for light fuel oils 
and Diesel fuels 0.5¢ per gal., effective 
Sept. 1, in 11 Midwestern states. Prod 
ucts affected by the increase are Stanolex 
Furnace Oil, Standard Heater Oil, Stano 
lex Diesel Fuel, Standard Light Diese! 
Fuel and Stanolind H. S. Diesel Fuel 
Increase, it was said, would apply at all! 
points where the company operates in 
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Illinois, Indiana, Wisconsin, Minnesota, 
Michigan, Missouri, Iowa, Kansas, Ne- 
braska, North and South Dakota. 

“The reason for the advance,” officials 
stated, “is that these products are under- 
priced in relation to the current cost of 
production in a period when a_ sharp 
shift of yields from gasoline to kerosine 
and distillate fuels is essential to provide 
the required supplies of heating oils for 
the approaching winter season.” 

Company officials added that “even 
though it is small, the increase in price 
should be helpful in encouraging maxi- 
mum refinery yields of distillate fuels 
i: an effort to meet the huge demand. 
It should also facilitate shipments int: 
the srea from other refinery centers.” 

Standard’s action follows 0.5c¢ increase 
in tank wagon prices made by some in- 
dependent distributors in many parts of 
the Midwest in recent weeks. 


Mexico Settles British-Dutch 
Oil Expropriation Claims 


Special to NPN 


MEXICO CITY—Settlement of Brit- 
ish-Dutch claims for expropriated oil 
properties in Mexico for $81,500,000, 
plus 3% interest since March 1938, was 
announced by President Miguel Aleman 
Sept. 1 during his administration’s first 
“state of the nation” report to the coun- 
try. President Aleman also disclosed 
that unpaid balance due on settlement 
of expropriated American oil properties 
totaled $4,085,000. 


Original British-Dutch claim was for 





Reprints of 
CLEAN RESTROOM 
EDITORIAL 

In the Aug. 13 issue of NPN, Ed- 
itor Warren C. Platt wrote an ed- 
itorial suggestion—“Oil Industry 
Good Will Can Be Enhanced 
Greatly By Enlisting Public’s Aid 
in Clean Restroom Drive”. 

The favorable comment, and_re- 
quests for reprints, indicate con- 
tinued widespread interest in the 
problem of clean restrooms, es- 
pecially in relation to the oil in- 
dustry’s public relations program. 
Some companies are using reprints 
of the above editorial to further 
their “clean up” campaigns. Oth- 
ers may wish to do so. Reprints 
have, therefore, been made and 
are available at the following nom- 
inal prices: 


Single copies Free 
Less than 100 $.03 each 
100-499 02% each 
500-999 .02 each 
1000 and over 01% each 


Orders should be sent to: 
Readers’ Service Dept. 
NATIONAL PETROLEUM NEWS 
1213 West 3rd Street 
Cleveland 13, Ohio 











approximately $250 million and involved 
subsidiaries of Royal-Dutch Shell, most 
important being Mexican Eagle Co., as- 
sets of which included leases, pipelines 
and refineries. Payments under agreed 
settlement will be based on U. S. cur- 
rency and will be over 15-year period. 

During past 12 years Petroleos Mexi- 
canos, the government oil monopoly, has 
operated the expropriated properties at a 
loss. President Aleman, however, said he 
hoped production would soon increase to 
an all-time high, based on reports of po- 
tential yield of 13,000 b/d from 21 out 
of 39 new wells. Sites for 100 new 
wells have been selected. He added 
that Mexico’s monthly exports have in- 
creased an average of: $360,000 and yield 
from oil taxes has risen $520,000. 


Violence Marks OWIU 
Drive; Rangers on Job 
Special to NPN 

CORPUS CHRISTI—Violence broke 
out in the OWIU drive to organize South 
Texas oil field roughnecks and Texa: 
Rangers went into Alice, Tex., to prevent 
further outbreaks. 

A booted and big-hatted Texas sheriff, 
traditional thorn in the side of the 
union’s attempts to organize drilling 
crews in Texas, was under $500 bond 
last week on a charge of simple assault 
utter he allegedly slapped a union at- 
torney and “politely kicked him in the 
pants.” 

He is Sheriff John B. Harney of Nueces 
County (Corpus Christi), who made bond 
after the alleged assault on Herman 
Wright, Houston attorney for OWIU. 

Sheriff Harney said two arrests were 
made in Banquette after a fight broke 
suit there between union and non-union 
forces, Sheriff Harney said Wright came 
to him and “tried to tell me how to run 
my business. 

“If the sheriff was the right kind the 
suns would be taken away and the union 
given a break’”, he quoted Wright as 
saving. 

“When he said that I slapped him 
and politely kicked him in the pants,” 
the sheriff related, “If it was the right 
kind of a strike I would protect them 
but they went out here and started th« 
violence and then ran to me for protec- 
tion.” 

Sheriff Harney said OWIU had put 
out reports that many drilling rigs be- 
tween Corpus Christi and Victoria had 
been closed down by the strike, “but I 
went to every one of them and found 
none shut down.” 

OWIU started the drive in an effort 
to force drilling contractors to recogniz« 
the union, but so far the contractors have 
refused to negotiate with them. 


Report Change of Address 
WICHITA, Kans. — Kansas Petro- 


leum Industries Committee has moved 
from Broadview Hotel to its new quar- 
ters at Suite 300, Insurance Building, 
Wichita 2, Kans. This also will be the 
new address of Kansas Oil Men’s Assn 
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EDITORIALLY SPEAKING 





Wherrys Statements at Chicago Throw Doubt 


On Value of His Committee’s Oil Hearings 


A T a time when the problems of country and industry need 

the most intelligent study and the clearest and fairest 
presentation to the public, it is most disquieting that a mem- 
ber of the U. S. Senate, that has such great responsibility in 
the meeting of those problems, will make the kind of state- 
ments as made by Senator Wherry (R., Nebr.) as chairman ot 
that body’s Small Business Subcommittee that heard com- 
plaints of some oil dealers and jobbers at Chicago Aug. 21-22 
in regard to the present oil shortages. 


For instance, Wherry, after only the first day’s testimony, 
innounced the following “discovery”: 


“The testimony yesterday revealed that up to two years 
ago we did not have in the oil business in this country this 
new program of what I call vertical competition and that is 
the control of the oil business from the producing field right 
on up to the consumer.” 


There is absolutely nothing in the testimony even to re- 
motely suggest such a conclusion. Anyway, had Wherry in- 
formed himself just a little about the oil industry, as he should 
have before making such an observation, he would have found 
that some oil companies, both big and little, have been inte- 
grated and have given “vertical competition” from the earliest 
days of the industry. There certainly has been no secrecy 
about that as the major companies particularly have been ad- 
vertising the fact as one reason why the public should buy 
their products. 


In a muddled but condemnatory fashion Wherry refers to 
under oath the case was made” of a jobber’s supply being 
cut off. This certainly is not a fair way to state what the tes- 
timony clearly showed—that this jobber had received in the 
first six months of this year more than he had received all 
of 1946, that this jobber had paid no heed whatsoever to 
countless warnings that the industry would have to allocate 
and probably could not supply to any customer, jobber, dealer 
or consumer, more heating oil than was sold them last year, 
and that whoever sold more than that did so at his peril. 
For the Michigan refiner in question, or any other supplier, 
to furnish this or any other jobber at least 100% increase in 
heating oil just because the jobber oversold would mean that 
such increase would have to be taken from other customers, 
customers who are heeding the allocations. 


Then again Wherry seized on the speech read by Vice 
President of Marketing Stambaugh of Sohio before the Ameri- 
can Management Assn. in June in which he told how some 
products are being moved in bulk still closer to the ultimate 
consumer by the original supplier, thus eliminating the whole- 
sale function of the oil jobber, and other wholesalers, as to 
those products. Mr. Stambaugh had been questioned on this 
speech the day before by Wherry, and had explained that he 
was talking about the wholesale funetion and that the speech 
showed that oil jobbers who had given up the storage and 
rehandling of gasoline had simply taken over the operation 
of the retail end, but had not gone out of business. 
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Despite the denial by Stambaugh and—later—Sohio’s Gen- 
eral Counsel McAfee, that this was not evidence of any com- 
pany desire or policy to eliminate jobbers but that, on the 
other hand the company was diligently getting more jobbers 
into its Fleet Wing Division, Wherry the next morning in- 
sisted that Stambaugh’s speech did indicate it as a company 
policy “beyond the shadow of a doubt.” He also concluded 
that all the testimony showed “a program and a definite pro- 
cedure” of major companies to eliminate the jobber and go 


direct to the consumer. 


The major companies have their faults and in too many 
cases have not been as intelligently considerate of their com- 
petitors as they should, but too many of those majors are 
today too dependent upon Independent jobbers and dealers 
to warrant any such conclusion as Wherry says he has ar- 
rived at. 


Wherry also indicates an utter lack of understanding that 
the heating oil peddlers who testified were shoppers for theit 
supplies and had steadfastly refrained from sticking to one 
supplier let alone making a contract. While the plight of these 
dealers is unfortunate, nevertheless one of the long time cus- 
toms of all businesses is that the regular customer gets first 
consideration in the event of any shortage of supplies or pref- 
erence as to price as against the customer who continually 
shops around and refuses to aid the efficiency of the sup- 
plier by giving him his steady patronage. 


It is good for democracy and it is good for all industry in 
this highly competitive country, for such an important body 
as the U. S. Senate to investigate business. That brings out 
facts for the education of the lawgivers as well as for the 
benefit of the industry and public. The Small Business Com- 
mittee of the Senate can help the oil industry and the public 
to understand many of its problems by making this investi- 
gation but it must be fairly and intelligently done. The com- 
mittee must see to it that all sides are presented, that who- 
ever is accused of seeming unfairness has opportunity to have 
the accuser properly examined and himself make reply. And 
the committee and all its members must exercise the greatest 
care and thought to see that they do not indulge in prejudiced, 
unfair and false statements. 


If the Chicago hearing is any fair sample of Wherry’s talk- 
ing and thinking, the committee is going to be a long way 
from rendering worth-while service to anyone, except the Com- 
mies and others who seek to destroy our competitive enter- 
prises and our democratic government. 





READERS’ comments and opinions will be much 
appreciated by Warren C. Platt, NPN’s Editor and 
Publisher, 1213 W. 3rd St., Cleveland 13, Ohio. 
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Curtis L. Henderson, 
Vickers President and 
Industry Leader, Dies 


Special to NPN 

WICHITA, Kan.—Curtis L. Hender- 
son, widely-known industry and civic 
leader and president of Vickers Petrole- 
um Co., Inc., died in a hospital here 
Aug. 26, following several weeks illness. 
He was 56. 

Born at Piedmont, 
Tenn., he attended 
the University — of 
Te nhnessec, Was 
graduated in 1910 
with a B. S. degree 
in electrical — engi- 
neering. The fol- 
lowing vear he re 
ceived a B. S. in 
mechanical eng i- 
neering and in 1915 





a masters degree in 
electrical engineer- 
ing. 


Mr. Henderson 


On leaving the university he became 
associated with Henry L. Dougherty & 
Co., Denver, Colo., and in 1916 joined 
Kureka Oil Co. at Kansas City. From 
1917 to 1923 he was vice president ot 
Sterling Oil & Refining Co. Six years 
later he joined the late J. A. Vickers 
as vice president of Vickers Petroleum 
Co., Inc., and became president in 1940. 
He was a holder of a number of patents 


Mr. Henderson was president of West- 
ern Petroleum Refiners Assn, from 1940 
until 1946, served on the Petroleum In- 
dustry War Council, was a member of 
the National Petroleum Council and 
served on several other petroleum com 
mittees. 


He was a director of the American 
Petroleum Institute, Independent Petro- 
leum Assn. of America, Associated In- 
dustries of Kansas, Kansas State Colleg 
Research Foundation, Fred Dold & Sons 
Packing Co., Wheeler-Kelly-Hagny Trust 
Co., Central States Fire Insurance Co. 
was a member of the American Chemi- 
cal Society, American Institute of Mining 
& Metallurgical Engineers, American So- 
ciety of Mechanical Engineers, vice 
chairman of Kansas Petroleum Industries 
Committee, vice president and director 
of the Jayhawk Drilling Co., former di- 
rector of the First National Bank of 
Wichita. 


He was a former member of the Li 
brary Board of Wichita, and was an ac- 
tive member of the Wichita Chamber of 
{Xcmmerce for many years. A Knight 
Templar and a Shriner, he was a mem- 
ber of the Wichita’ Country Club. 
Wichita Club, and the Wichita Farm & 
Ranch Club. 


Surviving are the widow, Mrs. Zana 
Henderson, and four children—Charles 
A. Henderson, Beaumont, Texas; Tom K. 
Henderson, Potwin, Kan.; Mrs. J. J. 
Slaugenhop, Vernon, Texas; and James 
C. Henderson, Wichita — and three 
grandchildren. 


r——— LETTER 





FROM: Gordon Duke, Chair- 
man, 

National Council of 
Independent Petro- 
leum Assns. 

New York, N. Y. 

rO: The Editor 

Because you have — often 
called attention editorially to 
the need for fair play for all 
segments of the oil industry, | 
am addressing this letter to you 

The reasoning or defense of 
the industry for its current 
profits seems to be that they 
are needed if the public is to 
be served with increasing quan- 
tities of petroleum. More wells 
must be drilled, tronsportation 
facilities provided, refineries 
enlarged, marketing — facilities 
modernized and increased, etc 
And only out of earnings can 
this be done or by attraction of 
new capital which earnings 
must inspire. 

This council believes that the 
marketing branch of the indus- 
try is not receiving its fair 
share of current oil profits. In- 
dependent marketers can be de 
pended upon to plow back 
some of their profits into im- 
proved and expanded facilities 
to serve the public. Jobbers do 
not want charity from their 
suppliers, only a square deal 

The program of new high- 
ways in the United States 
means more stations and bulk 
plants. Old stations need im- 
proving; the war years retarded 
normal maintenance of facili- 
ties. The wavy things are mov- 
ing, however, only the inte 





grated firms will have the funds 
to buy up locations and build 
on them, with the result that 
the majors’ control over mar- 
keting will be further extended. 
Any fair-minded economist will 
agree that there may be too 
much concentration in our in- 
dustry already. 


It seems to NCIPA that there 
ought to be enough statesmen 
in the large firms to recognize 
the inequity of the present 
trend. It would seem a shame 
if the council is pushed into a 
position of sponsoring divorce- 
ment of marketing or even go- 
ing all out for a program of 
separate accounting of the vari- 
ous segments of the business 
Nevertheless, this may come 
about in order to determine for 
once and for all whether or not 
it is true that marketing losses 
are subsidized by profits from 
other branches 


NCIPA has already appoint 
ed committees to establish liai- 
son with the national associa- 
tions of retail tire dealers, drug- 
gists, grocers, theater owners, 
etc., as a prelude to urging the 
next Congress to write some 
rules of fair play for non-integ- 
rated firms in their respective 
lines 

It seems a shame that a con- 
dition must exist whereby ther 
is need to run to Washington 
for aid. It is the writer’s earn- 
est hope that those who can 
correct the inequities in our in- 
dustry will do so before it is 
too late for the problems to be 
resolved within the industrv it- 
self 








Midwest Column 





Twin Cities Reject 
Heating Oil Offer 


Continued from p. 9 


small group conferences are to be ar- 
ranged for the other Middle Western 
states. Committee members in other parts 
of the country are being asked to hold 
like jobber meetings. 


Rankin Peck, president, and Harry K 
Franklin, secretary, of National Con- 
cress of Petroleum Retailers, Inc., are 
calling a meeting of that organization, 
or some of its members, to present ideas of 
dealers. 


These various meetings are expected 
to develop many suggestions for study 
by the full committee at a meeting in 
mid-October, for the working out of a 


nationwide program for presentation at 
the API convention in November. 


At the small group conferences, Chair 
man Carthaus says he will merely act as 
a reporter in listing all suggestions pre 
sented by both jobbers and dealers. 


“We have no wish to encroach upon 
work being done by jobber associations 
and the National Congress of Petroleum 
Retailers,” he said, “but there may be 
a field of endeavor open to the API Divi 
sion of Marketing which can be explored 
for the benefit of jobbers and dealers.” 


Name of the committee—Committee on 
Development of a Service Program for 
Marketers—is a long one, and there have 
been inquiries as to its meaning. As 
we understand it, API is simply saying 
(through the committee) to jobbers and 
dealers, what do you want us to do for 


you? 
We think it is significant that five of the 
|? 


2 members of the enlarged committee 
are Independent jobbers and dealers. 
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Survey Shows OilCompany Unit Sales 
Of Tires up 100% in ’46 Over 1941 


Percent of Total Replacement Sales of All Tires 


Through Oil Company Outlets Is Reported at 19.1 


Survey showing channels through 
which U. S. passenger car and_ truck 
tires went to market in 1941 and 1946 
reveals oil companies registered the 
greatest rate of gains in sales during 
1946, increasing their unit sales more 
than 100% and their percentage posi- 
tion to 19.1 of total replacement sales 

Conducted by Dr. Warren W. Leigh, 
head of department of commerce, Uni- 
versity of Akron, survey indicated that 
the sales position of tire distributors and 
dealers, which has shown a steady de- 
cline over the years, sharply reversed 
itself during the war years and registered 
«a material improvement in 1946, selling 
ibout 51.8° of total replacement units, 
or approximately their 1937 share. 

Tire replacement unit sales by major 
distribution channels for the years 1940, 
1941 and 1946 were as follows (000 





in 1941] but had more than regained it 


by 1946. 


2—Chain store tire sales accounted 
for about one-fifth of total replace- 
ment sales in 1940 and 1941, but this 
ratio had declined to 14.1% in 46. 


3—Mail 
solely to the catalog sales of such com- 
panies as Sears Roebuck, Montgomery 
Ward, Spiegeis, etc.—although they in- 
creased — slightly — in 
steadily percentagewis« 


order — sales—which rete) 


units, declined 


{—Sales position of tire manufac- 
turers owned stores decreased to 8.8% 
in 1941 and increased to 9.4% in 
1946, or 3% above the 1940 figure. 





5.—Tire sales of farm co-operatives 
have increased steadily and substantially 








ymitted although these distributors accounted 
Table I 

1940———_ 1941—— 1946—— 

Volume % Volume ay// Volume % 

Oil Companies 5,710 16.2 6,183 15.5 12.509 19.1 
Mfr. Brand 3,380 9.6 3,622 9.1 6,051 9.2 
Priv Brand 2.330 6.6 2.561 6.4 6,458 99 
Chains and Mail Order 8,479 23.9 9,626 24.1 11,070 17.0 
Manufacturer-Owned Stores 3,205 9.1 3,498 8.8 6,145 9.4 
(Co-operatives 304 0.6 328 0.8 698 1.1 
Distributors and Dealers 17,111] 48.4 19,221 48.2 33,991 51.8 
Others 536 1.8 1,033 3.0 1,077 1.6 
‘ U nit 35.345 100.0 39,889 100.0 65,490 100.0 


Dr. Leigh, in his report, writes 


This study, while termed a survey, 
almost constitutes a census of tire dis- 
tribution. Twenty-one of 23 active tire- 
producing companies reported their sales 
in detail for the year 1946 and, with 
few exceptions, for 1941. . . We believe 
that an unusually accurate and com- 
plete picture of tire distribution for the 
vears 1946 and 1941 has been obtained. . 


reflects sales at the 


manufacturers’ level only. Due to in- 
ventory 


This survey 


changes, cross streaming, etc., 
consumers by these’ various 
distributing groups may differ from sales 
shown by manufacturers. In 1941, evi- 
dence 


sales to 


indicates that several large dis- 
tributors built up inventories, so con- 
undoubtedly lower 
than is here indicated, In 1946, inventory 


sSurmel sales were 
accumulation was impossible except to 
stock expanding outlets, so it is be- 
lieved in that year consumer sales cor- 
related fairly closely with 
turer sales. 7 


manufac- 


Table I reveals these facts: 


1.—Oil companies lost position slightly 
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for but 1.1% of sales in the most re 
cent year. 

6—Sales position of distributors and 
dealers reversed itself slightly in 194] 
and in 1946 registered material improve- 
ment, As a result, the 1946 figure of 
51.8% approximates that for 1937. 


Survey's Oil Company Report 


Referring to oil company tire sales 
specifically, the study states: 

“Oil Companies — Before examining 
the sales statistics of these concerns, it is 
necessary to point out that these figures 
do not reflect tire sales through all 
gasoline outlets. Many of these outlets 
have been long affiliated with certain 
rubber companies and are excluded 
from the tire purchase contracts which 
their gasoline suppliers may hold. These 
outlets are treated as regular dealers. 
Many sizeable oil marketers are classi- 
fied in the same manner. 

“Oil company sales, therefore, include 
only sales (a) by distributing companies 
which market their own brand tires— 
such as Atlas, Socony-Vacuum, etc.— 
and (b) by such companies as Shell 


Fexas, Sun, ete., which have entered 
into blanket buying or — sales-service 
contracts with various tire manufacturers 
to handle and promote the sales of the 
manufacturer brand tires through dealer 
outlets. 


“Oil companies have marched steadily 
forward in their sales of tires since 
Standard Oil first invaded the field. In 
1946, they exceeded the combined per 
formance of chains and mail order es 
tablishments with sales of over 12,500, 
000 units. Nor is there any strong reason 
to believe these outlets have reached 
their zenith.” 


Study 
oil companies were just 


1932, when 
beginning to 
get under way in the sales of manu- 


shows that. since 


facturer brands, manufacturer brand and 
private brand tire sales have both in 
creased, private brand sales being cur 
rently out in front 


In this connection, report states, “This 
recent tremendous spurt in private brand 
tires by oil largely 
from the shift of three large companies 
—Socony-Vacuum, Gulf and American 
Oil—from manufacturer to private brand 
tires. This shift was accompanied by 
widespread, effective, and well-co-ordin- 
ated sales promotion, not only by the 
companies mentioned but also by Atlas 
and Pure Oil 


companies stems 


“From available facts, it appears that 
these private brand companies have con 
siderable territory and a large number 
of potential tire outlets vet to be ex 
ploited. On the other hand, it should be 
remembered that the products and sales 
program of 
to be fully tested in a real competitive 
market. 


these companies have yet 


No Significant Shifts Pending 


“Today no. significant shifts between 
these two oil groups are pending so fat 
as is known. Their future development 
therefore, appears to hinge largely upon 
the effectiveness of their tire sales pro- 
vrams. 


“Table IL shows passenger and truck 
tire sales of oil companies as percentages 
and the respective industry totals for 
1941 and 1946 


Table I 


Total Passenger and Truck Tire Sales by Oj 
Companies as Percentages of 
Replacement Sales 

“| Change 


—1941— —1946— from 1941 

Pass. Trk. Pass. Trk. Pass. Trk. 
Total Oil Co, 16.8 7.8 20.5 12.0 43.7 44.2 
Private Brands 7.0 3.3 10.6 6.1 1.6 2.8 
Mfr. Brands 98 45 9.9 3.9 0.1 +1.4 


“Two significant points stand out in 


this table: 


“I__The passenger tire sales of oil 
companies increased 20.5% between 
1941 and 1946 while truck tire sales 
increased 54%. 


“2--The sales of private brand pas- 
senger and truck tires increased faster 
than did the sales of manufacturer 
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Tire Survey 





brand tires by these distributors. Of 
course, the shift of the three large com- 
panies to private brands had much to do 
with this result. 

“It is obvious that the oil companies 


Table III 


Passenger and Truck Tire Sales of Distributors and Dealers Compared 


are already making a serious bid for 
truck tire business.” 

Further breakdown of oil company 
tire sales compares passenger and truck 
tire sales of distributors and dealers 


Percentagely with Those of Selected Distributor Types—1941-1946 














: Distribution Channel 
Relative Increase gaia ; 
Oil Companies 


1941 1946 or Decrease : 3 
Pass. Truck Pass. Truck Pass. Truck Chain and Mail Order 

Co-Operatives 

Oil Company 16.8% 7.8% 20.5% 12.0% 22% 54% Wholesale Distributors 

Chain-Mail Order 25.9 13.8 17.9 12.3 —31 —1l]1 Miscellaneous 

Company-Owned 8.2 11.9 9.5 8.7 16 —27 

Distr. & Dealers 47.4 53.7 50.3 60.0 6 12 Potal 
% Replacement Sales 

Table V 


Private Brand Tire Sales Broken Down as to Passenger and Truck— 


1941 and 1946 
1941 


Channel Truck 


189,121 1 
790,139 7 


Passenger % 


2,371,695 20.0 
8,390,784 70.6 
30,000 0.3 
239,763 2.0 $1,310 3 
813,805 6.8 65,802 6 
36,524 0.3 169 


Oil Companies 
Chains & M.O. 
Dept. Stores 
Co-Ops 
Wholesalers 
Distr. & Dealers 


11,882,571 100.0 


Grand Total 1,086,841 100 
1946 

Oil Companies 5,799,654 34.7 658,661 28. 

Chains & M.O. 9,252,837 55.4 1,819,987 57 

Dept. Stores 29,000 0.2 


Co-Ops. 
Wholesalers 


562,012 
840,915 


1 ee) 
i> 
rhe 
“I 
wt 


Distr. & Dealers 
Grand Total 


212,197 1.3 


; 7,005 0 
16,696,525 100.0 


,287,553 100 


to 


0 18,984,078 100.0 © Revised 


Total Replace- 


compared with those of selected distri- 
butor types; private brand sales on a 
comparative basis, and unit sales of 
private brand tires by various distribu- 
tion channels (see Tables III, IV, V, VI). 


Table IV 


Unit Sales of Private Brand Tires by Various Distribution Channels— 


1939-1941 and 1946 


1939 1940 1941 1946 
2.455.000 2,330,000 2,560,816 6,458,315 
8.304.000 8,068,000 9,180,923 10,572,824 

190,000 281,000 281,073 678,759 

598,000 645,000 879,607 1,026,068 

53,000 37,000 66,993 248,112 


11,600,000 11,361,000 12,969,412 18,984,078 
30.5 32.1 32.5 29.0 


Table VI 


Trends in the Distribution of Automotive Tires by Oil Companies— 


1926-41 and 1946 
(000 Omitted) 
For Oil Companies 


Total % ment Volume Total Priv. Brands Mfrs. Brands 
4 2,560,816 19.7 Year 100% Volume % Volume % Volume % 
7 9,180,923 70.8 1926 10,094 
30,000 0.2 1927 417,123 
8 281,073 2.2 1928 50,415 
1 879,607 6.8 1929 45,847 101 0.8 351 0.7 50 =O. 
36,993 0.3 1930 87,964 1,162 3.0 1,012 2.7 150 60.38 
1931 37,310 2,414 6.4 2,064 5.5 350 0.9 
‘ : 1932 32,739 2,229 6.1 1,629 4.1 600 2.0 
P IEACR AS 2008 1933 32,710 3,061 9.3 2,011 6.1 1,050 3.2 
1934 31,830 3,550 11.2 1,875 5.9 1,675 5.3 
1935 29,300 3,720 12.7 1,835 6.3 1,885 6.4 
8 6,458,315 34.0 1986 29,800 1.695 15.8 2,285 rhe § 2,410 8.1 
.7 10,572,824 55.7 1937 29,600 4.890 16.5 2,270 Me 2.620 8.8 
29,000 0.1 1938 30,700 5,129 16.7 3,157 7.0 2,965 9.7 
1 678,759 3.6 1939 38,022 5,888 15.5 2,455 6.5 3,433 9.0 
1 1,026,068 5.4 1940 35,345 5.710 16.2° 2,830 6.6° 3,380 9.6° 
1941 39,889 6,183 15.5 2,561 6.4 3,622 9.1 
1946 65.490 12,509 19.1 6,458 9.9 6,051 9.2 
3 219,112 12 





Contract for New Sohio 
Cat Cracker Is Awarded 


Special to NPN 

LIMA, Ohio — Contract for construc- 
tion of a new catalytic cracking unit for 
Standard Oil Co. (Ohio) refinery here 
has been awarded to Arthur G. McKee 
Co., Cleveland. Construction will start 
early next year. 

New cat cracker is part of Sohio’s $10,- 
000,000 modernization program for the 
refinery here announced last April. Also 
included in the program is a gas plant, 
water-cooling tower, gasoline treating 
and blending facilities and 200,000-gal. 
additions to refinery tankage. 

It is expected it will require two years 
to complete the new unit and the gas 
plant. Completion of building plans will 
require the balance of this year and the 
early months of 1948. 

New cracker is expected to produce 
30° more gasoline per barrel of crude 
Capacity of refinery now is 15,000 b/d. 


Surplus Avgas Plant Bought 
For $6 Million by Socal 
NPN News Bureau 
WASHINGTON — War Assets Ad- 
ministration Aug. 28 announced sale of 
surplus aviation gasoline plant at Rich- 
mond, Calif., to California Standard, its 
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wartime operator, for $6.000.000. Con- 
struction cost was $21,348,000. 

Plant is located on land owned by pur- 
chaser but leased to government. 

Advertised for sale under competitive 
bidding, plant drew only one offer—that 
from California Standard for $5,300,000. 
Ultimate sales price was raised in nego- 





HOW TO ENROLL 


There is no obligation if you 
add your name to the Army-Navy 
Petroleum Board’s list from which 
could be chosen men for assign- 
ment to the petroleum staff or op- 
erations in preferred branches of 
the armed forces in the event of 
war. 


But A-NPB wants more names 
to add to the 9000 names already 
on the list. Military experience is 
not required. (See NPN Aug. 13, 
p. 20). 


An enrollment questionnaire 
may be obtained by writing the 
Army-Navy Petroleum Board, 
Plans Division, Temporary Build- 
ing L, Room 2021, Navy Depart- 
ment, Washington 25, D. C. 











tiations after cutoff date for bids, WAA 
said, 

Plant has been operated by California 
Standard under interim lease and prob- 
ably will continue in operation at about 
50% of designed capacity, agency stated. 


Pan American Produciion 
Names Turner President 
NPN News Bureau 

NEW YORK—Edad R. Turner, first vice 
president and general manager of Pan 
American Companies, Houston, has been 
elected president and named to the board 
of directors of Pan American Production 
Co., Pan American Pipe Line Co. and 
Pan American Gas Co., succeeding D. J. 
Smith, who was recently elected presi- 
dent of the parent corporation, Pan Amer- 
ican Petroleum & Transport Co. Turner 
also is president and member of the board 
of Fairfax Oil Co., another Pan-Am sub- 
sidiary, 

Harold Decker, heretofore assistant 
manager of Pan American Companies, 
has been elected vice president and gen- 
eral manager of Pan American Production 
Co. and Pan American Gas Co., and 
Ira O. Walker named vice president and 
general manager of Pan American Pipe 
Line Co. 

Mr. Turner has been with Pan Amer- 
ican Companies since 1935, Mr. Decker 
since 1945 and Mr. Walker since 1936. 
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an 


POP AND CLIFFS PLACE DESIGNED 


to offer every facility required by the long-distance 
hauler affords air-conditioned over-night sleeping 
facilities; a clean, comfortable, well-staffed restau- 
rant; large truck lubritorium and garage; adequate 
parking area; well-stocked Tire, Accessory and Supply 
department; mail, telegraph and check service; and is 
open 24 hours a day with o capable truck mechanic 
on 24-hour coll. 


AMERICAN PUMPS DESIGNED 


to offer every advantage to Modern Service Station Operation: 
Distinctive Beauty e Maximum Display e Dependable Perform- 
ance e Low Maintenance e Maximum Accessibility e Only 4 
independently installed mechanisms e Precision Engineered e 


Accurate, positive metering e Guaranteed Satisfaction. 


AMERICAN PUMPS, 


1202 FINDLAY STREET . CINCINNATI 


sept mber 3, 1947 


luvin Lid Henfs 


INSURE DEPENDABLE SERVICE 
WHERE THE GOING IS A24V7 


pms 


INC. 
14, 








2 ‘ Significant of the progressive trend in new station 


design is the recently completed "Pop and Cliff Truck Stop 
on U. S. Route 52. Five AMERICAN BEAUTY PUMPS dis- 
pense thousands of gallons of Ashland Flying Octanes per 
day as ao stream of cars and heovy trucks rolls through 


Our engineering stoff is of your 
service Your problem or inquiry 
will receive prompt attention 








OHIO 
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As the Public Sees 


Report Covers Service and Housekeeping 
At 61 Stations in Four States; 30% Are Credit 
To the Companies Whose Products They Sell 


NATIONAL PETROLEUM News presents herewith another challenging 


article on station service and housekeeping by F. A. Bean of Birming- 


ham, Ala., a retired oil man who combines a knowledge of oil market- 


ing with an ability to see the industry's retail outlets as the public sees 


them. 


This article is primarily a case history of a trip Mr. Bean and his 


family mace in late spring. 


Like Mr. Bean’s previous articles in NPN 


(Feb. 6, 1946, p.26; May 22, 1946, p.21; Jan. 22, 1947, p.24) this is a 


completely frank discussion, written by him and published by NPN to 


arouse ever-greater industry action to make all service stations a credit to 


their owners, supervisors and operators and to the brands whose flags 


they fly. 


By F. 


The February 6, 1946 issue of Na- 
MIONAL PETROLEUM News carried an ar- 
ticle by this writer, which recited the 
conditions found in service stations en- 


countered in securing service on a trip 
during the latter part of 1945. This trip 
covered several thousand miles and in 
cluded stations of the Middle West, 
North, and East and as far south as 
Birmingham, Alabama, and was believed 
to be a fair cross section of the then 
existing conditions. 


Although the criticisms were accepted 
by the greater part of the oil company 
executives as constructive, there were a 
few who flatly denied the existence of 
unclean stations, filthy restrooms, dis- 
courteous attendants, and slipshod met 
chandising methods. 


Following the article of February 6, 
1946, the NationaAL PerroLteumM News 
published weekly about fifteen extremel) 
constructive articles in an effort to make 
oil company executives and station man- 
agers realize that there were more in- 
creased profits to be had through better 
housekeeping, and personal cleanliness, 
sincere courtesy and better merchandis- 
ing methods. They also had a very defi- 
nite plan for tightening the supervision 
of stations, and also prepared inspection 
forms that were excellent in that they 
covered every detail. 


Many Profited from Campaign 


Many oil company officials profited by 
this campaign but there were also many 
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companies and Independent operators 
who did not. It would seem that if a sta- 
tion operator never saw NATIONAL PE- 
rROLEUM News or knew nothing of this 
campaign, he would have been stirred 
into some sort of action by what com- 
petitive stations were doing. 

Under date of June 30, 1946 (four 
months after the publishing of the first 
article on the subject) the Birmingham, 
\labama, News published quite a lengthy 
story of how the Alabama Motorist As- 
sociation, because of the many complaints 
received, had appealed to the local and 
state boards cf health, to compel service 
stations to clean up their insanitary rest- 
rOOnMMS, 

The board of health countered with 
the alibi that it did not have inspectors 
enough to inspect sanitary conditions at 
service stations. The result, company and 
station managers did very little t im- 
prove conditions. 

NATIONAL PETROLEUM News in its is- 
sue of March 12, 1947, carried a_ short 
item entitled “Iowa Plan of Leasing” 
and which was to the effect that numer- 
ous complaints were being received con- 
cerning the conditions of restrooms found 
by tourists traveling to and from Florida 
The item also called attention to the in- 
ability of the supplying companies to 
control dealers cperating under the Iowa 
Plan. This item appeared months after 
the publication of the first article calling 
attention to bad restrooms. 

It is impossible to tell from this item, 
as published, whether the restrooms com- 


plained of were encountered enroute 7 
in Florida. It seems fair to assume that 
they were not all found in Florida. 


Nearly all tourists traveling between 
the North and South use two general 
routes. Several highways are included in 
each route. One route crosses the Caro- 
linas and Georgia and on into Florida 
The other route crosses Kentucky, Ten- 
nessee and Alabama. From this group 
some split off in Kentucky or Tennessee 
and proceed acrcss Mississippi and Loui- 
siana to the Gulf Coast. 


Immediately following the appearance 
cf the above item, NATIONAL PETROLEUM 
News published a series of strong perti- 
nent articles predicated on the theory 
that greater profits can be obtained 
through good housekeeping, good service 
and courtesy. These articles were by the 
NATIONAL PreTrRoLEUM News regular 
staff writers and appeared weekly in the 
issues from March 19th for several weeks 


If anyone believes that this theory will 
nct work or that these articles are not 
sound they might give some serious 
thought to an item appearing in Walter 
Winchell’s column of April 13th in which 
he told how a man named Lou Caulter 
became so incensed by the discourtess 
he received in a certain filling station 
that he built his own station on an ad- 
joining property. From this he expanded 
into a chain of considerable size which 
was afterward sold for twelve million 
dollars. 


An analysis of any station agreement 
which corforms to or is similar to th 
Iowa Plan will reveal that the disad- 
vantages and bad reactions cutweigh the 
possible benefits to be derived. 


Poor Outlet Worse Than None 


When control is lost over such essen 
tial factors as cleanliness, efficient ser 
ice and courtesy, the results are usually 
disastrous. Certainly they have been in 
many cases. When an outlet so conducts 
its business that it brings discredit to the 
brand of products being advertised, it is 
a poor outlet, and a poor outlet is far 
worse than no outlet 


It is safe to assume that a tourist go- 
ing through unfamiliar sections of the 
country, enters a service station for one 
of three reasons. 


1. He recognizes some brand of 
products in which he has confidence, 
although he may not regularly use 
that brand. 


2. The station is particularly §at- 


tractive and inviting. 


3. Any station in an emergercy, 
such as tire trouble, overheated mo- 
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istory of a Trip by F. A. Bean 


tor, low oil pressure, depleted fuel 
supply, etc. 


When he enters he does not know if it 
is company operated, a leased out station 
or a privately owned dealer outlet and he 
does not care. He probably has never 
heard about the Iowa Plan with its re- 
strictions, ard is not interested. 


If the station is clean, particularly the 
restrooms, and the service efficient and 
ourteous, he will probably remember 
it. If it is dirty, poor or discourteous 
service, he will also remember it. He will 
not lay particular blame against that sta- 
tion but against the company 
whose products are advertised and sold 
there. He may shun stations handling 
those products for he corsiders that sta- 
tion as part of a company 
feels that the 
such matters 


rather 


chain and 


company should control 


Of course this applies only to the or- 
thodox drive-in stations and not to the 
country stores, hot dog stands, ete., with 
nly a single pump. 


During the early part of 1947, the 
writer planned several trips, some short 
ind some long, to be taken during the 
summer. While these 
purely pleasure trips, it was 
decided to see if fifteen months had 
brought any marked improvement in the 
onditions of service’ stations. 


late spring and 


were to be 


To carry out this idea, the fcllowing 
rules were laid down. No station would 
ve entered unless service was needed 
ind not purely for the purpose of in- 
pection. However, while in a station it 
looked over pretty carefully, 
ind when service was necessary the first 
station approached would be patronized. 
The exceptions were (1) ro station would 
be entered which did not carry a known 
brand and 


would be 


no station would be en- 
offered catch-penny  pre- 
niums to sell its products. 


ered which 











THE AUTHOR—F. A. 
most of his life in the oil industry, 
particularly as a planner and_ build- 


Bean spent 


er of service stations and equipment. 
He is now retired and lives at Bir- 
mingham, Ala. Among the com- 
panies he was associated with during 
his long service in oil marketing are: 
Central Oil Co. at Detroit, Sinclair 
Wayne 
Marland Refining Co., the Louisiana 
Oil Co. and Cities Service Oil Co. 


Refining Co., Pump Co., 





Here are the results: 

1. April 5th Birmingham, Alabama. “A” 
Company station, Company owned, commission 
operated, Grounds, building and _ restrooms 
beautifully clean. TBA display as well arranged 
as building space would permit. Service of a 
Windshield, all 


cleaned. Oil, battery, radiator and tires checked 


very high order. windows 
without asking. Every employe, even porter on 
wash rack, smiling and courteous. The only 
criticism was that entrances and exits are rather 
tricky and station as a whole is inadequate in 
size to accommodate the volume of business it 


is attracting. 


2. April 8th Alexander City, Alabama, “A” 
Company station. Privately owned, dealer oper- 
ated. Building unattractive. Fairly clean, includ- 
ing restrooms. No TBA in evidence. Service 
rather poor, made a pass at the windshield 
leaving it badly streaked. Did not touch other 
windows. Checked oil after being asked. Did 
not offer to check tires, battery or radiator 


Sales effort nil and courtesy just fair 


3. April 8th. Phenix City, Alabama. “B” 
Company station. Leased out. Driveway, build- 
ing and windows clean. Attendant, who was 
the proprietor, made no offer to check any part 


of the car or give any service other than sell 





Editor's note: All stations report- 
ed on are referred to by code let- 
ter. All stations carrying the same 
code letter are in some way re- 
lated to the same company. The 
iuthor is in the sole possession of 
the code To prevent identifica- 
tion by the supplying or competi- 
tive companies and thus securing 
1 partial key to the code, the 
names of small cities—where there 
are only a few stations—have been 
deleted 

If any oil company is interested 
to know if any of its outlets have 


been reported on, the sales man- 





ager or marketing vice president 
may communicate with the author 
direct or in care of NATIONAL PE- 
TROLEUM News, 1213 W. 3rd St., 
Cleveland 13, Ohio, by writing 
on the company letterhead, giving 
the applicant’s title and enclosing 
a self addressed stamped envelope. 


The writer's home address is: 
R.F.D. #2—Box 292, 
ham, 9, Alabama 


Birming- 


Under no circumstances will any 
information be given concerning 
any station other than those of 
the company making the inquiry. 
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the gasoline. Not in uniform, only reasonably 
courteous, no TBA in evidence. On a visit to 


this station about a year ago were served 


an attendant in uniform who was extremely 
courteous and helpful and was a very good 


salesman. 


4. April 10th, 
Company station 


Columbus, 


dirty. Inside of building dirty and 


Everything so dirty that restrooms not entered. 
Attendant 


arranged and _ dirty 


TBA poorly 


very young, not in uniform, courteous but 


forth no sales effort. Had to ask him to clean 
windshield, He made no effort check or inquire 


about oil, water or tires. 
5. April llth. Columbus, 
Company station. Privately owned dealer 


tion. Driveways, building in fine, 


condition. TBA clean and well displayed. At- 
fine 


tendants in clean neat uniforms and gave 


service 


6. April Lith. near Birmingham, Alabama. 
“4”? Company station. Privately owned dealer 
station. Operated in connection with restaurant 
Restaurant large, clean and attractive, Far more 


attention given to this business than to service 
Nex ¢s- 


station. Service at pumps slow and poor 
sary to ask for all the 
rBA 


service rece ived 


7. April 19th. near Birmingham, Alabama. 
“E” Company station. Company owned and 
leased to dealer. Grounds fair. Building of good 
design and clean. Has restaurant whi h was 
attractive and clean. TBA in fair shape and 
fairly well displayed. Storage room for 1 BA 
Lubritorium dirty, oil and grease 


very messy. 
room not clean. Restrooms not inspected. 


, 
tendants in uniform, very courteous but made 


no effort at salesmanship 


8. April 20th. —, Alabama. “D’’ Company 
station. Build- 


station. Privately owned dealer 
ing in need of paint. Woodwork dirty and 


need of paint 


of paint. Restrooms bad, walls used for auto- 
graphs. Names and initials carved into wood- 
carved. 


work, even toilet seat was hand 


Pump and lube tanks in need of cleaning. Sev- 
eral brands of TBA poorly. displayed. Attend- 
ant courteous but in dirty uniform. No attempt 
to sell. or to service battery, radiator or wind- 





This station appears to have slipped 
Georgia. “B” 
Privately owned dealer sta- 
tion, Driveways very greasy and dirty, windows 


messy. 


Georgia. “‘C” 
sta- 
almost perfect 


Inside walls dirty and in need 












Sensational sales records 
by Dealers 
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F. A. Bean's Trip 





shield. After leaving this station on our way 
out of town we passed a station with “H 
Company _ advertising. The driveway and 
pump island were piled waist high with cases 
of bottles (probably soft drinks) in such a man- 
ner that it would have been almost impossibl 
to drive up to a pump. 


9. April 20th. —, Alabama. “F’’ Company 
station. Ran into a small emergency, a stop 
was necessary and it was hard to make a 
choice. Three stations were in sight, all quite 
close together. The first one which was passed 
up was a building which could have been 
made quite attractive. It had several oil drums 
clustered around the building and a_ lattice 
around the restroom door had broken loose and 
was leaning all the way from thirty to sixty 
degrees. It was evidently a dealer station. The 
advertising was flashy and displayed a_ sign 
three cents below the local market. A few hun- 
dred feet further was a station, (probably a 
dealer) of “‘H’’ Company, as it carried their 
advertising. Grounds littered with papers, and 
several loafers, both white and colored standing 
around. A short distance, possibly three hun 
dred feet, and we drove into a dealer station of 
“B” Company. Doors and door frame and 
part of building very dirty. Did not enter build- 
ing. Pump island had a display of canned oil 
Under the rack and on the lawn were pieces 
of broken boards. Attendant fairly clean, rea- 
sonably polite, but very dumb. We had _ just 
come through a hard storm and windshield and 
all windows had been badly splashed with 
dirty water from passing cars, but attendant 
made no effort to better the situation. From 
where we were we could see a station with 
“C” Company advertising. Building and 
grounds looked neat and clean, but back of 
the building was knee-deep in papers and 
empty rusty oil cans. Another few hundred 
feet was another station of “D’’ Company. The 
building was very attractive but there were 
six or eight old dilapidated passenger cars and 
trucks parked at every conceivable angle in 
front and at the sides of the building, which 
gave the appearance to a passerby of an auto 
mobile graveyard. 

The stations mentioned in this short trip as 
passed but not entered attracted attention as 
stations to keep away from. 


10. May Sth. Birmingham, Alabama. “A” 
Company station. Commission operated. Sales 
room, restrooms, lubritorium, driveways and 
grounds extremely clean. Good stock of TBA 
well displayed. All attendants in uniform and 
very courteous, The attendant who serviced 
the car did a job of over-selling The car 
hau just been washed and waxed at a garage, 
as good a looking job as we ever had. The at 
tendant never looked at the car but spent sey 
eral minutes trying to sell us a simonize job 


ll. May 6th. Homewood, Alabama. “G” 
Company station. Privately owned, dealer oper- 
ated. Salesroom and office well arranged. Large 
stock of TBA well displayed. Everything about 
building and grounds very clean. Restrooms 
particularly clean. Attendants all neat and 
courteous. 


12. May 7th. —, Alabama. “H” Company 
station. Dealer operated, Attractive building but 
dirty. Junk around grounds and building. Rest 
room tile, very dirty. Lavatory dirty, toilet 


could not be flushed, knob on door did not 
work, not equipped at all. In station ten min 
utes and no attendant came near us 


13. May 7th, Meridian, Mississippi “B’ 
Company station, Privately owned, leased to 
supplier, commission operated. Two white and 
two colored attendants. None in uniform. TBA 
display outside of building. Restrocms newly 
painted. Washbowl and toilet very dirty, no 
clean paper towels, floor covered with dirty 
towels. Service all good with courteous treat 
ment 


14. May 7th Brookhaven, Mississippi. “A” 
Company station. Dealer station. One white and 
two colored attendants, none in uniform. Wrung 
dirty chamois out of dirty water to clean wind 
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shield. Station newly painted outside. Fairly 
clean. White attendant never approached the 
car, colored attendants gave fairly good serv- 
ice but had hands out for a tip. 

15. May 8th. —, Louisiana. “B’’ Company 
station. Privately owned dealer operated. Build- 
ing needs paint, very dirty. Salesroom greasy 
and cluttered, TBA poorly displayed. Restrooms 
clean, attendants not in uniform, inclined to be 
surly, 


16. May 8th. Baton Rouge, Louisiana. “I” 
Company station. Dealer station. Clean, no at- 
tendants in uniform. Considered one of the best 
stations in Baton Rouge. Service good. 


17. May 9th. Baton Rouge, Louisiana. “I” 
Company station, Privately owned dealer sta- 
tion. Reasonably clean, service fine, all attend- 
ants courteous. Station and driveways clean. 
Did not visit restrooms. TBA fairly well dis- 
played. No sales effort 


18. May 9th. Opelousas, Louisiana. “I” 
Company station. Dealer operated. Driveways 
perfect, building well painted and clean. Rest- 
rooms perfectly clean TBA well displayed. 
Cleaned inside of car, windshield and all win- 
dows; checked oil, battery, radiator, and _ tires 
without being asked. Attendants not in uniform 
but very neat and clean. Because of the per- 
fect service and cleanliness of this station it 
would have rated 100% had the attendants 
been in uniform 


19. May 9th. Orange, Texas. “B’’ Company 
station. Dealer Station, Driveways and_rest- 
rooms good. TBA well displayed. Attendants 
not in uniform but neat and very courteous 
Road instructions good and accurate. 


20. May Ilth. Houston, Texas. “J Com- 
pany station. Attendant did not know whether 
company operated or a dealer station. Station 
very large, well arranged with several sets of 





Yep, It’s in Hollywood 
Special to NPN 

LOS ANGELES—Muller Bros 
Service Station in this city has 
launched a double-barrelled traf 
fic building campaign built 
iround a photo-finishing service 

Designed to capture the camera- 
carrying tourists that flock past 
Hollywood's 
famous Sunset Blvd. (not far 
from Vine Street) as well as 
regular customers, the plan calls 
tor 

| An S-hour photo-finishing 


service at rates competitive with 


their location on 


drug stores and camera shops 
which offer 24 or 48-hour set 
Vice 

) 


2. A tie-up with the Patricia 
Stevens Modelling School which 
provides for attractive models to 
be present at the huge service 
station to pose free for all camera 
fans between the hours of noon 
ind 5 p. m. A weekly prize is 
offered for the best pictur of a 
model at the service station. 

Beside immediate traffic build 
ing potentialities of plan, Muller 
Bros, promotional men point out 
pictures taken of models at the 
service station by tourists are ads 
in themselves and will be shown 
to potential tourists (and future 
Muller Bros. customers) all over 
the nation. 











pumps. A number of attendants, all in uniform 
but not very clean. Restrooms well equipped, 
dirty water all over washbowl and papers all 
over the floor. Instead of putting in the gaso- 
line ordered, two attendants argued with us 
about putting in a quart of decarbonizing fluid, 
with the gasoline. When we said positively 
“No,” the two attendants snickered and made 
some remark about ‘“‘Alabama_ hicks.” The 
windshield was then washed with a dirty sponge 
filled with dirty water which ran all over the 
hood. It was dirtier when they finished than 
it was when they began. While we were being 
served a car backed up behind us instead of 
going to another pump. When we did not drive 
out as quickly as the attendant thought we 
should, he told the driver of the other car to 
back into us and push us out of the way. This 
he did, pushing us nearly into the congested 
street 


21. May 13th. Houston, Texas. ““K’? Com- 
pany station. Leased to dealer. Driveways clean. 
Salesroom fairly clean but cluttered up. Rest- 
room had necessary supplies, fairly clean but 
ladies restroom filled with truck tires. Building 
and pumps needed paint. Back of station there 
was a lot of junk, including a stack of old 
tires Attendants in uniforms but very dirty. 
Lubritorium very dirty. Had to ask to have 
windshield cleaned, no other windows cleaned 
Had to ask to have battery checked. 


22. May 17th. Houston, Texas. “B’ Com- 
pany station, Privately owned dealer station. 
Grounds and building reasonably clean, had 
been well painted. Driveways clean. Did not 
enter restrooms, or salesroom, Attendants not 
in uniforms and very sloppy with shirts hang- 
ing out of pants. Very courteous but we had 
to ask for checking of oil, water, battery and 
tires 


23. May 18th, Between Houston and Gal- 
veston, Texas. ““K’? Company station, Company 
owned leased to dealer. Restrooms filthy, sales- 
room little better. Building newly painted, 
driveways clean. Boys about fifteen years old 
served customers and gay 
not asked for 


no service that was 


24. May 18th. Galveston, Texas. “‘K’? Com- 
pany station. Dealer owned, Salesroom and 
restrooms well equipped Driveways clean 
Lubritorium clean. Attendants in part of uni- 
form, clean and courteous. Service fair 


25. May 18th. Galveston, Texas. ““H’’ Com- 
pany station. Dealer owned. Salesroom and 
driveways clean Restrooms clean but no soap, 
toilet paper or towels. Service fair, attendant 
in uniform that was dirtv. he was not too 


courteous 


26. May 19. Houston, Texas. “J”? Company 
station. Dealer owned. Restrooms, pumps and 
windows in very bad condition. Plumbing out 
of order The attendant not in uniform and 
very dirty. Smoking while putting gasoline in 
car. Courteous but cleaned windshield with a 
dry, dirty chamois 


27. May 19th. —, Texas. “LL” Company 
station. Dealer owned. Everything about the 
entire station filthy. Pumps, windows and rest- 
rooms dirty. Attendants courteous but dirty and 
used dirty chamois on windshield. Best looking 
station in town 


28. May 19th, —, Texas. “H” Company 
pany station. Dealer owned. Big stock TBA well 
displayed. Everything perfect as far as cleanli 
ness was concerned. Very fine lubritorium and 
wash rack Attendant in uniform and _ very 
ourteous but did not know how to clean a 
windshield. Cleaned entire inside of car then 
wiped seats with a cloth 


29. May 20th. Corpus Christi, Texas. “B” 
Company station. Company owned, leased to 
dealer. TBA well displayed; 9 a.m. restrooms 
not cleaned. Station newly painted, salesroom 
ind driveways clean. Service good. Attendants 


ill in uniform and very courteous Another 
routine grease job and oil change 
30. May 20th. —, Texas. ““K’’ Company sta- 


tion. Dealer. A dirty mess. Restrooms dirty. 
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Super-safe 
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Here’s why Super Pyro Anti-rust Anti-freeze is really going 
places... 
New, strong formula for super-safe anti-freeze protection! 
Strongest anti-rust for super-safe corrosion resistance! 
New freedom from odor! New lasting ability and new low 
price! 
New attractive gold.«and-purple container! New hard-selling 
advertising in Collier’s :and Post, on billboards and in 
newspapers! 
Add ’em all up and you'll see why you'll have to play it super- 


safe and contact your jobber quick for your supply of Super 
Pyro ... your share of super-profits! 
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Owed UP GROUND SERVICE TO AIRCRAFT 


Increasing air traffic is a challenge to 
ground service efficiency. 





handle rush period servicing... to handle 
more jobs, more economically. 


Butler-Built Refuelers answer this chal- 
lenge with greater speed, safety and 
dependability in transferring gas and 
oil to aircraft fuel tanks. 


That’s why many leading airlines and 
oil companies in America—and through- 
out the world—are standardizing today 
on Butler-Built Refuelers. Sizes range 


from small capacity units to the largest 
semi-trailers. Send now for full infor- 
mation on Butler Truck Tank and Trailer 


During peak traffic periods at busy air- 
ports, Butler Refuelers have proved 





their stamina and ability to A Tank Refuelers. 
The Mark of = BUTLER YY Better Quality 


BUTLER MANUFACTURING COMPANY 





ees gallon Truck Tank Refueler 
Bs wickemlanod gallon Trailer Tank Refueler CIE. .intidibianesbiccamedéotdinsnednitel SOMG siiccaic STATE 
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For Prompt Handling, Address : 
BUTLER MANUFACTURING CO. eT ele Dot Sati hal Cl  - 
7454 East 13th St., Kansas City 3, Mo., or ‘ 
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F. A. Bean’s Trip 





Ladies restroom had no knob on door, which 
was held shut with a keg; no glass in door, 
and unequipped. Service poor, did not check 
water, oil, battery or tires. 


31. May 2Ist. —, Texas. “L’’ Company sta- 
tion. Dealer station. Driveways clean. Pumps 
old style, but clean, did not carry price per 
gallon. Eight tires, a few tubes and no other 
TBA. Garage in building and grease rack on 
edge of drive and unequipped. Ladies restroom 
locked to “‘keep it clean,” which was a joke 
One Mexican and four white attendants, al- 
though not discourteous showed little interest 
in helping you. 


32. May 22nd. Laredo, Texas. ““B’? Company 
station. .Dealer owned. Everything, including 
attendants and driveways, clean. Asked only for 
information but were very courteously treated 


33. May 23rd. Laredo, Texas. ““G’? Company 
station. Dealer. Neat and clean. Good display of 
TBA. Restrooms dirty. Emergency stop. Seldom 
purchase from stations of this company as pre 
vious experience with their products has been 
unsatisfactory. 


34. May 23rd. —, Texas. “B’’ Company sta- 
tion. Dealer. Fairly clean. Restrooms well 
equipped and clean. Light socket missing in 
ladies restroom and wires hanging loose 


35. May 23rd. Alice, Texas, “B’’ Company 
station. Dealer. Attendant discourteous becauss 
we did not need oil, which we asked to have 
checked. Restrooms clean and well equipped 


36. May 23rd. Corpus Christi, Texas. “J” 
Company station, Dealer. Very courteous, every- 
thing in A-1 shape except windshield improper- 
ly cleaned. 


37. May 24th. —, Texas. “K’’ Company sta- 
tion. Dealer. Clean, well painted. Small stock 
of TBA well displayed. Courteous attendants in 
uniform. Restrooms not visited. Windshield not 
cleaned, oil checked when asked. 


38. May 28th. Houston, Texas, ““F’? Company 
station. Company owned leased to dealer. Lara: 
and prominently located. Building in good rr 
pair and well painted. Driveways only fair 
Salesroom dirty. TBA poorly displayed. Rest 
rooms filthy with no supplies. Wash rack and 
lubritorium floors covered with dry caked on 
mud, Attendant in partial uniform not too 
clean. Discourteous when we refused to pur 
chase more than was needed. Part of wind 
shield wiped with dry chamois. 


39. May 29th. Houston, Texas. “B’ Com- 
pany station. Dealer owned, Large well built 
station. Salesroom, driveways fairly clean 
pumps dirty and in need of paint. No TBA 
Did not visit restrooms. Attendants were two 
boys about seventeen, not in uniform. Eight 
small boys putting nickels in’ pinball maching 
in station salesroom. After looking over the 
situation we asked for five gallons, Boy put 
hose in tank, put part of gas in, then, leaving 
hose in tank, went into building to take a look 
at the pinball machine. Came back and stopped 
the pymp at 4.1 gallons and wanted to collect 
for five gallons. When this was corrected he 
was handed a ten dollar bill and brought back 
change for five dollars. Did not check oil, water 
or clean windshield but hurried back to pinball 
machine. 


10. June Ist. —, Texas. “B’’ Company sta- 
tion, Dealer. Driveways fairly clean. Pumps 
dirty, (one broken) and greasy. Salesroom floor 
dirty, covered with grease and oil. Restrooms 
too filthy to enter. TBA in good condition. At 
tendant in uniform, courteous but only mack 
a pass at the windshield. 


tl. June 2nd. Houston, Texas, “K’’ Com- 
pany station. Company owned, dealer station. 
Salesroom clean, restroom clean except for dirty 
lavatory; not equipped. Service fair. Attendant 
in uniform. Some TBA and groceries 


42. June 2nd. San Antonio, Texas. ““H’’ Com- 


pany station. Dealer. Driveways cracked and 
broken, TBA cluttering up driveway. Had bat 
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tery service in extremely bad order, and dirty. 
Negro attendant to service car. White attendant 
did not bother to come out of dirty salestoom. 
No effort made to check oil, water, tires or 
clean windshield. 


43. June 3rd. San Antonio, Texas. “J”? Com- 
pany station. Company owned, leased to dealer. 
One of best visited on entire trip. Everything 
in good condition, with courteous attendant in 
clean uniform. Cleaned back window without 
being asked, windshield almost clean at this 
station. 


44, June 4th. Austin, Texas. “K’’ Company 
station. Dealer. Good impression of clean at- 
tractive station spoiled by dirty uniform of! 
attendant. Only stopped for information but it 
was courteously given. 


45. June 5th. —, Texas. ““G’? Company sta- 
tion. Dealer. Not one good thing could be said 
for this station. Everything was filthy, courtesy 
was missing. Serviced the gas and left the car 
without asking if anything else was needed 


46. June 5th. Houston, Texas. ““K’? Company 
station. Dealer. Only station on entire trip that 
had ice water for customers. Service good. At- 
tendant in uniform and courteous. Station in 
good condition. 


417. June 5th. —, Louisiana, “H” Company. 
Dealer owned station. Everything about the sta- 
tion and grounds in good order and very clean 
PBA stock not large but clean and well dis- 
played. Attendant in clean uniform. Service of 
a high order given with unusual politeness 
and courtesy. While in this station we made 
inquiries regarding conditions ahead. Then we 
found that the manager had a very complete 
stock of maps, and literature and had taken 
the trouble to inform himself as to road condi- 
tions, hotels, eating places and points of in- 
terest for a radius of more than a 


hundred 
miles. Afterward we found that the 


informa 
tion given us was absolutely accurate. 


48. June 6th. Lake Charles, Louisiana. “I” 
Company station. Dealer. Did not \ isit rest 
rooms Station reasonably clean, No TBA in 
evidence Service fairly good. 





Urges Sun Dealers’ Support 
In Refuting AAA’s Charges 


Special to NPN 

PHILADELPHIA—Sun Oil Co. this 
week revealed that it is turning to an 
advantage the sweeping charges of rest- 
room uncleanliness recently made by 
American Automobile Assn. against all 
service stations (see NPN July 16, p. 9). 
Using the company’s denial of AAA 
charges as a rallying cry, Sun is urging 
ull its dealers not to let the company 
down Postcards headed “We Don’t 
Agree” are being mailed to dealers’ 
homes and, through district managers. 


the company’s service station salesmen 
ire being alerted for a follow-up cam- 
paign to re-emphasize the importance of 
cood station housekeeping. 

The postcards repeat Sun’s comment 
on AAA’s charges: 

“All service stations cannot be swiped 
with a brush dipped in the untidiness 
of a minority.” 

Dealers are asked to “Give us the 
t support.” 

Letters to salesmen warn that the rep- 


rig 
utations of all Sun dealers may be jeop- 
ardized by the few who fail to maintain 
high standards of restroom cleanliness 
Salesmen are asked to recheck on 
plumbing, faucets, wash bowls,  dis- 
pensers, towels, tissues and over-all 
housekeeping. 


49. June 6th. New Iberia, Louisiana. “B” 
Company station. Company owned, dealer oper- 
ated. Stopped for routine oil change and lubri 
cation, and took a good trimming, particularly 
onthe oil change. Neglected to check brak 
fluid and made no effort to do so when re 
minded this was part of the job. Station ver 
clean and in good order. Attendants in uni 
forms and clean. Service below par. 


50. June 7th. New Iberia, Louisiana. “I 
Company station. Dealer. Fairly clean. Servic: 
poor had to ask to have oil, water and tire 
checked, but attendant cleaned back window 
on his own. Attendants in uniform. 


51. June 7th. —, Louisiana. “IT” Company) 
station. Dealer. Station very clean. Drivewze, 
clean and in good condition. Some TBA. At 
tendants clean, courteous and eager to give in 
formation. 


52. June 7th. —, Louisiana. “G” Company 
station. Dealer. Emergency stop for gas. Nothin 
right about the entire station, Everything ver 
dirtv, including attendants. Asked for Ethyl bu 
very doubtful as to what we got. 


53. June 7th. —, Louisiana, “I’’ Company 
station. Dealer. Emergency tire change. Dirt) 
driveways and salesroom, as well as dirty greas 
lubritorium and wash rack. Service poor a 
they had no proper equipment. Poorly lighte« 
had to use flashlight. Attendants not in uni 
form and dirty, but courteous. 


54. June 8th. Bay St. Louis, Mississippi. “B 
Company station. Company owned leased to 
dealer. Driveways clean but concrete in ba 
condition. Some TBA. Restrooms clean an 
fully equipped. Attendant courteous. 


55. June 9th. Bay St. Louis, Mississippi. “H 
Company station. Dealer. Station rather mess 
looking. and not very clean. Restrooms not 


equipped and with papers on the floor, not 


very clean. 


56. June 9th, New Orleans, Louisiana, *‘C 
Company station. Dealer. Place badly congested, 
driveways dirty. TBA display very dirty and 
messy. Sign on door of ladies restroom rea 


‘This sign means a home clean restroom 
That sign did not mean a thing as it was 
very dirty place. Service perfect. Attendant 


courteous. 


57. June 10th. —, Mississippi. ““M’ Com- 
pany station. Company owned, salary operated. 
Station clean but attendant in dirty uniforn 
Large stock TBA gaudily displayed. Attendant 
very forgetful 


NOTE: June 10th. Mobile, Alabama. Becaus 
of discouraging experiences at service stations 
car taken to automobile agency for oil chan 


ind greasing 


58. June Ilth. —, Alabama. “A” Company 
station. Dealer. Station clean.. If any TBA 
could not be seen because of the congestion 
of trucks delivering drinks, milk, crackers at 
gas Almost impossible to get to pumps \t 
tendant courteous but in a dirty sloppy un 
form 


59. Tune Ilth. —, Alabama. “B” Company 
station. Dealer. A nice country station, Gor 
service given by a courteous one armed 
tendant 

60. June 11th. —, Alabama. Nothing to sho 


who was the supplying company. Attendant 
courteous to the point of rudeness. We giv 
this station the letter “O,” for further reference 


This station had been visited many times 


the past and was always known to be ver 
clean. Last visit in 1941 and swear it has n 
been cleaned since then 


Another thing that was very. notic« 
able. On the highways ard unloading in 
stations we saw the trucks of many oil 
ompanies. With the exception of one 
company, the trucks were always clean 
and a credit to the products advertised. 
On the other hand the rolling equipment 
of “F” Company was, in nearly every 
ase, greasy and covered with dirt. 


The foregoing covers seven weeks driv- 
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PEEL-OFF VALVE 


Stops GAS AND OIL VaLVi } 


+ 
HOW THE PEEL-OFF 
oti VALVE WORKS 
‘ The patented Fig. 427 Peel- 
Off Valve used in the Bowser 
Fig. 426 Gas Trap takes the 
place of the conventional 
back pressure regulator, oil 
valve and float flange. 


patssu ss 
RELIEF valve | 


In operation, crude oil and 
gas enter the trap. As the 
liquid level rises, the- float 
begins to close the gas outlet 
which causes pressure to build 
up inside the trap. When the 
pressure becomes $ufficient-to open a spring- 
loaded valve on the crude oil outlet, the liquid 
is forced out until the pressure is equalized, 
Then the liquid rises — and the cycle is 
repeated. 


= | 
4 
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BOWSER OIL WELL METER 
AND AUTOMATIC SAMPLER 


provides reliable records of oil well 
production—both quantity and quality 
at the well, 









1 No Packing Glands 
2 No Metal-to-Metal Seats 


3 No Grinding or Reseating 
4 Eliminates Crude Spill-Over into Gas 


5 
6 


Line 
Operates on Vacuum or Pressure 


Positive Action—Nothing to Get Out 
of Order 


HOW IT CUTS 
PRODUCTION COSTS 


—by eliminating crude spill-over into gas 
lines. Excessive or unbalanced conditions of 
pressure or vacuum do not affect the positive, 
feather-touch operation of the Bowser Peel- 
Off Valve. 


—by reducing gas trap maintenance to a neg- 
ligible item. There is nothing that requires 
attention. The operating principle is as sim- 
ple as peeling a banana! 


LiIiqgquID CONTROL SPECIALISTS SINCE 1885 
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DEALERS AND DISTRIBUTOR 


Sinclair is now running a series of arresting ads in Life, 
Saturday Evening Post, This Week and American Weekly 
— national magazines with a circulation of 23,108,000 
copies and some 75,000,000 readers. Danny Kaye, Virginia 
Mayo and other famous Hollywood stars are doing an out- 
standing selling job for Sinclair Distributors and Dealers 
— telling millions of motorists of the magic qualities of 
premium Sinclair Opaline Motor Oil. 





Scores of 
increasin 
here is a 
Winfield 

A of Sinclé 
Pictured in this Sincloir Opoline magic oct ore . : 


DANNY KAYE and VIRGINIA MAYO ies ‘wae 
stors of Somvel Goldwyn's ‘ y 


“THE SECRET LIFE OF WALTER MITTY” , ii Be. ucts and 
in Technicolor wee . 


It has bet 





























Premium Sinclair Oil gives your car more power 





Your car's pow oes like the magic of levitatior when you evelo chemicals lended into the oil at the refinery. 
Pp devel ped emicais are 
power & u k g ion h 1 b 
use premium Sinclair Opaline Motor Oil. That's because ¢ paline Tests prove old cars respond like new when ’ Ypaline eee up : 
cleans wile sludge and other power stealing deposits from motors new cars keep their pep and power with Ypaline I ourists l oOo k f the 
cylinders piston rings and pistons — keeps your motor clean as Get more wer from your car. Save on asoline. Save on oil. 
& i c g 
. P po 


° ° .. a ion 
Ask for premium Sinclair Opaline Oil where you see the Sinclair Sinclair Credit Card s r 
whistle. = = : : : a 
. Opaline cleans as it lubricates, because special, Sinclair H.-C Gasoline sign. = ay r rae ( ; 
SINCLAIR plus Sinclair lour Sef 
PREMIUM 


INE MOTOR OIL Ez ice, mean increased pra 
SINCLAIR OPAL a 


its for Sinclair Deale 
| | 


Keyos your mo7er heaw a a whistle ™ and Distributors. 








® Scores of Distributors report many years of steadily 


increasing business with Sinclair. For example, 
here is a statement from Louis B. Senif, of West 
Winfield, N. Y., who has been handling a full line 
of Sinclair products since 1926. “My customers 
have been more than satisfied with Sinclair prod- 
ucts and my business has had a healthy increase. 
It has been a pleasure to do business with Sinclair.” 


Expertly handled tour rout- 
ings and information, from 
Sinclair's five Auto Tour Serv- 
ice Bureaus, start thousands 
of families “on tour with 
Sinclair’ each month. Each 
office is staffed and equipped 
to handle “in person”, tele- 
phone or mail requests. 














Sinclair Distributors and Dealers get extra profits from 


Sinclair's T.B.A. Program. Under this program, Goodyear 
supplies Sinclair Distributors and Dealers with nationally- 
advertised tires, batteries and accessories. 


Sinclair “Dealer News”, 
“published for all those 
engaged in marketing 
Sinclair products’, is en- 
joying a very successful 
first year as an attractive, 
informative and enter- 
taining publication. 





SINCLAIR REFINING COMPANY, 630 FIFTH AVENUE NEW YORK 


9th & GRAND AVENUE 2540 W. CERMAK ROAD 573 W. PEACHTREE ST., N.E. 
KANSAS CITY, MO. CHICAGO, ILL. ATLANTA, GA. 


307 W. 7th STREET 
FORT WORTH, TEXAS 


10 WEST 51st STREET 
NEW YORK CITY 








F. A. Bean’s Trip 





ing in five states with a total mileage of 
5352. 

It covers 61 stations entered for some 
cluss of service (including one in Ala- 
bama con April 20th which is not listed 
separately) as well as five stations ob- 
served but not entered for service. 


The companies supplying these sta- 
tions numbered 14. 


It may appear to some readers that the 
stations of one company were more fre- 
quently patronized than those of other 
companies. This was not by design or 
preference, although their products are 
well known and favorably thought of. 
Their stations are in many cases strategic- 
ally located and were in many instances 
close at hand when service was needed. 
However, when the uncleanliness, poor 
service and discourtesy are considered, 
the products were hardly worth. it. 


The following tabulation gives a sum- 
mary of our impressions: 


to sell decarbonizing fluid and one at- 
tempt to sell a simonizing job when the 
car had just been washed and polished. 
We figured if we did need anything we 
would have to take it away from them. 
As a matter of fact there were three ac- 
cessories which could have been used 
throughout the trip and would have 
been purchased had we been solicited. 
They were never discovered by anyone 
who serviced the car even when it was 
being greased. At one station where 
one of them was on display a broad hint 
was given to the attendant but it made 
no impression. 

No honest service station attendant or 
oil company official can offer any valid 
excuse condoning the conditions which 
were found to exist. 

At least one third of the stations 
would never be visited again by the 
members of this writer’s party, except in 
case of extreme emergency. 

After leaving Birmingham on May 7th 
the rear window was cleaned three times 





———Cleanliness 


Total Good to 


Type of Operation Stations Excellent 
Company Operated (Salary or 

Commission) } 2 
Dealer Stations (Company owned 

Leased out. Dealer Owned) 62 18 

Potals 66 20 

Percentages 100% 30.3 


It is evident that it would be a small 
percentage of these stations that would 
receive a very high rating by Narionat 
PerroLeuM News Inspection system. 

The columns on cleanliness are based 
on the 61 stations entered for service and 
the five observed but not driven into. 


It is also possible that one station was 
classed as company operated which 
should have been classed as a dealer 
There were also some stations that would 
have been changed from fair to good 
and from poor to fair, had the attendants 
been in uniform and clean. Dirty at- 
tendants and dirty restrooms spoiled a 
lot of stations. 

Believes Classification Generous 

It is believed that the above classiti- 
cation is very generous compared with 
the results that would have been arrived 
at by use of the inspection blanks pre- 
pared by NATIONAL PETROLEUM NEws 

In the three right hand columns con- 
cerning service, courtesy and sales effort, 
sloppy service such as improperly clean- 
ing windshield, spilling oil, over running 
gas, neglect to fill radiator, a service 
which had to be asked for, is classed as 
poor. 

Discourtesy ranged from downright 
rudeness to a total indifference to cus- 
tomers’ needs. 

The almost total lack of sales ability 
and effort was astounding. We won- 
dered just why these stations carry a 
line of TBA. Not once was the car 
checked to see if we needed anything 
and we were not asked if we needed any- 
thing. The exception was the one effort 
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Poor to Poor Dis- No Sales 
Fair Bad Service courtesy Ability 
2 2 
13 31 34 ll 42 
13 33 34 1] 44 
19.7 50 55.7% 18° 72.1 





VOLUNTARILY and twice it had be- 
come so bad that we had to request it 
be cleaned. 

We were in 28 stations in the State 
f Texas and in not a single one of these 
was our windshield properly cleaned. 

The method of cleaning windshields in 
Texas and part of Louisiana was anti- 
quated. It was done with a dirty dry 
chamois or one wrung out of dirty water, 
or a dirty sponge dipped in dirty water 
followed with a dirty chamois. I did not 
think there were so many dirty chamois 
or filthy sponges and wiping rags in the 
world, 

The writer for his own information 
prepared two tables in addition to the 
me contained in this article. One ana- 
lyzed by companies showed quite defin- 
itely that the company with the highest 
percentage of unclean stations had a very 
poor showing as to service, courtesy and 
salesmanship, and of this company’s sta- 
tions all were dealer operated. 

Another company which had the small- 
est percentage of unclean stations also 
had a very small number of stations with 
poor service, and we received courteous 
treatment in every station of this com- 


pany. The record for poor merchandis- 
ing effort was about the same as that of 
the other companies. This table shows 


quite conclusively that there is a direct 
relationship between good housekeeping, 
good serivce and courtesy. 
Louisiana Had Best Record 

The last table prepared was arranged 
by states. In this Alabama had the great- 
est percentage of unclean stations, while 
Louisiana had the best record. For serv- 


ice Mississippi was the best with th: 
other states all about equal. Texas ha 
the greatest number as well as the high 
est percentage of discourteous attend 
ants, while Louisiana was the best a 
far as courtesy was concerned. 

It is more than probable that some on 
will come forward with the stateme: 
that had this trip been made along th 
Pacific Coast, the New England Stat 
or some other section of the country, co: 
ditions would have been found material] 
better. Perhaps this is true. 

We met tourists from California, Co 
necticut, Michigan and Oklahoma, ar 


from other parts of the country. Thes 
are the people that are doing the trave! 
ing and spending the money. The cor 


sensus of their thoughts seems to be tha 
regardless of where you travel the cond 
tion of service stations were rather sorry 

Some of the oil companies make a bi; 
play over the fact that their stock is m 
controlled but widely distributed amon 
thousands of wage earners. It woul 
seem that some of these stockholder 
must travel and become aware of th« 
conditions in the stations of their com 
pany and would protest rather sharply 
to the Board of Directors. 

While on this trip this writer talked 
with two oil officials. The first holds 
high ranking position in the productior 
and refining field. During the conversa 
tion he said, “Conditions in service sta 
tions are the worst I have ever know: 
them and the sad part of it is that th 
oil companies are doing very little t 
correct the situation.” 

The second gentleman interviewed was 
the president of a jobbing company mat 
keting its products under its own trad 
name. The company has several stations 
in three states. All stations are salary 
operated. None of the stations of this 
company were entered for service but 
two were looked over as a matter of 
courtesy. These two were far above th 
average for cleanliness, service and 
courtesy, of the dealer stations we went 
to for service. 

Nearly a year and a half of a clean-uj 
campaign has not been as productive as 
it should have been. 











Reprints Available 


In view of the demand for re- 
prints of previous articles by F. A. 
Bean, reprints of this story will be 
supplied at the following nominal 
prices: 

Single copies FREE 

Under 100 $ .06 each 

100-500 .05 each 

501-1000 04% each 

Over 1000 04 each 


Orders should be sent to: 
Readers’ Service Department 
NATIONAL PETROLEUM NEWS 
1213 West 3rd Street 
Cleveland 13, Ohio 
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Boe: 


Cutaway view of Timken Two-Speed Easy-Power Shift. Unit may 
be either vacuum or compressed air actuated. This exclusive 
Timken unit is integral with the axle—not tacked on to the outside 
where it would be exposed to water, ice, dust and flying gravel. Note: 
There are no outside connecting rods or linkage to go wrong. 





DOUBLES GEAR COMBINATIONS 


\ (\A\ The Timken Two-Speed Axle sup- 
Ve \\ plies the missing rungs in your 
\ \ A ladder of truck performance— 

od \\ \ bridges the big gaps between 

\ \ i\s8\ ratios provided by ‘‘single-speed’”’ 
\_ 2 \ \\ axles. You get 8 speeds forward 
\ * instead of 4, 10 instead of 5, or 12 


a *. . 
\ —\\ instead of 6, depending upon the 
number of transmission speeds. 


Husky gear train of 
Two-Speed Hypoid- 
Helical Final Drive. 






2-SPEED 


HYPOID-HELICAL 
FINAL DRIVE 


... with Easy-Power Shift 


BROTHER, it’s a blinger! 
THIS TIMKEN ‘Two-Speed Hypoid-Helical Final Drive 


downs your maintenance cost and ups your schedules, 
because it makes available maximum pulling power and 
maximum road speed in the same truck. 





A FLICK of the finger and a momentary release of the 
accelerator — and all the strong-arm work of shifting axle 
gears is done for you! 


YOU GET double the number of speeds as compared with 
a conventional axle. You get exclusive Timken Hypoid 
“High-Performance” Gearing combined for the first time 
with helical spur gearing; a new, larger, stronger hypoid 
pinion mounted in a removable pinion cage; larger, 
stronger bearings — plus Advanced-Related Design and a 
high degree of parts interchangeability found only in new 
Timken “3 for 1” Axles. 

Like it? Specify a Timken “3 for 1” Axle with Two- 
Speed Final Drive and Easy-Power Shift under the next 
trucks you buy! 











" Two-Speed 
Single-Reduction Asoc W) rr 
A et Gear* Double-Reduction* Hypoid-Helical 


Double-Reduction* 
*INTERCHANGEABLE IN SAME AXLE HOUSING USING THE SAME AXLE SHAFTS 






TIMKEN 


THE TIMKEN-DETROIT AXLE COMPANY 


DETROIT 32, MICHIGAN 
WISCONSIN AXLE DIVISION, OSHKOSH, WISCONSIN 
K XLE BRAKE DIVISION, DETROIT, MICHIGAN 
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"Shorty aud Shir... 
you make a fine patr, 


Gat when will you learn 
70 PROF 7 FROM AIR? 
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WOULD ONE OF 
You HANDSOME 
MEN PLEASE 
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Hey. Shorty and Slim, if you'll forget 
that gal for a minute, we'll pass on a tip or 
two from successful station operators on 
how not to miss good sales opportunities! 

These experienced operators know the 
importance of free air —and know how to 
merchandise free air service to their cus- 
tomers. ‘These men know that even though 
air is a free service, there is no reason why 
you can’t profit—and profit substantially 
—from it. They know free air service ren- 
dered quickly and efficiently is a powerful 


force in building good will with steady 


MUSKEGON, MICHIGAN 
Manufacturers of Bennett Gasoline Pumps, Eco Automatic Tire Inflation 
Equipment and a Complete Line of Fine Dispensing Equipment 


customers and in turning “floating” cus- 
tomers into steady ones. 

Naturally, these same operators rec- 
ommend up-to-date automatic tire infla- 
tion equipment, because they know from 
experience that this equipment pays off 
in fast, easy, time-saving service, greater 
accuracy and trouble-free operation. 

What’s the name of the finest equip- 
ment of this kind? Ask the successful 
station operators that question, fellows. 
They'll say, “It’s ECO, Shorty!” “It’s 
ECO, Slim!” 
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Easing Road to Education 


For Oil Company Employes 


6 of 17 Oil Companies Surveyed by NPN Provide 


Financial Aid to Workers for Further Education 


By FRANK STURTEVANT 
NPN Staff Writer 


Financial aid to oil company employes 
for educational purposes is now provided 
by six out of 17 oil companies surveyed 

NATIONAL PETROLEUM NEws. 

Of the remaining 11 companies, six 
nake indirect or partial contribution, 
vhile five have adopted no policy in aid 
of education. 

Ashland Oil & Refining Co., Inc., has 
, program which is typical in its main fea- 
tures, with some variations as to details. 
Employe participation is increasing, ac- 
ording to L. L. Zimmerm2n of Ashland’s 
personnel department. He reports that 
uit of a total of 1,300 employes, there are 
74 enrolled in 24 various correspondence 
r extension courses offered by nine dif- 


+ 
rel 


schools. 


\ prerequisite of company aid is that 
course of study chosen has some rea- 
sonable relation to the employe’s pres- 
ent or possible future line of work. But, 
s might be expected, a wide variety of 
iterest is reflected in the fields of study 


M le ted. 


The following examples, mentioned by 
Mr. Zimmerman, illustrate the scope of 
he program: 

In petroleum refining, 27 refinery em- 
ployes are taking a home study course 
offered by Pennsylvania State College. 


In various mechanical courses there 
re 16 apprentices enrolled by Interna- 
il Correspondence Schools. 


Accounting and Commercial Law 
irses from La Salle Extension Univer- 
ire being taken by eight men. 


Special courses have been organized 
group of pipeline gaugers and a 
ection foreman. 
\ traffic course is being taken by one 
from the refinery traffic department. 
\ technical high school course is being 
ken by a pipeline mechanic. 
\ geologist is taking a refresher course 
physical geology and a safety engineer 
enrolled for a refresher course in cal- 
\ woman from the employment depart- 
it is studying psychological testing. 
\ truck painter-helper is enrolled in 
mmercial art. 
In addition several men are following 
ecially designed courses which apply 
rectly to their present work. A new 
uurse is about to be offered in Diesel 
gineering for men on the river fleet. 
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For this latter course Professor E. B. 


Penrod, head of the department of me- 
chanical engineering at the University of 
Kentucky, and his associate, Professor 
W. M. Carter, made a three-day trip on 
one of the company’s boats in order to 
get firsthand information about the kind 
of course needed. 


Ashland’s plan is to pay the cost of 
the course in advance, so that the em- 
ploye can secure any discounts which may 
be available. The student may _ then 
pay for the course by means of semi- 
monthly payroll deductions. When the 
student completes the course with pass- 
ing grades, the company refunds 75% 
of the cost up to a maximum of $50 a 
year, 


To supplement some of the courses for 
which Ashland pays part of the cost, 
classes are held within the company, con- 
ducted by department heads. 


Bears 50% of Tuition Cost 


Cities Service Co. bears 50% of the 
tuition cost for its employes, in courses 


approved as having some bearing on the 
student’s job. Refunds are made upon 
completion of satisfactory grades. No 
maximum limit is set. 


Among other factors considered in 
approving a course, the student’s sched- 
ule must not be so heavy as to interfere 
with his work for the company, according 
to J. R. Jansen, manager, Cities Service 
personnel department, which passes on 
all applications for educational aid. The 
company program is open to all employes. 
But, Mr. Jansen observes, since it pro- 
vides for education at the college level, 
epplications from white collar workers 
predominate. 


Socony-Vacuum Oil Co., Inc., also of- 
fers a 50% refund on cost of employe 
education, including not only tuition but 
cost of books, equipment, matriculation 
and diploma fees. There is a top limit of 
$75 per semester, or $150 a year. As with 
other companies, the course of study se- 
lected must promise to be a definite aid 
to the student’s business progress with 
the company. 


Approval under the Socony plan must 
be secured from the employe’s immedi- 
ate supervisor and also from a department 
head or division manager. Approximately 
1% of the company’s employes have com- 
pleted courses on an annual basis, accord- 
ing to Sterling W. Mudge, supervisor of 
training. 


Standard Oil Co. (Ohio) pays one-half 
the tuition cost only, under its educational 
assistance program, with an $80 maxi- 
mum in one year, and the usual provision 
that the course of study must benefit the 





Considered a part of Ashland’s educational program is this meeting conducted by 
a department head which includes a talk and round table discussion on welding 


37 














PAN AMERICAN 


The System of the Flying Ciippers 
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it’s HM OURS 


instead of days 


as When You Travel... 


fly by swift, comfortable Clipper! 
Service now to Mexico, West 
Indies, Central and South Amer- 
ica, Europe, Africa, Alaska, 
Hawaii, Australia, New Zealand, 
the Near East and the Orient. 
Please see your local Travel 
Agent or Pan American for rates 
and reservations. 


When You Ship...speed orders 
to customers by Clipper Express. 
Call Railway Express Agency, 
Inc., for details. Pickup and de- 
livery in all principal cities and 
towns in U.S. 


WorRLD AIRWAYS 


Education 


employe in his work. Applications are 
passed on by the immediate supervisor, 
the vice president in charge of the de- 
partment, and the director of industrial 
relations, 


Sohio’s manager of employe service, 
r. E. Morton, reports in 1946 that a total 
of 89, or about 1% of the company’s em- 
ployes were refunded $2,236.49 


Grants Two Thirds Refund 


Standard Oil Co. (New Jersey) grants 
a two-thirds refund on tuition cost, includ- 
ing registration fees, but not books and 


equipment. The maximum refund for 
any period of 12 months from Sept. 1 to 
Aug. 31 is $150. The company policy 


on education states that: 


“First consideration should be given 
to the training opportunities which are 
available under company auspices, sinc 
the subject matter of these courses is par- 
ticularly adapted to the special needs and 
interests of the employe and the com- 
pany, 

Aid for outside education has the usual 
limitation that it must better fit the em- 
ploye for his work. It is also pointed out 
by R. L. 
tions department, that refunds are mad 
available only for parttime study while 
the employe is performing his regular po 


Mason, of the employe rela- 


sition. Leaves of absence are granted 
to employes taking regular courses, but 
they have not been considered eligibk 
for educational refunds 


Tide Water Associated Oil Co., Inx 
Eastern Division places no maximum 
limit on its 50% refund of tuition costs 
to its employes. Applications must be 
sent by department heads to the indus 
trial relations department with a state 
ment showing how the planned education 
would benefit the employe in his work 


After review and comment, the appli 
cation must be approved by the Operat 
ing Committee. At present, says W. F 
Paul, personnel assistant, the percentage 
of employes participating in the plan is 
much smaller than formerly because of 
the large number of veterans receiving 
government aid. Prior to the war, he 
estimates.approximately 5% of Tide Wa 
ter employes took advantage of the edu 
cational opportunity. 


One common feature of all the plans 
is that the school attended, as well as 
the course of study, must be approved 
by the company. While correspondence 
courses are acceptable to all companies, 
class room study is preferred by some. 
In its regulations Standard Oil (N. J.) 
states, “Correspondence courses will be 
approved for refund only under unusual 
circumstances, where no local resident 
courses are available,” and points out 
that while there are a number of good 
correspondence courses available, many 
distinctly inferior ones are offered by 
commercial institutions of doubtful char- 
acter. Employes are cautioned to inquire 
of a company representative before di- 


rectly consulting the — institution 
cerned 


Partial Aid Extended 


Partial Aid is extended by the Te, 
Co. to returning veterans, who are rey 
ular employes of the company. Any vy: 
eran desiring to take advantage of tl 
benefits offered by the G. I. Bill of Right 
tor completing his education, but who 
financially unable to do so, may app 
to the company for a loan. Loans a: 
made without interest, and the amount 
and terms of repayment are set by t 
company to suit the individual case. At 


present maximum loans, according 

Oscar Lasse, manager, personnel depar 
ment, are $50 per month for a single en 
ploye and $150 per month for a marri 


employe. 

Upon application, and approval, Texas 
also grants leaves of absence to veterans 
wishing to pursue their studies. They 
are required to continue in the company 
employ during summer periods, unless 
studies are pursued during that time. Th 
leave of absence makes it possible fo: 
veterans to participate in the company 
insurance, pension, hospital and disabili 
ty programs, upon payment of necessary 
contributions, and within certain neces- 
sary limitations. 

One other company has adopted 
general educational refund program, but 
from time to time the company does bear 
the expense of special courses offered by 
the universities for certain of its admi 
istrative employes. In certain other cases, 
says the manager of the personnel depart 
ment, where special circumstances appear 
to justify outside academic training, th 
company also bears the expense. 

The Ohio Oil Co. has so far limited 
itself to co-operating with International 
Correspondence Schools in the promotio 
their courses and company employes 
receive the regular 1% discount, accord 
ing to Paul V. Barrett, personnel director 

Phillips Petroleum Co., although o1 
of the firms which does not have a formal 
plan, does provide some assistance, a 
cording to L. Darrell Phillips, director 
personnel division. The company policy 
in part, says: “In localities where other 
educational facilities are not availabk 


the company may attempt to make poss 
ble certain broad vocational training op 
Howeve! 
in fairness to employes who have spent 


portunities for its employes. 


large sums of their own money and who 
have sacrificed several years of ear 
ings to better qualify themselves for their 
work, the company must not un- 
duly support, on an individual basis, th 
osts of employe self-improvement.” 

Pure Oil Co. has not singled out en 
ployes for direct aid, but has established 
fellowships, and “heartily supports co- 
operative student activities with a nun 
ber of universities.” 

There are two schools of thought on 
this question, says J. W. Rees, assistant 
vice president, one being that the em- 


(Continued on Page 41) 
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TO MEET THE GROWING INDUSTRIAL DEMAND... 


AERO BRAND 


fied processing characteristics inherent in each type. For product quality .. . for 
r for all-around dependability . . . it’s CYANAMID AERO BRAND STEARATES. 

























Home of 
CYANAMID’S 
New Modern 
AERO BRAND 
STEARATES 
Plant 
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STEARATES 


CALCIUM ... ZINC .., ALUMINUM. .. MAGNESIUM 


YANAMID’S large-capacity, rigidly controlled manufacturing facilities offer excep- CYANAMID'S MODERN 
onal advantages as your source of supply. Thorough inspection and meticulous FACILITIES BECOME 
control at each step from the acid to the final packaged product bearing the AERO* YOUR DEPENDABLE 
BRAND Seal make certain that your stearates will be fine and fluffy . . . with clean, SOURCE OF SUPPLY 
mooth dusting lube qualities . . . and possessing the many other superior diversi- WHEN YOU SPECIFY... 


AERO BRAND 
STEARATES 
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Chemicals CYANAMID 
Divison COMPAN 


30 ROCKEFELLER PLAZA + NEW 
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AKRON 





BRASS 


GASOLINE 
HOSE COUPLINGS 


POSITIVELY 
LEAKPROOF 
No Special 
Tools Needed 


Holding power over twice that required 
to burst standard tank hose—automati- 
cally tightens itself under pressure— 
may be attached and reattached with- 
out injury to hose or fittings. A ma- 
chined product, not a casting. Made in 
brass, and in new light weight AKRO- 
LITE aluminum—alloy corrosion resistant 
and two-thirds lighter than brass. 


Write for illustrated, descriptive folder 


and price list. 


AKRON BRASS 
MFG. COMPANY, INC. 


WOOSTER, OHIO 





DJ Cotton Valley Suit Raises 
Question of State Law’s Scope 


Suit Also Brings Up Question of Whether State 
May Legally Authorize Such Unitization Pacts 


In oil and gas producing states, it has become generally accepted practice 
for groups of well operators to agree on withdrawal rates and on the amount 


of products to be reinjected for pressure maintenance purposes, for a pool as a 


W hole. 


Though admitting the need for state laws authorizing these so called 
“unitization” agreements, the federal government in the Cotton Valley anti- 
trust suit (NPN June 25, p. 13) now apparently claims that they eliminate 


competition and therefore violate the Sherman antitrust law. 


Following is a short analysis, prepared by NATIONAL PETROLEUM NEws, of 


the issues raised in the Cotton Valley suit. 


Joint control of crude oil, gas and 
their various products by the operators 
of so-called “unitized” fields, is an un- 
lawful restraint of trade and a violation 
of the Sherman Act, according to the 
Department of Justice. Suit for an in- 
junction was filed in the Shreveport, La., 
Federal Court in June against 15 corpora- 
tions and 18 individuals (See NPN 6- 
25-47, p.13) making up the Cotton Val- 
ley Operators’ Committee. 

By agreement the Cotton Valley Pool 
was set up as a unitized field in 1939, un- 
der authority conferred by the Louisiana 
statutes. An Operators’ 
Committee was created and to it was de- 


conservation 


legated a number of powers which the 
Justice Department asserts were: 


2. Not necessary for conservation pur- 


poses, and 
b. Not authorized by Louisiana law. 


The suit admits the need for repressur- 


Is and does not, on the surtace, 


g of poo 
seem to attack the Louisiana law author- 
izing pool agreements for this purpose. 
Authority to control reinjection for pres- 
sure maintenance purposes was vested 
by the Cotton Valley agreement in the 
Operators’ Committee. It was also grant- 
ed control over drilling of additional 
wells in the pool area, 

In addition the committee was given 
the exclusive right to gather and sell all 
gas produced by the wells, while all 
“liquid hydrocarbons” were to be al- 
located on an acreage basis to individual 
producers, each of whom had the right 
to dispose of his own share as he saw fit. 

It is illegal, says the department, for 
the Cotton Valley producers to do the 
following things: 

1. “. . . jointly engage in and ex- 
clude others from the business of 
extracting, processing and _ refining 
various separate hydrocarbons and 
hydrocarbon preducts . * in addi- 
tion to that necessary for separation 
and reinjection purposes. 

2. Jointly control distribution and 
sale of “all of the hydrocarbons and 


hydrocarbon products” produced and 

not reinjected. 

3. Jointly select channels of dis 
tribution. 
4. Jointly fix prices. 

The above acts, it is charged, do not 
contribute to the conservation of the 
and gas resources of Louisiana and wer 
not in fact authorized by state law or !y 
the commissioner’s orders. 


While the Cotton Valley Operato1 
Committee has not yet filed its officia 
answer, it has publicly asserted that 
exercises no control over liquid hydr 
carbons, which, after allocation, are sold 
separately by each participant in_ th 
pool. It does, however, gather and sel 
all of the gas produced in the field, e» 
cept that portion which is reinjected. 


Lumps Products Together 


The Department of Justice does not 
distinguish between any of the product 
but lumps them together as “liquid 
gaseous hydrocarbons” and at one poi 
in its petition inserts a list of these prod 
ucts: crude oil, distillate, butanes, pen- 
tanes, toluene, concentraté, gasoline, fur 
oil, kerosine, residuum, illuminating and 
heating gas, all of which, it says, hav 
moved in interstate commerce from tl 
producing wells in Louisiana. 

Whenever the broad terms of ¢ 
complaint go beyond the terms of ik 
Cotton Valley agreement and charge ac! 
which the committee asserts it has not 
done, there will be questions of fact f 
the trial court to settle. But the big 
question of law it will have to decide 
whether the Cotton Valley agreemen 
under which the pool was operated as 
unit, is properly within the scope 
Louisiana law, and if it is, whether an 
state may legally authorize such join! 
agreements in the interest of conserv 
tion of its natural resources. 

It seems clear that the Louisiana Con 
servation Commissioner, B. A. Hardey 
considered the agreement entirely lega 
in view of this language in his officia 
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r: “IT IS THEREFORE FURTHER 
ORDERED: That the Cotton Valley 
tization and Pressure Maintenance 
\vreement . is a fair and reasonable 
ct, susceptible to practical eco- 
and efficient operation, conductive 
nservation, the prevention of waste, 
btaining of the greatest ultimate re- 
ry, the just and equitable adjustment 
rrelative rights of both Operators 
Royalty Owners, and same is there- 
ipproved by this Commission ; 
n view of the continuous operation 
e Committee, without question, dur- 
the intervening years. 
complaint charges that Commis- 
r Hardey’s order was an effective 
val “only insofar as it provided for 
init operation and development of 
rea... and the reinjection into the 
voir under pressure of a part of 
liquid and gaseous hydrocarbons pro- 


ed from said field.” 


Question of Federal Jurisdiction 


\ 


incidental question, inherent in the 
ture of the suit, is the jurisdiction of 
ederal government. In this conne< 
the Department of Justice asserts, 
other things, that neither refin- 
wx other processing, interrupts the 
of interstate commerce, which it 
ns is continuous all the way from the 
lucing wells in Louisiana to consum- 
other states. 


nT 


\fost recent development in the Cotton 


y case is move by Interstate Oil 
Compact Commission, which has asked 
Department cf Justice for copies of plead- 
ind press release announcing the 
It is expected that the commission’s 
egal committee will discuss the case at 
the meeting being held in Great Falls, 
Montana, this week. 
Following is a list of the defendants 
Cotton Valley suit: 
Cotton Valley Operators’ Committtec, 
) Producing Co., Grant Oil Co.., 
Petroleum Co., and Jabco, Inc., all 
f Shreveport; Ohio Oil Co., Findlay, O.; 
Hunt Oil Co. and Magnolia Petroleum 
( Dallas; Fohs Oil Co. and Woodley 
Petroleum Corp., Houston; Bodcaw Cot- 
Valley Co., Texarkana, Ark.; Mid- 
s Oil Corp. and Stanolind Oil & Gas 
Tulsa; North American Oil Con- 
dated, San Francisco; Sunray Oil 
Corp., New York; Welori Lumber Corp., 
n \ lley. 
\ H. L. Hunt, Dallas, on own ac 
ind as trustee of Hassie Hunt; A. 
Allene and Charles W. Oliphant, all 
Tulsa; A. J. Hodges, Sydney G. and 
Nellie G. Meyers, H. W. Perritt 
G. Ray, E. V. Whitwell and W. C. 
all of Shreveport; M. H. Marr and 
H. Vaughn, Dallas; Daniel W. and 
Stewart and Frank B. Treat, Min- 
La., and W. A. Delaney, Jr., Ada, 


Val 
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Socal Plant to Be Expanded 
Special to NPN 
SAN FRANCISCO, Calit.—Standarad 
Cx Calif.) will begin construction 
the next few weeks of three 80,- 
0-bbl. tanks at its Willbridge distribu- 
plant near Portland, 


nhe 194, 


EDUCATION AIDS 


(Continued from p. 38) 


ploye’s primary sacrifice is in time more 
so than in money, and that the employe 
would rather receive full benefit by being 
given greater opportunities to apply any 
knowledge he has assimilated to work 
of greater responsibility. The company 
will assist in the selection of study, with 
counselling by specialists within the com- 
pany, and through the company library 
it makes available all representative texts 
and cross reference material. 


Fellowships Established 


Standard Oil Co. (Indiana), is also one 
of the companies that makes no direct 
aid to employe education, but has estab- 
lished, for the benefit of all students, 22 
graduate fellowships at 17 educational 
institutions. They are fellowships in 
chemistry, engineering, marketing and 
management. They may be awarded to 
any students working for master’s or doc- 
tor’s degrees, and average approximately 
$1500 per year. 

Holders of the fellowships are under 
no obligation to Standard of Indiana as 
regards subsequent employment, nor will 
the sponsoring company have any rights 


to patents which may result from the 
work, 


Sees Need for More Scientists 


Indiana Standard’s producing subsid- 
iary, Stanolind Oil & Gas Co., follows 
the same plan of sponsoring fellowships, 
available to all students, at several col- 
leges, in geology, chemistry, geophysics, 
electronics, accounting and petroleum en- 
gineering. 


“Basic science is the material which 
our industrial technologists use in turn- 
ing out new and improved commercial 
products,” say Dr. Robert E. Wilson, 
chairman of the board of Indiana Stand- 
ard, “and it is also obvious that a large 
number of additional scientists must be 
trained. In this fellowship program 
Standard joins industry generally in giv- 
ing increased aid to fundamental science.” 


U. S. Gasoline Taxes Show 
Sharp Yearly Increase 


NPN News Bureau 
WASHINGTON Federal gasoline 
taxes collected during fiscal year ended 
June 30, 1947 totaled $433,675,867, up 
$27,981,317 in comparison with previous 
fiscal year, Internal Revenue Bureau re- 
ported last week. 
Other collections included: 


Fiscal Year Comparison 
Ending With Previous 
Revenue Source June 30, 1947 Fiscal Year 


Lube oil $ 82,014,182 up $ 7,142,955 


Tires, tubes . 174,927,405 up 56,835,749 
Electric, gas and 
oil appliances 65,608,224 up 40,116,152 


Auto trucks 62,098,895 up 24,955,264 
Autos and 

motorcycles . 204,679,517 up 178,786,931 
Auto parts, 

accessories 99,932,340 up 31,061,832 
Transportation of 


oil by pipelines 16,988,166 up 2 164,634 





DISTRIBUTORS WANTED 


"ghiy refined 


MOTOR‘Ol. 





RUGBY 100% pure paraf- 
fin base oil is again avail- 
able in attractive one quart 
cans. Write for prices; 


your territory may be open. 


PENNA. PETROLEUM PROD. CO. 
WATER AND MORRIS STS. 








Phila. (48) Penna. 















ENTALARM 


HISTLING FILL SIGNAL 
Ww 


+ DELIVERY! 





3500 national and 
local fuel oil deal- 
ers now offer VENT- 
ALARM installat'on 
in their campaign 
for Fall fuel con- 
tracts. 











SCULLY SIGNAL COMPANY 
Cambridge 41, Massachusetts 


Canadian Licensee Empire Braces Mfg. Co., Ltd. 


London, Ontario 
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A Visual Front invites customers inside a store 
-.. says, in effect, “See all the things we sell 
-.. come in and look them over”. 

A Visual Front succeeds as a merchandising 
power because it calls ‘attention, not to itself, 
but to the goods for sale. And seeing leads to 
buying. 

Glass, in many forms, is the key material in 
Visual Front design. Large areas of plate glass 
for visibility ... Thermopane*, the first glass 
insulating unit of its kind, to keep the store 


an open invitation to buy! 








more comfortable the year ‘round . . . Vitrolite* 
glass facing for an accent of sparkling color on 
. Tuf-flex* tempered plate glass 
doors to further extend the openness of the front. 


solid areas. . 


The versatility and practicality of modern 
glass is illustrated in our Service Station folder. 
It contains many ideas which you and your 
architect will find interesting and helpful in 
your planning. For your copy, write to Libbey: 
Owens-Ford Glass Company, 7097 Nicholas 
Building, Toledo 3, Ohio. 


*y; 





oy -* 





LIBBEY~ OWENS - FORD 
a Gnd Name GLASS 
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4. P. Mosher, Jr., Market Editor, NPN and Platt’s OILGRAM Price Service, 50 West 50th St., New York (20), COLumbus 5-1695 
Other OILGRAM News Bureaus: Cleveland (13), 1213 West 3rd St., CHerry 7672 e Chicago (5), 59 East Van Buren St., HARrison 
5001 « Tulsa (3), 904 World Building, 3-7132 e Washington (4), 1934 National Press Building, NAtional 3477 


Asking Prices for Few Spot Offerings Higher: 
East Gasoline Stocks Good, But Closely Held 


Rising tiend in posted products prices in all refining and 
marketing areas east of the Rockies slowed perceptibly in 
the past week, but asking prices for limited spot offerings 
in all areas continued to rise. Gasoline demand, nation- 
wide, continued to increase with approach of Labor Day. 
in central U. S. supplies remained extremely tight, and 
refiners in Midcontinent, Midwest, Pennsylvania and Cen- 
tral Michigan continued allocations to regular customers. 
Stocks of gasoline were more plentiful on East Coast but 


vere being closely held. 


Distillate fuels also were tight, and demand was re 
ported increasing from the Gulf north. In the Midwest, 
Standard of Indiana announced 0.5c increase in its tank 
wagon prices for light fuel oils and Diesel fuel in what it 
lescribed as a move necessary to stimulate local produc- 
tion and encourage shipments from other refining areas. 


hese increases, however, had already been discounted by 





GULF COAST 


Few Spot Offerings of Products 


Spot offerings of all products except Bunker “C” fuel were 
reported by traders at the Gulf to have almost completely 
dried up during the past week. On the other hand, inquiry 
for all products remained active, it was said, with foreign as 
well as domestic buyers in the market. 

Suppliers generally said gasoline was still most prominent 
juiries they had received, but that queries for cargoes 
kerosine and distillate fuels were increasing. Potential buy- 

f heavy fuels also continued to outnumber sellers by 
but traders said that buyers’ reactions to price indicated 


$2.75 “was about the top that anyone would pay. 


On gasoline and distillates, however, some trade sources 
| rising trend of buyers’ offers continued. One supplier con- 
ed sale made late in previous week of 130,000-bbl. mixed 

rgo of 72-74 oct. gasoline and No. 2 fuel at 10.5 and 8.5« 
products, respectively, based on crude. Cargo was for 
ipt lifting, and although seller was unable to disclose 
tination, it was reported to have been bought through 
lerican co-op for shipment to Swedish co-op. So far as can 
learned no comparable prices have yet been paid hy do- 
stic cargo buvers for lifting to East Coast. 


\ 


tember 3. 1947 


previous increases in Southwest and Midwest refiners’ tank 
car quotations. 

At the Gulf export sale of 72-74 oct. gasoline at 10.5 
and No. 2 fuel at 8.5¢ was disclosed. These were highest 
prices reported by any supplier since inception of present 
tight market for all products. Spot cargo offerings at the 
Gulf were said by veteran traders to be scarcer now than 
at anv time since the beginning of the “drought.” 

Residual fuel oils were only products widely oftered. 
Material was reported in market at the Gulf and in New 
York Harbor. Sales were made in Midcontinent and Mid- 
west. Sellers reported continued resistance from buyers 
to highest asking prices. 

On Eastern Seaboard, Standard Oil Co. of New Jersey 
“holding the price 
line” except at New York Harbor. At various other points 


stood alone among major companies 


only scattered Independents continued to quote products 


prices comparable with Jersey's. 





No. offerings whatever of “high jump” regular-grade or 
Ethyl gasoline were reported during week, and reports were 
that these grades were continuing to move only on basis of 
exchange or crude processing deals, while spot buyers sought 


out scanty offerings of “no jump” material 


ATLANTIC COAST 


Demand for Gasoline Gets Heavier 


Gasoline demand was reported increasingly heavy by sup 
pliers along the Atlantic Seaboard as the holiday weekend 
approached, while some slackening in the call for light and 
heavy fuels was indicated. Prices for the most part were un 


changed, according to reports of suppliers. 


Although spot gasoline was said to be almost impossibl 
to obtain at most seaboard points, suppliers generally said 
they anticipated no difficulty in handling the heavy Labor 
Day demand of regular accounts even though their inven- 


tories were considerably below the level of this time last year 


Stocks of kerosine, distillate and heavy fuels were climb- 
ing, according to reports, but most suppliers said they were 
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. o . ct : 
Summary of Daily Gasoline Prices (August 26 through Sept. 2) of s 
teria 
U. 8. Motor (ASTM octane) Tuesday Friday Thursday Wednesday Tuesday roti 
78-73.5 octane Ethyl: Sept. 2 Aug. 29 Aug. 28 Aug. 27 Aug. 26 pi 
Oklahoma ... ee : - (€2)9.25-10(1) (2)9.25-10(1) (2)9.25-10(1) (1)9.125-10(1) (1)9.125-10(1 ale 
Mid-Western (Group 3 basis) -» (1)9.25-9.75(1) (1)9.25-9.75(1) (1)9.25-9.75(1) (1)9.125-9.75(1) <5 7511 F.O 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)9.25-11(1) (1)9.25-11(1) (1)9.25-11(1) (1)9.25-11(1) 

W. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)9.25-9.75(1) (1)9.25-9.75(1) (1)9 9.75(1) (1)9.25-9.75(1) Grot 

E. Tex. (Truck Tnsp.) Rad echslann ae ate : (2)9.25-9.75(3) (2)9.25-9.75(3) (2)9 9.75(3) (2)9.25-9.75(3) 

Cent. W. Tex. (Truck Tnsp.) . (1)9.25-9.5(1) (1)9.25-9.5(1) (1)9.25-9.5(1) (1)9.25-9.5(1) distr 
73-75 octane: distr 
Oklahoma ........ . x (3)8.: (3)8.5 (3)8.375-9(1) (3)8.375-9(1) 1 
Mid-Western (Group 3 basis) (2)8 é (2)8. (2)8.375-8.75(1) (2)8.375-8.75(1) l g's 

N. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)8.25-9.5(1) (1)8 (1)8.25-9.5(1) (1)8.25-9.2501) jobb 
W. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)8.25-8.75(1) (1)8 (1)8.25-8.75(1) (1)8.25-8.75(1) 
E. Tex. (Truck Tnsp.) (2)8.25-8.75(3) (2)8 (2)8.25-8.75(3) (2)8.25-8.75(3 r 0 
Cent. W. Tex. (Truck Tnsp.) (1)8.25-8.5(1) (1)8 (1)8.25-8.5(1) (1)8.25-8.5(1) — 
63-66 octane: 
Oklahoma Re Peano are aif eT \l 
Mid-Western (Group 3 basis) . ; , 8.125(1) 8.125(1) 8.125(1) 8.125(1) 8.125(1) 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) ae she c rea 
W. Tex. (For shpt. to Tex. & NM. dest’ns) (1)7.875-8.25(1) (1)7.875-8.25(1 (1)7.875-8.25(1 (1)7.875-8.25(1) (1)7.875-8.25(1 
Ee. Tex. (Truck Tnsp.) ; ; : age Seis of | 
Cent. W. Tex. (Truck Tnsp.) ... ; eeee faa eens esee 
resk 
60 octane & below: 55 tl 

Oklahoma 3 ics : . : : 2)7.75-8(4 (2)7.75-8(4) (2)7.75-8(4) (1)7.625-8(4) (1)7.625-8(4) Our 
Mid-Western (Group 3 basis) (2)7.75-8.375(1 (2)7.75-8.375(1 (2)7.75-8.375(1 (1)7.625-8.375(1) (1)7.625-8 .375 Othe 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)7.5-8(1 (1)7.5-8(2) (1)7.5-8(2) (1)7.5-8(2) (1)7.5-8(2) ' 
W. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)7.5-8(1) (1)7.5-8(1) (1)7.5-8(1 (1)7.5-8(1) (1)7.5-8(1) to § 
E. Tex. (Truck Tnsp.) (2)7.5-8(1 (2)7.5-8(1) (2)7.5-8(1) (2)7.5-8(1) (2)7.5-8(1) 
Cent. W. Tex. (Truck Tnsp.) ... (1)7.5-7.75(1) (1)7.5-7.75(1) (1)7.5-7.75(1) (1)7.5-7.75Q1 (1)7.5-7.75(1 by r 

Motor Gasoline, 78-78.5 oct. (Ethyl) (a) 
New York harbor é : (1)10 12.2(1) (1)10.3-12.2(1) (1)10.3-12.2(1 (1)10.3-12.2(1) (1)10.3-12.2(1 
New York harbor, barges (1)10.2-10.9(1) (1)10.2-10.9(1) (1)10.2-10.941 (1)10.2-10.9(1) (1)10.2-10.9( 
Philadelphia Dae (1)10.9-11.95(1) (1)10.9-11.95(1) (1)10.9-11.95(1) (1)10.9-11.95(1) (1)10.9-11.95(1 
Philadelphia, barges (1)10.85-10.9(1) (1)10.85-10.9(1) (1)10.85-10.9(1) (1)10.85-10.9(1) (1)10.85-10.941 
3altimore asks (1)9.875-12(1) (1)9.875-12(1) (1)9.875-12(1) (1)9.875-12(1) (1)9.875-12(1) 
Baltimore, barges .. : (1)9.775-10.85(1 (1)9.775-10.851 (1)9.775-10.85(1 (1)9.775-10.85(1) (1)9.775-10.85 

Motor Gasoline 74-76 oct. 2 Ce 
New York harbor (1)9 10.9(1) (1)9.3-10.9(1) (1)9.3-10.90 (1)9.3-10.911) (1)9.3-10.90 
New York harbor, barges (1)9.2-10.4(1) (1)9.2-10.4(1) (1)9.2-10.4(1) (1)9.2-10.4(1) (1)9.2 10.4(1) 
Philadelphia d Tee (2)9.7-10.7(3) (2)9.7-10.7(3) (2)9.7-10.7(3) (2)9.7-10.7(3) (2)9 7 10.7(3) 
Philadelphia, barges ; (1)9.6-9.9(1) (1)9.6-9.901) (1)9.6-9.9(1) (1)9.6-9.9(1) (1)9.6-9.9(1) Or 
Baltimore beste (1)8.875-10.5(4) (1)8.875-10.5(4 (1)8.875-10.5(4 (1)8.875-10.5¢4) (1)8.875 10.54 1 
Baltimore, barges (1)8.775-9.7(1) (1)8.773-9.7(1) (1)8.775-9.7(1 (1)8.775-9.701) (1)8.775-9.701 


Motor Gasoline: 


Western Penna., Bradford-Warren: bn aren - pon ~ ois ) 
74-76 Oct (1)9.5-9.75(1) (1)9.5-9.75(1 (1)9.5-9.75(1) (1)9.5-9.75(1 (1)9.5-9.750 Py 





Western Penna., Other Di: “ts: C 
74-76 ee (3)9.25-10(1) (3)9.25-10(1) (3)9.25-1001 (3)9.25-10(1) (3)9.25-10(1) Mic! 
Van 
NOTE: Gasoline prices are reported in each day’s Platt’s OIL(GRAM Daily Price Service. Figures shown in parentheses indicate number of com proc 
panies quoting the lows & highs of the ranges. 
(a) Postings of one supplier at Philadelphia & Baltimore are for Min. 80 Oct, (A.S.T.M.) Ethyl O 
+ This price correct for Aug. 25th also : 
tng 
: 
ISO 
“comfortable” on light fuels. Some suppliers indicated, how- wagon prices for light fuels and Diesel fuels announced by 
ever, that residual fuel inventories were “getting pretty high.” Standard of Indiana (see p. 16) late in the week had already 
Regardless of their supply position, most suppliers showed no been more than discounted by tank car prices, according t 
inclination to part with material in the open market at present. reports. MII 


Refiner who had been quoting 9.125c, Group 3, for Ethy! 
and 7.625c for third-grade gasoline late in the week reported 
0.125c boost in his postings and the lows of the price ranges Bre 
reported by refiners moved up to 9.25¢ and 7.75c¢ for the tw 


Early in the week, several suppliers at New York reported 
considerable slackening in the attractive offers made recently 
by Canadian buyers for kerosine and No. 2 fuel. Some offers 


as high as 9.5c for kerosine and 8.5c for No. 2 had been con- 
grades, respectively. Group 3 quotations reported by other 


tingent on suppliers arranging for the transportation, it was 
refiners ranged up to 9.25c for Ethyl, 8.375c¢ for third-grad 


said, and inquiries were withdrawn due to lack of barges. 


wee ' Refiner-buyers and tank car marketers continued to_ r 1) 
On the other hand, foreign cargo buyers were reported still : ul 


looking for light and heavy fuels at New York Harbor late in 
the week, with agents of Canadian, Belgian, Swedish and 


port regular-grade gasoline “not available” in the open mai 
ket except for spotty offerings from Texas ranging up to 10.5 
F. O. B. refinery. One tank car marketer said he had turned 


Dutch buyers in the market. Although price was said to be age oe 
: sagt ike : down an offer of two cars of regular-grade at 10.25c. Texas 


“secondary” if material were available, no sales were confirmed “ - ’ 2 . 
as cost amounted to “10.45c, Group 3, too high for resale 


the Midwest.” Another marketer reported offer from North- 


MIDWESTERN (Chicago-E. St. Louis Area) Texas refiner of 10 cars of regular grade at 10c, refiner) 


Group 3 prices reported by refiners for regular-grade gasolin« 


° ranged from 8.375 to 8.75c. 
Ethyl and 3rd Grade Prices Up Several large Midwest jobbers stated they were not affected ti 


by present “gray market” prices tor open spot material 


Prices for Ethyl and third-grade gasoline reported by r they were adequately supplied through regular sources. O finer 
finers in Midwest were higher the last week in August, but jobber said that although many jobbers and dealers in his kin 
refiners’ Group 3 postings for other products generally were state were forced to look for material on the open mark re 
unchanged. Demand continued heavy for all products, and and pay high prices, it was his opinion that well over 50‘ he 
reports generally indicated that what little material was avail of the jobbers in his state were still paving 8.25c, Group 1] 
able in the open market was being quoted at prices consid- for regular-grade gasoline under contracts. 
erably above the postings of refiners. Advance of 0.5c¢ in tank “The real pinch,” according to most industry sources, * 32 
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ing in light fuel oils.” Some jobbers with no assured source 
supply were reported paying prices for open market ma- 
i] that wiped out most and in one case at least, all of the 
profit margin. Although some marketers reported rejecting 
erial offered at le over refiners’ posted high of range, 
F.O.B. Group 3, one said jobbers had paid up to 7.875c, 
Group 3, for No. 2 straw. According to some jobbers, “the 
tributors who were formerly price sellers and others who 
ributed a brand of gasoline different from their fuel oil. 
the ones caught in the present fuel oil supply pinch.” One 
bber reported paying 7.375c, F.O.B. Texas, for No. 2 straw. 
0.75¢ over low of refiners’ posted Group 3 price of 6.625c 
this product. 


\larketers reported offerings of No. 6 fuel oil were on in- 

se, but said refiners were not lowering prices despite lack 

buying interest. One marketer reported sale of 6 cars of 

lual fuel at $2.30 in seller’s cars, F.O.B. Texas, and an- 
ther sale of 100,000 gals. at $2.35 Group 3 in seller’s cars. 
Other offerings were reported at prices ranging from $2.35 

$2.40, Group 3, in buyer’s cars. Group 3 postings reported 
by refiners ranged from $1.90 to $2.50 per bbl. 


CENTRAL MICHIGAN 


One Refiner Increases All Prices 


Prices for several refined products were higher in Central 
Michigan the past week following an “across the board” ad- 
in quotations reported by one refiner. Demand for all 
+ 
4 


1¢ 


s continued to outstrip supplies, according to reports. 


Quotations of refiner for Ethyl gasoline ranged from 11.375c 


12.5¢e, up 0.25¢ on the low, while regular-grade prices 
d from 10.5¢ to 12.25c, up 0.125c¢ on the low. Heavy fuels 


1 | 
vere priced higher. 


MIDCONTINENT 


Brokers Making ‘Premium’ Offers 


md tor all products continued strong, with gasolin« 
ntensified by jobbers attempting to fill storage befor 
Day, according to reports in the Mid-continent last 
Higher prices for gasoline were reported in Oklahoma 


North Texas, but in other districts postings generally were 


| ul changed. 
I nium’ offers trom brokers continued to be reported for 
kerosine and distillates. Refiners generally, howeve1 
regular customers were taking their gasoline produc- 


der allocation, and several added that some of their 
vho had used up their August allotments were 
for part of their September allocation. A number of re- 
said they were expecting to limit regular customers’ 
of kerosine and burning oils to amount of last year’s 
ises, and several others said they would have to hold 
ners to contract maximums and watch stocks closely this 


ind winter 
Sale was reported of 100 cars No. 6 fuel at $2.30 per bbl. 


tember 3 1947 


OIL MARKETS 


for shipment over next 30 days to broker in buyer's cars by 
Oklahoma refiner, 





Total of four cars Grade 26-70 natural gasoline were re- 
ported sold at 6.125c F. O. B. Group 3. No spot sales were 
reported F. O. B. Breckenridge; quotations were reported at 
5.625c. 


WESTERN PENNA 


No Easing of Tight Supply 


Demand continued unusually heavy for nearly all refined 
products in Western Penna. the last week in August, and 
there was no indication in the reports of refiners of any eas 
ing in the generally tight supply situation. Prices generally 
were reported unchanged. 


Labor Day demand for gasoline from the jobbing trade 
kept inventories of refiners at a low level. Two refiners said 
they had had to turn down requests from some of their regu- 
lar accounts for additional material. Most refiners said, how- 
ever, that they expected to be able to meet the requirements 
of their regular customers but admitted that it would be a 


tight squeeze, 


Demand for light fuels also continued unabated, with in 
dustrial users endeavoring to stockpile for winter consump 
tion. Majority of refiners said they had “no inventory at all” 
of light fuels, and were shipping from daily production, Some 
refiners continued in the market as buyers to supplement 


their own output. 


Lubricating oils for the most part remained tight in’ the 
open market with buyers, particularly exporters, bidding up 
prices in an effort to pry loose supplies. At the same time 
there were reports that at least two refiners were selling bright 
stock and neutrals to accounts of long standing at prices as 
much as 10c a gal. under the prices reported by other refiners 
for open spot sale. One of these two refiners said he was 
selling to customers “under signed contract” at 30c¢ for 25 
pour bright stock, 35¢ for 25 pour 200 neutral, and 33c for 
25 pour 150. Other refiner said to be quoting these same 
prices to old-established customers refused to confirm these 
prices for publication. He said, however, that he had paid as 
high as 43c for 25 pour bright to meet commitments to his 


regular customers. 


A resale agent reported having been offered 25 pour bright 
stock at 39c by another reseller, but said that the offer was 
withdrawn when the original seller learned the material was 
to be exported. In another instance, 25 pour bright was said 
to have sold to a resale agent at 39c¢ who in turn resold to an 
exporter at 45c, the latter in turn selling to a foreign buyer 
“at a profit.” 


Prices reported by refiners for 25 pour bright ranged up 


ward from 40c¢ per gal. 





Crude Oil Prices 


Penna. crude prices ups 20c; see p. 16 


For complete crude price schedules, see pages 50 and 


31 of Aug. 27 NPN. 
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OIL PRICE SECTION 


At Refineries and 
Terminals and by 
Tank Wagon 


Prices herewith are reproduced from Platt’s 
OILGRAM Daily Oil Price Service, associated 
with National Petroleum News, whose represen- 
tatives in all NPN-OILGRAM offices devote 
their time exclusively to reporting oil industry 
prices everywhere. 

Prices shown in tables are sales prices or 
quotations or general offers or posted prices by 
refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and 
shipments; for the business day or period 
stated; except Tank Wagon prices, prices are 
for bulk lots such as tank car, truck transport, 
barge; prices applying to barges or cargoes or 
truck transport lots only, so designated; FOB 
refineries or terminals; in cents per gal., except 
per bbl. where $ sign is shown; wax and pe- 
trolatums in cents per pound; ex all fees and 
taxes; for crude oil and _ its ‘products lawfully 
produced and transported; reported as received 
by OILGRAM and National’ Petroleum News 
but not guaranteed; for subscribers’ private use 
only and not for resale or distribution or pub- 
lication. Octane ratings are ASTM unless other- 
wise noted. Parenthetical figures before and 
after prices indicate number of companies quot- 
ing the lows and highs of the ranges. For fur- 
ther details of price conditions apply to any 
NPN—OILGRAM office or see back of any 
OILGRAM Price Service invoice. 

For complete price service delivered 
from nearest OILGRAM publishing office, 





daily 
New 
address Platt’s Price 
12138 West 3rd St., Cleveland 


York, Cleveland and Tulsa, 
Service, Inc., 





(13), Ohio. Annual subscription rate in U. S.; 
$125 per year, payable in advance 
Refinery 
Gasoline 
Prices 
c Prices in Effect 
OKLAHOMA (Group 3) 
Sept. 2 Aug. 25 
-78.5 Oct 
thy (2)9.25-1001) (199.125-1001) 
73-75 Oct (2)8.375-9(1) (3)8.375-901) 
63-66 Oct. 
60 Oct. & 
below (2)7.75-8(4) (1)7.625-8(4) 


MID-WESTERN (Group 3 basis) 





78-78.5 Oct. 

Ethyl . (199.5 25—-9.75(1) (1)9.125-9.75(1) 
73-75 Oct (2)8.375-8.75(01) 
63-66 Oct. 8.12501) 

60 Oct. & 
below (2)7.75-8.375(1) (1)7.625-8.375¢1) 


CHICAGO— (FOB Chicago district acne & 
p.l. terminals) 
78-78.5 Oct. 


Ethyl 
74-76 Oct. 

. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
78-78.5 Oct 

Ethyl . (1)9.25-1111) (1)9,25-11(1)# 
73-75 Oct. (1)8.25-9.501) (1)8.25-9.25(1) 
63-66 Oct 


60 Oct.& below(1)7.5-8(1) 


(1)97.5-8(2) 


+ This price correct for Aug. 25; shown in 
correctly in Aug 27 NPN 
W. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
78-78.5 Oct. 

Ethyl -(1)9.25-9.75(1) (1)9.25-9.75(1) 
73-75 Oct. ..(1)8.25-8.75(1) (18. 25-8 75(1) 
63-66 Oct. (1)7.875-8.25(1) (1)7.875-8.25(1) 
60 Oct.& below(1)7.5-8(1) (1)7.5-8(1) 

Kk. TEX. (Truck Tnspt.) 
78-78.5 Oct. .(2)9.25-9.75(3) (2)9.25-9.75¢3) 
73-75 Oct. (2)8.25-8.75(3) (2)8.2 5-8.75¢3) 


60 Oct.& below (2)7.5-8(1) (2)7.5-8(1) 
‘ENT. W. TEX. (Truck Tnspt.) 
. (1)9.25-9.5(1) (1)9.25-9.5(1) 





= Oct. 





t. ET ait (1)8.25-8.5¢1) 
GW) Oct.& below(117'5 -7.7501) (1)7.5-7.7501) 
TBS (For Sanne destinations only) 
‘ 5 Oct. 

Ethy] (1)99.75-10.5(1) = (1)9.75-10.2501) 
73-75 Oct (1)8.75-9.501) (198.75-9.25(1 
63-66 Oct 
60 Oct. & below d1)8-8.75¢01) (1)8-8.5¢61 
ARK. (For shipment to Ark. & La.) 
78-78.5 Oct. 

Ethyl 9.75(1) 9 9.7501 
73-75 Oct 8.7501) 561 
60 Oct .& below, 

unleaded 8(1) (1 


WESTERN PENNA. 
Bradford-Warreu: 

74-76 Oct. (1)9.5-9.75(1) 
Other same: 


(1)9.5-9.75(1 


74-76 Oct 6319.25-1001) (3)9.25-1001 
CENTRAL MICHIGAN (FOB Central Mich 
refinery group basis; for shpt. within Mich.; 
—_ may originate outside Central group.) 
1. S. Motor: 
78-78.5 
Oct (1911.375-12.5 


73-75 Oct 
Sir run gaso- 
line. excl De- 


ace QA 4 , 
shpt (19. 875-1003) ( 


(2) €1)911.125-12.5¢2 
(1)10.5-12.25¢1) (1) 75--12(2 


SPECIAL NOTICE 


Owing to present short supply 


of many products, 


some sellers are withholding 


public quotations or the posting of firm prices on some products but are giving 


OILGRAM the prices they 


Prices in Effect Sept. 2 Aug. 25 


OHIO (S. O. Ohio quotations for statewide de- 
livery and subject to excep.iions for lucal price 
disturbanc es.) 


73-75 oct 12.25 12.25 
CALIFORNIA 
Los Angeles dist.: 
80-82 Oct 
Ethyl -(1)10.5-13.25¢2) (1)10.5-13.25(2) 
74-76 Oct..(3)9.5-11.25(2) (3)9.5-11.25(2) 


wn 


an Fran. dist. : 


Kerosine, Gas & Fuel Oils 


OKLAHOMA (Group 3) 
41-43 w.w 
kero 
42-44 w.w 
tange oil 













58 & above 

D.I. Diesel. (1)7. 125—7.75(3) (1)7.125-7.75(2) 
No. 1 p.w ; -7.375(1)(3)6 -7.37501) 
No, 1 straw. 51) a (1) 
No, 2 straw (1)6. -7.875 5(1) (2)6.625-7.875(1) 
No 3 6.625(1) 6.625(1) 
No. 6 (1)$1.90—-2.50(1) (1)$1.90-2.50(1) 
14-16 grav. fuel $2,03(1) $2.03 ( 1) 


MIDWESTERN (Group 3 basis) 
11-43) ~w.w..(1)7,125-7 

12-44 w.w 
Range Oil 










58 & above 

D.I. Diesel. (1)7-7.75(2) (1)7 

No. 1 3)6.875-7.125(1) (4)6.875- 

No, 2 6.87503) (2)6.625-6.875(3) 
No, 3 (1)6.5-6.625(1) (1)6.5-6.625(1) 
No. 6 (1)$1.90-2.50(1) (1)$1,90-2.5001) 


CHICAGO—(FOB Chicago district refineries & 
p.l, terminals; all fuel oil prices in cnt. per 


gal.) 
No, 1 fuel 
No, 2 fuel 
No. 3. fuel 
53-57 D.1 

Diesel 
58 & above 

D. I. Diesel 8.25(1) 
No. 5 fuel 6.501) 
No. 6 fuel 5.8(2) 
N. TEX. (For shpt. to Tex, & N.M 


(1)6.7- aay 
(1)7 


411-43 w.w. 
12-44 Wow 








58 D.I. 
No. 6 fuel. ..(1)$1 90.3 03(2) 81. 90- 503 2) 
W. TEX. (For shpt. to Tex. & N.M. dest’ns) 
42-44 w.w. 8(1) 8(1) 
No. 1 Straw. 6.75(1) 6.75(1) 
No, 2 Straw. (1)6.5-6.75(2) (1)6.5-6.75(2) 
No. 3 6.375(1) 375(1) 
No. 6 fuel (1)82.20—2.30(1) (1)$2.! 20 2.3001) 
E. TEX. (Truck trnspt.) 
11-43 wow (316.7 cf 5 7. 125(1) (3)6.75-—7.12501) 
12-44 w.w.. .(1)6.75-7.125(2) (1)6.75-7,125(2) 
45 cetane 

diesel 
58 & abv 

D.I. Diesel. (1)6.5-6.7501) 6.512) 
U.G.1, gas oil 6(1) 6(1) 
No, 2 fuel... 
No. 6 fuel. ..(1)$1.78-2,15(1) (1)$1.78-2.15(1) 


eet iT. W. TEX. (Truck Nees; { 


-43° w.w.. . (1)7-7.25(1) )7-7.25(1) 
52 & bel. D.I. 

“Diesel 6(1) 6(1) 
58 & abv. D.I 

Diesel 6.7501) 6.7501) 
U.G.I. gas 5.875(1) 5.7501) 
No. 2 fuel... 6(1) 6(1) 
No. 6 fuel... $2,00(2) $2.00(2) 
KANSAS (For Kans, dest’ns. only) 
12-44 wow (2)7.5-8.2501) (2)7.5—8. 125(1) 


58 & above 
D.I Diesel (1)6 875-7.! 
No, 1 fuel 25 ; 


(1)6.875-7.501) 
» (207 125 7.7501) 





No. 2 fuel : 51) 5-7.75(1) 
No. 6 fuel (3)$2.15-2.25(2) (3)$2.15-2.25(2) 
ARK, (For shipment to Ark. and La. ) 
12-44 W.W 7.3751) 25(1) 
Tractor fuel 7.7501) 7.75(1) 
Diesel fuel 52 

& below 71) 6.87561 
Diesel fuel 58 

& above 7.251) 7.12501) 
No. 2 fuel 6.87511) 6.7501 
No } fuel 6.625101) 6.501 


WESTERN PENNA, 
Brad ‘ord-Warren: 


bh wow 41)8,.25-911) (1>8.5-961) 

No. 1 fuel 9(1) 9(1) 

No ” fuel (1)8.5-9.2511) (Ds 25-8 5(1) 
No. 3 fuel... 8.25(1) 25(1) 

%6-40 gravity 8.75(1) 8.75(1) 
Other districts: 

Db wow (2)8.5-9.501) (2)8.5-9.5(1) 
17 WoW (2)9.5-9.7501) (2)9.5-9.75(1) 
Ni 1 fuel (2)8.75-9.5(3) (2)8.75-9.5(2) 
No. 2 fuel (1)98.25-9.5(3) (1)8.25-9.5(2) 
Ni $ fuel (1)8.5-9.501) (1)8.5-911) 
6-40) gravity (2)8.5-9.502) (2)8.5-9.501) 
CENTRAL MICHIGAN (FOB Central Mich 
refinery group basis for shpt. within Mich.; 


shpts. may 


rrovn 


originate at plants outside Central 


14-46 kero 9.62511) 9.837501 


otherwise would quote to trade in general 
they confine mostly to their regular customers only, 


and which todas 


Prices in Effect Sept. 2 Aug. 25 
CENTRAL MICHIGAN 
46-49 w.w, 

kero (6)9,5-10.25(1) 
P.W. distillate(3)9-9,25(3) 
No. 2 light 

s.iraw (1)8.625—-9.25(1) 
No. 3 straw (1)8. a 9(1) 
U.G.I. gas oil(1)7.75-8.75(1) 
N 5 (1)7.625-8(4) 


No. 5 fuel 
No. 6 fuel (1)7.2-8.125(1) 


(6)9.5-10.25.1 
(3) 9-9.25(3) 





‘. 
(1)7.5-8(4) 
(1)7-801) 


OHIO (S. O. Ohio quotations for statewide 
delivery) 
Kerosine . 9.9 9.9 


CALIFORNIA 
San Joaquin Valley: 
Heavy fuel 


(PS 400) $1.70(1) $1.70¢1 
Light fuel 
(PS 300) 1.90(1) 1.90(1) 


Diesel fuel 
(FS 200) 7.45(1) 7.4501) 
Stove dist 


(PS 100) 8.95(1) 8.95(1) 
Los Angeles: 
-43 W.w (1)8.3-10.05(3) (1)8.3—-10.05; 


Heavy fuel 
(PS 400) 
Light fuel 
(PS 300) 
Diesel Fuel 
(PS 200) 
Stove dist. 
(PS 100) 
San Francisco: 
40-43 w.w. 11.55(1) 
Heavy fuel 
(PS 400) 
Light fuel 
(PS 300) 
Diesel fuel 


(2)$1,80-1.85(2) (2)$1.80-1.85¢ 
(1)$1.90-2.05(3) (1)$1.90-2.05: 
25-7.435(2) 


(196.5 (1)6.25-7.45¢ 


(1)7.25-8.95(2) (1)7.25-8,95: 
11.55(1) 
(1)$1.75-1.90 


(1)$1.95-2.10(1) (1)$1.95-2. 10: 


(1)$1.75-1.90(1) 


(PS 200) 7.95(1) 7.95(1) 
Stove dist. 
(PS 100) 9.45(1) 9 4501) 


Lubricating Oils 


WESTERN PENNA. 
Prices are for sales made, 


or offers reliably re 
ported, 


to jobbers & compounders only. 
VISCOUS NEUTRALS—No. 3 col. Vis. at 70° 
F 


200 Vis. (180 at any 420-425 fil. 

0 nt. saree 43(1) 
7 >t. 43 1) 42(1) 

15 p.t. 41(1) 41(1) 
25 p.t. (1) 39-411) (1)39-41(1) 
150 Vis. (143 at 100°) 400-500 fi. 

O pic. : 41(1) 41(1) 
10 p.t 40(1) 40(1) 

1S p.t. 39(1) 39(1) 
25 p.t (1)37-39(1) (1)37-39(1) 


CYLINDER STOCKS: 


Brt. stk., 145-155 vis. at 210°, 540-550 fl. No 
2 col. 
10 p.t. 45(1) 45(1) 
i @ <a 44(1) 44(1) 
25 p.t (2)40-43(1) (2)40-431 
600 S.R 
filter’ bl » 33(4) 33(4) 
Goo S.R. .. 34(4) 34(4) 
600 fl (1) 35-36 (3) (1)35-36(3) 
630 fl. .. (1) 37-38(2) (1)37-38(2) 


MID-CONTINENT 
Neutral Oils (Vis. 
Pale Oils 
Vis. Color 
60-85—No. 2. ) 
86-110—No. 2 2)10.75-1 11(1 

) 

) 


at 100° F. 0 to 10 P.P.) 


« 

( 

150—No. 3 ..( 
180—No,. 3 ..(1)18-19(1) 

( 

( 

( 


(1)18-19(1) 
200—No, 3 ..(1)18-19(3) (1)18-19(3) 
250—No. 3. .(1)19.5-20(3) (1)19.5—20(3) 
280—No. 3..(1): 20.5-21(3) (1)20. 5-2 (3 
300—No. 3 ..(1)21-22(2) (1)21-22(2) 


200—No. 5 (1)18- -19(1) Orin 
300—No. 5 21.5(1) 1.5(1) 
Bright Stock—Vis. at 210° (FOB Tulsa basis) 
200 Vis. D. 33(1) 33(1 
150-160 Vis. D: 
0 to 10 p.p. 29(4) 29(4) 
2s oe. i 28.5(1) 28.5(1) 
-40 28.5(1) 28.501 
150- 160 Vis. E 28(1) 28(1) 
120 Vis. D 
0 to 10 p.p 28(4) 28(4) 
6L0 S.R. 
(Olive green) 19(2) 19(2) 
Black Oil ‘ 12(1) 12(1) 


SOUTH TEXAS (Neutral Oils) 
Pale Oils (Vis. at 100° F. FOB refineries, for 
domestic shpt.) 





Vis. Co Nor 
100 114-244. .(3)8.5-10(1) (3)8.5-10(1) 
200 No. 0-4 (3)11- 12.5(1) (3)11-12.5(1) 
300 No. 9- 3. (3)11.75-13.25(1) (3)11.75-13.25(1) 
500 No. 2% -3%(1)12 5-14. 5(1)  (1)12.5-14.5(1 
750 No. 3-4. .(1) 13-15. 25(1) (1)13—-15.25(1) 
1200 No. 3-4(1)13.75-15.75(1) (1)13.75-15.75(1) 
2000 No. 4..(1)14.5-16.75(1) (1)14.5-16.75(1) 
Red Oils 
100 No. 5-6. .(2)8.5-10(1) (2)8. 5300) 
200 No. 5-6 (3) 11-12.5(1) (3)11-12.5(1 
300 No. 5-6. (3)11.75-13 25(1) it 75-13.25(1 
500 No. 5-6. .(1)12.5-14.5(1) (1)12.5-14.5(1) 
750 No. 5-6. .(1)13-1 -25(1) (1)13-15.25(1) 
1200 No. 5-6(1)13.75-15.75(1) (1)13.75- 15.75 1) 
2000 No. 5-6. (1)14.5-16.75(1) (1)14. '5-16.7 75(1) 
(Continued on next page?) 
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Grade 
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Oil Price Section 
) Refinery Prices—continued | Commercial or consume? CHEVRON 
Effect Sept. 2 A os Tank tank car, tank wagon, dealer (Regular) Av. Gaso- Kero- 
; Tt "AGO a “Mid-Continent 1 senda? and service sates paces per ” 1 se uae xy 
(1 CH oo vis. at 100°F. 0 to 10° gasoline do not include taxes; | T.T. tail T.T. Taxes T.T. 
Pale Oils: 7 ; - | they do, however, include in- | San rran., Cal.. 12.0 16.0 15.5 6 14.55 
Vis. Color | - spection fees as shown below. | Los Angeles 11.5 15.5 15.0 6 13.05 
y es No. 2 11.75(1) 11.75(1) Prices Gasvuiine taxes, ee ay | — | os ‘7 .. 13.0 17.0 16.5 6 15.55 
07 36-100—No, 2 2.25(1) 12.25(1) rate column, include ce fed- noenix, Ariz. 14.5 18.5 18.0 6.5 16.05 
4 No. 3 19.5(1) 19.5(1) | eral, and state taxes; also city and county taxes Reno, Nev. 14.0 18.0 17.5 7 16.55 
30—No, 3 20(1) 20(1) as indicated in footnotes. Kerosine tank wagon eb rs ga a 12.5 16.5 16.0 6.5 16.55 
— = 20(1) 201) prices also do not include taxes; kerosine taxes Spokane ash Te 4 19.0 4 6.5 16.55 
Red ome 5 20(1) 20(1) discounts are shown in “footnotes. These prices | Boise, Idaho 15.55 1915 19.10 7.5 19.30 
5 20(1) 20(1) in effect Sept. 2, 1947, as posted by principal | Salt Lake, U. ° 15.6... 18.5 5.5 15.70 
5 21(1) 21(1) — oe ged ai = ae of- Ln se T. H. 13.0 17.5 16.5 7.5 15.55 
I}—No, 5 22(1) 22(1) | ces, but subjec o tater cc < - | anks 
YO—No. 5 22.5(1) 22.5(1) Inspection fees per gal., included in both Alaska 24.0 28.0 27.5 3.5 32.55 
Notes: Viscous oils, 15 to 30 p.p. are quoted gasoline and kerosine prices, unless otherwise | Juneau 14.0 18.0 17.5 3.5 18.05 
)5e lower; 60-85 and 86-110 No. 2 non-viscous | specified, are as follows: Taxes: 
15 to 30 p.p. 0.25¢ lower. Ala. 1/40c on gasoline; Ark. 1/20c; Fl. | Boise 7.5¢c tax applies to motor fuel only; 
Untiltere d Steam Refined (Viscosity at 210°) 1/8c: m 3/100c: ee 2/25c: Kans., 1/50c; | Svens taxes are 1.5c federal, 2.5c state. Reno 
18.5(1) 18.5(1) le i/SSe: Mian. 1 200¢; Neb. 2/100c: Nev. tax includes 1.5c coun'y tax. Honolulu 7.5c 
19.5(1) 19.5(1) | 1/20c¢. N. von 1/4 in 1/20c: Okla b /95¢. tax applies to motor fuel only: avgas taxes 
. 20.501) 20.5(1) /20c; ce; N. Dz n. ‘To 7, gg | are 1.5c federal, 5c territorial; Hawaiian gross 
: Brizht Stocks, a iy at 210° No. 8 color wi ag a S. Da. 1/40c; Tenn. 2/oc; an pene _ Ry is ey as owe: from 
5 ) 10 p.p.. 30(1 30(1) | isc Cc . retail price 0.6c per gal., & from TT prices 1% 
2 p.p.. 29.5(1) 29.5(1) Kerosine inspection fees only: Ala 1/2c; Fla. to resellers, 2.5% to consumers. ’ 
85 i) 10 p.p.. 29(1) 29(1) 1/8c; Iowa 3/50c; Mich. 1/5c per gal. Magee: ac i , _ 
f ‘red Cyl. | esale ommercial Gasoline: .. prices 
05 le 20.5(1) 20.5(1) for Chevron (regular) and Chevron Aviation 80 
Note: To obtain prices delivered in Chicago Atlantic White Flash are 0.25¢ per gal. below posted net tank truck 
15 ad isc per gal. (Regular Grade) tg — oe ones yo wd pee 3c per 
. ” saso- Kero- gal. below posted net tank truck prices. 
15 2 ATLANTIC Commer Gaso srices weed Ss ua . - 
Natural Gasoline REFINING cial Dealer line sine mA... Rhy EF, eit Salt’ Laice 
3 & Breckenridge prices are to blenders | T.W. T.W. ae T.W.. | & Boise where spread is 1.5¢. Prices for 
shi Basis nore. below. a may | Philadelphia, Pa.... 11.7 11.7 5.5 13.2 | Chevron Aviation 91 are 2c above Chevron 
oO ite in any Mid-Continent manufacturing | pjttsburgh ... . 12.6 12.6 5:5 14.1 | Aviation 80; for Chevron Aviation 100, 5e 
FOR G ROU P3 | Allentown 23-3 23-3 2-2 et above Chevron Aviation 80 
: cri 2.6 2.6 S. 4. 
1 le 3-70 6.125(Sales) 6.125¢Sales) | dR 26 12.6 5.5 14.1 
row BRE ‘CKENRIDGE ape Altoona 12.6 12.6 5.5 14.1 Blue Crown (3rd Grade) 
; 26-70 5.625(Quote) 5.625 (Quote) Emporium - 12.6 12.66 5.5 14.1 Red Crown (Reg. Grade) 
CALIFORNIA (FOB plants in Los Angeles eee 12.6 12.6 5.5 14.1 | Red Red Blue 
basin) | Uniontown co~ ao 12.6 5.5 14.1 Cr’n, Cr’n,. Cr’n. Gaso- Kero 
z ) pounds vapor pressure | Harrisburg .. 12.3 12.3 53.5 13.8 Cons. Dir, Dir, line sine 
lending. Williamsport 12.6 12.6 5.5 14.1 T.W. T.W. T.W. Taxes T.W 
‘ Dover, Del. 12.3 2.3 $.5 3. | Chicago, Ll 14.8 12.8 12.3 g 3 
LPG Prices Wilmington 11:7 11:7 5.5 13.2 | Decatur i4'3 13:0 13:5 23 13.2 
bly re Ut refiners, FOB refineries, in cents per gal., Boston, Mass. 11.9 4.9 Joliet 14.8 13.3 12.8 4.5 13.5 
tank cars or transport trucks) Springfield 12.2 4.5 Peoria 14.6 13.1 12.6 4.5 13.3 
at 70° Com- In- Com- __Indus- Worcester 12.1 4.5 Evansville, Ind 14.7 13.2 12.7 5.5 13.4 
‘ mercial dustrial mercial trial Fall River 11.9 4.5 Indianapolis 14.9 13.4 5.5 13.6 
Distriet Propane Propane Butane Butane Hartford, Conn, 12.5 2.9 South Bend 15.3 13.8 5.5 14.0 
Y Hat bor 6.5(2) 6.5(1) 6.2 25(2) 6.2501) New Haven 12.1 9.9 De roit, Mich. 14.5 13.0 1.5 13.0 
Philadelphia 6.5(2) (1)6.25-6.5(1) ... Providence, R._ I, 11.9 9.9 | Grand Rapids 14.5 13.0 4.5 13.0 
jallimor 6.5(1) Atlantic City, N. J.. 11.6 4.5 11.1 Saginaw 14.5 13.0 4.5 13.0 
, lastings, W. Va.5.75(1) 5(1) Camden 11.6 4.5 11.1 | Green Bay, Wisc. 15.1 13.6 13.1 5.5 13.8 
ew Orleans .. 4(1)a l'renton 11.6 4.5 11.1 | Milwaukee 15.0 13.5 13.0 5.5 13.7 
; ced Baliimore, Md. 11.5 6.5 11.1 | La Crosse 14.8 13.3 12.8 5.5 13.5 
re te : 6() 5.75(1) | Hagerstown | 122.5 6.5 11.6 | Duluth, Minn 15.1 136 5.5 13.8 
i! Tank cars only | Richmond, Va. .. 1.5 7.5 11.6 Mpls.-St. Paul 14.8 13.3 12.8 5.5 13.5 
¥) a Pn ( i 7 7.9 1 —— es 14.8 13.3 12.8 $5.5 13.5 
runswick, Ga 2.é¢ 7.5 a es Moines, Ia... 14.3 12.8 12.3 5.5 13.0 
Naphthas and Solvents Jacksonville. Fla 2:2 8.5 11.5 | Mason City... 14.6 13-1 12-6 5.5 13.3 
fi. No (FOB Group 3) | Mineral Spirits V.M.&P. St. Louis, Mo. 14.3 12.8 12.3 4.5 13.0 
Studdard sa A eae | neeT.W. TW. Kansas City 13.7 12.2 11.7 5.0 12.4 
‘ er (1)8.625-9.125(4) €2)8.625-9.12574) | . . St Joseph =) 5°95 & > 
— ee | Philadelphia, Pa. ... 12.5 14.0 st. 2080p Re Wee owe an ane 
Cieanrs . | Lancaster, Pa 13.5 15.0 | Fargo, N. D. 15 14.3 13.8 5.5 14.5 
1 _ Npil (199.125-9.625(4) (2)9.125-9.625(3) =| pittsburgh, Pa : 14.0 15.0 Huron, S._ D 18.2 13.7 12.2 5.5 13.9 
<i? a ; sia in , : rT. | Wichita, Kans. ta-s See 8.3 OB. 2a.n 
(1)9.125-9.625(5) (2)9,125-9.625(4) , FUEL os- Ww. 6 | Omaha, Neb. 14.3 12.8 6.5 12.0 
s (1 Phila., Pa. . 11.2 9.8 6. 35 6.14 s : atine Mumhan 9° 
; er sols ae Allentown 11.8 10.4 < - Saaave Avintirs Ne ; 
. uer dil, (1) 25 Wilmington, Del. 11:2 9:8. 2 | Detroit, Mien -—s" “SP 
dil. (1)9.875-10.625(1)(1)9. 875- 10. 625(1) | Springfield, Mass. 10.5 ; ica Fargo, 'N ‘ wae’ ; 
P) \VESTERN PENNA. Worcester a 10.1 : “a | Huron, 8. 2. 72 4 
) | : (oe 0 
isragtord-Warren: —" Conn. . 10.2 oes - | Indianapolis, Ind 16.9 5° 
Sioddard Taxes: 57 5 
i) her DI Ra ge mes Ga., kerosine price does not in- ae Sane. See sie _— 
11(1) ) Districts: | clude le state tax. , 
(2) nreated Npth. 9.25(1) 9.25(1) Discounts: Spirits Naphtha. sol’ Taxes 
(1) seddard | Kerosine—Thru Penna. & Del., 2c off t.w (Prices are base prices before discounts) 
(3) solvent (299.5-1002) (399.5-1001) price on t.w. deliveries of 25 gals. or more at ‘ ye .s -< - 
10(3) 0mi0 (Ss. O. quotations for statewide delivery); | one time. Chicago 15.9 16.2 15.2 4.5 
1(3 x naphtha D.C. naphtha, Varnolene & Notes: | Detre.t ° 18.2 17.4 18.7 4.5 
(2 S solven 13.5 13.5 Mineral Spirits prices also apply to Stoddard | K. C., Mo. » 15.5 16.5 16.0 1.5 
solvent 13 13 | Solvent: V.M.&P. prices also apply to Light | St: Louis - 16.1 17.1 15.6 1.5 
(1) iE. TEX AS (Truck Tnspt.) | Cleaners Naphtha. Milwaukee ae Fo 17.8 17.3 5.5 
) S lv.(1)8.75-9.5(1) (1)8.75-9.5(1) Minneap'ls 16.6 17.6 15.9 5.5 
1. basis | 
Fuel Oils T. W 
. Diesel saitioeine , 
WESTERN PENN Wax ° oe Gase- Kero- Fuel Cake mete 
: ms Ds EN. A. (Bbis. C.L.) Net line sine Net Standard Stanolex 
White | . . . 
L) 1 — Seale: a ale Dealer Taxes T.W. T.W Heater OH Furnace Oi) 
L) fyi on ert a 4 a. a 4 oH Covington, Ky..... 12.7 6.5 11.9 43.2 1-49 gals 12.5 12.0 
“ ‘ ons Lexington .... i3. 4 6.5 12.6 9 100-l.y gals 11.5 11.0 
— —" CONTINE NT (C.L. FOB Refinery) Louisville 12 6.5 11.9 11.2 150 gals. & ove! 11.0 
1 AMP Paducah 12 5 6.5 ey 11.0 150-399 gals 11.0 
Sass pei Jackson, Miss. 23.3 %.5 i255 3 WM) gals. & over 10.5 
> “hics . ; : Vicksburg i.e Tae § | 10. | 
(iG AGO (FOB Chicago district refinery of “ , ; ‘ Stanolex Stanolex 
ner, in bags, carloads. Carloads, slabs | Birmingham, Ala. me + > He Fucl A Fuel ¢ 
0.75¢e less Melting points are EMP | Mobile ‘ 11.9 9.5 11.6 10.4 1-749 gals g 3 7 55 
ries, for ee eee ."s ceianad: a Montgomery 12.5 9.5 12.2 11.0 70) og . ove 7 &s X 
I methods add 3 o convert nt 790 gals, & over (a 6 
— ; . — Atlanta, Ga. 12.6 7.5 11.8 11.1 ; ; 
a Augusta 13 75 12.2 11.5 Stanolex Furnace Oil —— 
124( bags only) ; 95 Macon 12 7.5 28 23.3 Kals 
+#( bag nty a A Savannah 12 75 11.4 10.7 1-99 gals. & over 
‘ : é 4 é 4 Jacksonville, Fla. 12 8.5 11.4 10.7 Indianapolis 12 : 1 11.1 
1 77 as Miami 122.2 8.5 11.4 10.7 | Detroit 12.1 11.1 
795 = 95 | Pensacola 12.0 9.5 11.2 10.5 7 rhea ‘3-2 11.1 
86 ag Tampa .12.2 8.5 11.4 10.7 ——— tt s 
5 7 | Taxes: a sane = me 
Gasoline tax coiumn includes these city & Kansas Cit) 11.0 10.0 
: . Petrolatums county taxes: Mobile, 2c cily; Birmingham, lc | Taxes: 
‘ESTERN PENNA, (Bbis., carloads; tank city; Montgomery, 1c city & 1c county; Pensa- Gasoiine tax column includes these city 
s O.5¢ less.) cola, lc city. Other taxes not included in taxes: Kansas City, 1.5¢c; St. Joseph, & m 
Vn ¢ prices: Georgia, kerosine, 1c; Montgomery, Louis, 1c. Naphtha tax column includes 1.%%x 
te kerosine & diesel, 1c; Mississippi, kerosine & fed-ral & state taxes. Iowa kerosine prices do 
White diesel. 0.5c: Birmingham, diesel, 1c not include 4c state tax. State sales, occupa 
Amber. ( Notes: tion, consumer & use taxes to be added where 
“onsumer t.w. prices ure same as net dealer apnlierhle 
prices Effective Sept. 1 
NEWS 1947 47 











Oil Price Section 





Tank Wagon Prices—Continued 





Mobilgas(Regular Grade) 


VAC uu 





Gaso- Mobilgas Aircraft Com, Undiv. en : Mobilfuel MOBILHEA | 

line Grade 80 Grade 91 Grade 100 Cons. _ Dir. Mobil Kerosine Diesel (No. 2 Fuel 
Taxes T.C. T.W. T.C. T.W. TC T.W. TC. T.W. TW. TC. Yard W. T.C. T.W. T.C. Yard T.w. 

New York City: 

Manh, . - Bes 16.1 11.6 12.1 11.9 10 8 10 0 
Bronx 55 16.1 11.6 12.1 11.9 10 3 > & 
Kings 5.5 16.1 11.6 12.1 8.2 8.8 11.9 10 3 77 Py 9 9 
Queens . §.5 16.1 ' 11.6 23.1. 11.9 10.3 99 
Richmond 5.5 15.8 17.3 a8 ii. 8.1 8.4 11.8 72 76 9 8 
Albany, N. Y. 5.5 14.9 15.9 17.4 10.8 11.4 11.9 8.4 8.6 11.4 7.8 102 7.6 7.8 100 
Binghamton » ooo 12.2 12.6 18.1 10.1 103 18 1 11.5 9.1 983 1183 
Buffalo (55 15.5 16 5 i80 115 120 125 95 99 127 88 116 86 90 ll4 
Jamestown 5.5 15.7 73:0 2 i2.7 ¥9.S 12.3 Race 91 11 5 
Mt. Vernon . §.5 11.8 12.8 9.1 12.0 10.3 7.8 10] 
Plattsburg 5.5 125 180 94 96 12.2 85 8.5 107 
Rochester 5.5 16.0 17.0 12.0 12.5 18.0 9.7 12.9 11.1 8 6 10 9 
Syracuse . oo 15.6 16.6 11.7 12.1 12.6 9.4 9.8 12.6 86 109 8.4 8.6 107 
Bridgeport, Conn. . 5 HG 25.2 8.2 8.4 7.8 7.5 97 
Danbury 5.5 12.2 12.7 9.3 8.1 105 
Hartford 5.5 11.9 32:6 18:5 6.9 9.9 S23 Wa F989 79 108 
New Haven 5.5 15.1 i099 116 121 82 82 75 98 78 78 96 
Bangor, Me. . 2 15.8 13.8 18.8 12.8 9§.3 12 5 85 105 8 3 10 3 
Portland 7.5 18.8 15.0 14 16.0 10.8 11.5 120 8.4 an. 3 1c we 7.5 99 
Boston, Mass. 45 188 149 14 59 168 174 108 114 119 88 118 76 101 7.4 9 9 
Concord, N. H. 5.5 .6 38.3 10.1 13.38 11.1 89 109 
Lancaster 5 5 13.6 141 10.7 18.7 12.1 98 119 
Manchester 5.3 12.3 12 8 9.7 12 7 . 10.8 87 106 
Providence, R. I. §.5 14.9 15.9 10 8 11.4 119 82 8 8 115 7S 99 7.8 77 97 
Burlington, Vt. 6 0 15 8 il .7 12.3 128 98 9.5 8 7 109 8.5 87 107 

Rutland 6 0 12.7 13 2 9 8 11.8 90 11 
Tank Wagon Prices: Buffalo N. a4 City Rochester Syracuse Boston Hartford Providence 

Mineral Spirits 14 5 13 0 15 5 16 5 14.0 14 5 

V M.&P. Naphtha 16 0 14 0 16 5 20 5 15 0 . : 16 0 


Taxes: N.Y.C. prices do not include 2% 
Discounts: Diesel—0.5c per gal. 


Notes: Syracuse V.M.&P. price is in steel barrels. 


Esso (Regular Grade) 





Consumer Gaso- Kero- 
Tank Dealer line sine 
Wagon T.W. Taxes T.W. 
Atlantic City, N, J. 11.1 11.6 4.5 10.6 
Newark - cxwadart Ee 11.6 4.5 10.6 
Bal'imore, Md. 11.0 11.5 6.5 10.6 
Cumber'and s Hao 13.0 6.5 3.3 
Washington, D. C. . 11.3 11.8 5.9 11.1 
Danville, Va. 11.6 32.3 7.5 11.7 
Petersburg 11.0 11.5 7.9 Zi. 
Norfolk 10.7 4.2 67S 11.0 
Richmond 11.0 11.5 7.5 11.3 
Roanoke 225 2220 75 BS 
Charleston, W. Va. . 12.2 3.7 6.5 12.8 
Fairmont 12.3 12.8 6.5 13.4 
Parkersburg « waned 12.6 6.5 12.5 
Wheeling 12.1 12.6 6.5 13.1 
Charlotte, N. C. « meee 12.4 7.5 12.1 
Hickory : tb 1 ee 7.8 12.6 
Mt. Airy 12.4 12.9 7 By) 11.6 
Raleigh 12.2 i ae q.0 11.8 
Salisbury a Ce 12.3 7.5 12.8 
Charleston, S. C. 11.3 11.8 7.5 
Columbia « 2.4 12.9 7.5 
Spartanburg ; ys Oy | 2.2 7.5 
New Orleans, La. 10.4 10.9 8.5 9.6 
Baton Rouge 10.3 10.8 8.5 10.1 
Alexandria 10.8 31.3 8.5 10.1 
Take Charles 10.3 10.8 8.5 11.6 
Shreveport 10.3 10.8 8.5 9.2 
New Iberia ce 11.6 8.5 9.6 
Knoxville, Tenn. 12.0 12:5 $8.5 33.3 
Memphis 1.3 11.8 8.5 10.8 
Chattanooga ae 12.4 8.5 11.3 
Nashville 12.4 12.9 8.5 240 
Bristol . 13:5. 22.0 8.5 12.3 
Little Rock, Ark 11.9 12.4 8.0 10.3 
Mineral Spirits V.M.&P. 
T.W. Tn. 
Newark, N..d. ...<s+ 12.5 14.0 
Baltimore, Md. pe 15.0 
Washington, D. C.... 15.0 ; 
Fuel Oils—T.W. No. 1 No, 2 
Atlantic City, N. J.. 10.6 9.2 
Newark rae i 10.6 9.2 
Baltimore, Md. 10.6 9.7 
Washington, D. C. 21.3 10.1 
Norfolk, Va. na 11.0 9.3 
Petersburg 12.3 9.5 
Richmond 11.3 9.5 
Charlotte, N. C. 12.1 10.3 
Hickory 10.5 
Raleigh . 11.8 10.6 
Charleston, s. <<. . 9.5 
Columbia ° 10.5 
Spartanburg 11.3 
Taxes: Louisiana kerosine prices do not include 


Ic state tax. 


Discounts: 
Esso gasoline—to undivided dealers, 0.5¢ off 
dealer t.w. 

Kerosine—In South Carolina 1c per gal. off 


posted t.w. price for 25 gals. or more. 
Naphtha—Newark t.w. prices are for deliver- 

ies of 200 gals. or more; less than 200 gals., 

0.5c over posted t.w. prices; steel barrel de- 


liveries, 2c over posted t.w. prices. Baltimore & 
Washington prices are for t.w. deliveries of 
25-99 gals., no discounts. 
Notes: 

Effective Mar. 21, minimum retail resale 


price of 15.1¢c for Esso Gasoline posted through- 
out New Jersey 
Effective Aug, 1 


48 


city sales tax applicable to price of gasoline (ex tax). 
tor single delivery of 800 gals, ' ; ; 
Jamestown t.c. prices are delivered prices; 


or more 


Sohio X-70 Gasoline 
(Regular Grade) 





Con- e- Gaso- Kero- 

sumer sell- line sine 

T.W. ers S-S. Taxes T.W. 
Ohio, Statewide 16.0 2. 16.5 5.5 43.5 
Akron 16.0 12. 16.5 5.5 11.5 
Canton . 16.0 12 16.5 5.5 11.5 
Cincinnati 16.0 12. 16.5 5.5 11.5 
Cleveland 16.0 12 16.5 6.5 11.5 
Columbus 16.0 12 16.5 5.5 11.5 
Dayton 16.0 12 16.5 a t.2 
Lima 16.0 12 16.5 5.5 11.5 
Mansfield 16.0 od 16.5 5.5 13.5 
Marion 16.0 12 16.5 $.5 11.5 
Portsmouth 16.0 12. 16.5 5.5 11.5 
Toledo 16.0 12 16.5 $.5 11.5 
Youngstown 16.0 12 16.5 5.5 11.5 
Zanesville 16.0 12 16.5 5.5 11.5 





Aviation Gasoline—Statewide 
Consumer Gasoline 


T.W. Taxes 
Sohio Aviation Gasoline 
62 Octane (Clear) 17.5 5.5 
Esso (Clear) Avia. Grade 80 19.5 5.5 
Esso Aviation Grade 91/98 20.5 2.5 
Esso Aviation Grade 100/130 . 23.5 5.5 
Naphtha—T.W. 
Statewide 
S.R. Solvent 1.5 
D.C. Naphtha 18.0 
V.M.&P. Naphtha 18.0 
Varnolene 18.0 
Sohio Solvent 18.0 
Fuel Oils—T.W. No. 1 No, 2 No. 3 
Ohio, Statewide 11.5 11.5 10.5 


Discounts: 

Esso aviation—on contract 
tors and resellers, 2c off consumer t.w 

Fuel oils—Statewide prices are for t.w. & 
drum deliveries of 50 gals. or more; prices for 
deliveries of less than 50 gals. are 0.5c higher. 

apnthas—io contract consumers off t.w 
prices—Statewide: 300 to 999 gals., 0.5c; 1000 
to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 5000 

more gals., 1.5c Lucas County: Less than 
50 gals., tank wagon price, 50 to 249 gals., 
wy 250 to 499 gals., 1c; 500 gals. or over 
. S 
Notes: 

Renown (third-grade) gasoline prices are 
same as X-70 unless otherwise noted. _ S.S. 
prices are at company-operated stations. State- 


to hangar opera 


wide prices are subject to exceptions other 
than those shown. 

Gasoline— Dealer T.W. 

Fire-Chief Indian Gasoline 

(Regular) (3rd Grade) Taxes 
Dallas, Tex. 11.0 10.0 5.5 
Ft. Worth s ae 10.0 $5.5 
Wichita Falls... 11.0 10.0 5.5 
Amarillo R 11.0 10.0 5.5 
Tyler 11.0 10.0 5.5 
FE] Paso . 13.0 12.5 5.5 
San Angelo 11.0 10.0 5.3 
Waco 11,0 10.0 5.5 
Austir 11.0 10.0 5.5 
Houston tice 10.0 5.5 
San Antonio » ae 10.0 He) 
Port Arthur 11.0 10.0 5.5 


all other t.c. 


CONT’L 
OIL 


prices are FOB bulk terminals. 


(N. B. Prices are Continental's 


‘normal’’ p 
prices may 


rices. Current selling 
be lower than ‘‘nor- 


mal’’ because of local compe- 
tition). 
Conoco Demand 
N-tane (3rd Gaso- Kero- 
(regular) Grade) line sine 
Tank Wagon Taxes T.W. 


Denver, Col. . soe 
Grand Junc. . 14.5 
Pueblo ; ao 
Casper, Wyo. 13.5 
Cheyenne io.0 
Billings, Mont. 14.5 
Butte 15.6 
Great Falls 14.5 
Helena . aan 
Salt Lake, U. ... 15.6 
Twin Falls, Ida.. 17.8 
Albuquer., .M.. 12.9 
Roswell 12.4 
Santa Fe 13.2 
Muskogee, Okla.. 11.5 
Oklahoma City 13.5 
Tulsa 11.5 
Taxes: 


Gasoline tax column includes these 


Albuquerque 


Che 
Notes: 


7 


enne, 


HUMBLE 


Om 





Dallas, 
Ft 
Hous'to 
San 


Dallas, 
Ft. 


Tex. 
Worth 


n 


Antonio __ 


Tex. 


Worth 


Houston 


San 
Notes: 
T.W 


prices are to a 


consumers. 


IMPERIAL 


Antonio 


& Roswell, 


0.5¢ 


11.6 7.5 13.3 
13.5 7.5 14.5 
12.3 7.5 13.0 
12.5 5.5 13.1 
32.3 6.5 13.3 
13.5 6.5 14.1 
14.6 6.5 15.8 
13.5 6.5 15.8 
14.2 6.5 15.8 
14.6 5.5 15.7 
16.8 7.8 17. 
11.9 7.0 11.9 
11.4 7.0 11.4 
12.2 7.5 12.2 
10.5 7.0 10.5 
10.5 7.0 10.5 
10.5 7.0 10.5 


city t: axes 
Santa Fe 


prices are to consumers & dealers 


Thriftane 
Humble (3rd Grade) 
(Regular) Gaso- 
Tank Re- Tank Re- line 
Wagon tail Wagon tail Taxes 
11.0 15.5 10.0 13.0 5.9 
11.0 15.5 10.0 13.0 5.5 
11.0 ID.o 20.0 13.0 5 
11.0 18.5 10.6 13.0 5 
Kerosine 
—, _—— Retail 
14.0 
10: o 14.0 
10.0 14.1 
10.0 14.0 


Il classes of dealers and 


Esso Gasoline 
(Regular Grade) 


Kero 
Gasoline Gasoline sine 
7.W Taxes z.0 
Hamilton, Ont 18.0 11.0 : 
Toronto 18.0 11.0 
Brandon, Man. 23.0 9.0 25.0 
Winnipeg 21.5 9.0 23.5 
Regina, Sask. 23.0 10.0 25.0 
Saskatoon : 25.8 10.0 27.8 
Edmonton, Alta. 22.9 9.0 24.9 
Calgary ; 20.0 9.0 22.0 
Vancouver, B. C 15.0 10.0 24.0 
Montreal, Que 17.0 11.0 1 
St. John, N. B 16.5 13.0 1! 
Halifax, N.S 16.5 13.0 1 


Taxes: 


Gasoline taxes are provincial taxes. 


Notes: 


Prices are per Imperial gal. which is 1.2 U.S 


gals. 
dealers 


ew 


prices are to 


NATIONAI 


divided & undivided 


NEWS 


PETROLEUM 











New 


AVIA 
Grade 

(Al 
Grad 
(A 
Grade 

(Al 
Moto! 
*7R 7! 
t78-7 
+t78 
°74-7 


Moto! 
70 On 
68 Ox 
65 O 
KER 
41-43 
2-44 
No. : 
DIE: 

































































SPECIAL — . ° . 
Owing to present short supply of many products, yme sellers are withholding public quotations Oil Price Section 
ne posting of tirm pr.ces on some products but Pes giving OILGRAM the prices they otherwise 
would quote to trade in general and which today they confine mostly to their regular customers only 
Atlantic & Eastern Gulf Coasts 
EA Prices are of refiners, FOB their refineries and tanker terminals, and of tanker terminal 
al (operators FUB their terminals)—Prices in Effect Sept. 2 
MOTOR GASOLINE KEROSINE & FUEL OILS 
10 0 Kerosine 
10 0 78-78.5 Oct. &/or No. 5 fuel No. 5 fuel 
) pi t 74-76 Oct. Ethyl (a) No. 1 fuel No. 2 fuel (0-10 p.t.) (15-60 p.t.) No. ad fuel 
} Ny jarb (1)9 10.9(1) (1)10.3—-12.2(1) (3)7.8-8.6(1) (3)6.8-7.6(1) (5)2.57-2.8501) $2.39(1) (6)$2.22-2.5214 
10 0 1) 10.4(1 (1)10.2-10.9¢1) (1)7.7-8.3501) (1)96.7-7.5a1 (5)2.57-2.8501) 2.39(1) 
] 10.808) (1)11.8-12.303) (1)8.1-8.400) (297.2-7.6(5 2.97(2) 2 7191) 
1 1 (2)9.7-10.7(3) (1)10.9-11.9501) (2)7.7-8.7010) (2)6.9-7.3(9 (1)2.43-2.7303) (6)2.22 o 
11s r yarges . (1)9.6-9.9(1) (1)10.85-10.9(2) $8.15) 7.25 
1( t » (1)8.875-10.344 (1)9.875-1201) (1)8-8.5(11 (3)7.2-7.7(2 (2)2.39-2 1 (4)2.22-2.52(2) 
argeS. (1)8.775-9.7(1) (1)9.775-10.85(1) 8.4(2) 1)7.1-7.701) 
L( : : - (2)8.9-9.7(3) (1)9.9-11.701) (1)7.9-8.4(6) (1)7.2-7.615 2.3501) (3)2.18-2.28(1) 
10 9 ' N. C.. (1)8.85-9.6(2) (1)9.85-11.45(2) (3)7.85-8.5(1) (2)7.2-7.6(7 
10 7 (1)8.8-10.2(1) (1)9_8-11.65(2) (1)8-9(1) (1)7.2-8.101 rer 2.3001 2.1543) 
(6)9.6-9.9(2) (3)10.6-10.9(2) (6)8.4-8.6(2) 7.7(4) (1)2.13-2.231 
10 5 ville (7)9.6-9.9(3) (4)10.6-10.9(3) (6)8.4-8.6(2) 7.7(6) (5)2.08 isl 
10 2 (4)9.6-9.9(2) (3)10.6-10.9(2) (4)8.4-8.6(2) 7.743) 
6 (6)9.6-9.9(2) (4)10:6-10.9(2) —-(5)8.4-8.6(2) 7.746 . . (4)2.03-2.1801 
1 (1)7.7-8.501 (1)7.1-7.501 
- (1)9.3-9.7(1) (1)10-10.7(1) (1)8.1-8.201) (1)7.1-7.501) 
Orleans. (2)8.025-8.3(1) (1)6.8-7.325(1) 6.1503) 1.9001 
9 i 10.8(5) (1)8-8.4(8) (1)7.1-7.5(7) 3.04501) 
10 9 1)9.7-10.8(6 (2)7.9-8.3(13) (2)7-7.4(12) (1)2.605-2.905(1) 2 90511 
11 9 lence 10.8(6) (1)7.9-8.2(9) (1 7.343) (2)2.575-2.875(1 
10 6 Ne Haven 10.9¢3) (207.8-8.206) (2)6.9-7.3(4) 
7 Postings of one supplier at Philadelphia & Baltimore are for min. 80 Oct. Ethyl. 
10 7 
l Bunker C Fuel Diesel Oil Gas House 
, Ships’ bunkers Ships’ bunkers Diesel Oil Gas Oil 
ence (Ex Lighterage) (Ex Lighterage) Shore Plants 28-34 Gravity ° . 
N Harbor (G)$2.22-2.52(1)  (7)$2.98-3.15(1) (2)7.2-7.6(3) (1)7.1-7.4(1) Mid-Continent Lubes 
0 . a9 o } 
Alban 1) (2)7.4-7.801) 7.8(1a (At Gulf; in packages, FAS, New Orleu u 
P phia 3(1) (4)2.98- 3. ans) (1)7.1-7.701) 7) bulk, FOB terminals) Fe ei 
, re 1) 3.03(2 (1)7.4-7.803 7.201) —_ nai - 
N 1) (1)2.99 3161) (1)7.2-7.8(1) 7904) _— ; Prices in Effect Sept. 2 
{ (1)2.99-3.16(1) eb ee 6(2 right Stock , Steel Drums Bulk 
= (1) 3°93(1) 7 : D color, Vis. at 210 as 
ental's lle (1) (2)3.06-3.2341 7 (1)50-52(1) sv) 
selling (1) (2)3.06—3.2301 7 
: T rleans s(1) ?.58(2 6 Wax 
k d 3651 7 TL) (Melting t IP. 3° her 
Saanae a , “17 (1) ‘ ahs ting points are AMP, 3° higher tha 
( 385) 3 03:3 15(1) Dt 5 1) 7 Su) ~ys ee Soe es Sees: Sea 
é oa (207 545 ofits in bags or bblis.; fully refined slabs loose 
Kero- 7 ~ Prices in Effect Sept. 2 
sine ‘ New Orleans N.Y. w.Y. 
T.W ‘rude Scale Export Domestic _Expor 
13.3 Gulf Coast—New Orleans & West 24-6 Yellow. 7.781 
14.5 124-6 White.7 75(1) (1)6.25-901) (2)7.75-941 
13.0 ces are FOB ship at Gulf, min. of 20,000 bbls., & are by refiners only to other refiners, as. ee tel os 
<port agents, or tanker terminal operations. )—Prices in effect Sept. 2 1 =e , (2)6.1-6.45(1) 
7.8(1) (2)6.1-6.55(1) (1)7.8-7 85(1 
14.1 New Orleans & Lower CARGOES 30 8.05(1) (2)6.4-6.75(1) (1)8.05-8.2501 
15.8 Mississippi to Baton Rouge South & West of New Orleans Domestic & Export 8.301) 6.65(2) 8.31 
15.8 Tank Cars Barges Tank Cars Barges all Ports .8.55(1) (2)6.95-7 T. 1(1) (1)8.55-8.8 . 
15.8 AVIATION GASOLINE 9.05(1) 7.2(2) 9.0501 
15.7 xrade 100/130 
17.9 AN-F-48) 14(1) (1)13.5-14(1) Naphtha 
1°90 cde 91 ‘96 sit wie 290.3 Prices in Effect Sept. 2 
he | tS) U ( ) } 3 = 
ey — ; 2-13(1) V.M.&P. Minerai 
18 1211) Naphtha Spirits 
é New York Harbor(3)12.5-13(1) (4)11.5-12 
Motor Gas, Leaded Philadelphia ; 12.5(4) 11.5(5) 
*78-78.5 Oct. Ethyl 8.9(2) $.9(2) (1)9.75-1001) Baltimore 7 11(4 
t78-78.5 Oct. Ethy 9.31) 9.301) (2)10-1142) 9.75(1) Boston ...(3)138-13.5(1) 12 28 
taxes tt78-78.5 Oct. Ethyl (1)10-10.51 10(1) Providence 13(2) )12-12.5 
° Oct ’ 8.02512) 8 .025(2) (1)9-10.5(2) i 
t Oct. 8.301) 8.301) 9(4) ; (1)8.75-1001) . 
t. (1)8.25-10.5(2) Export Prices 
“S * ASTM & research Octane ratings are approximé itely same. Prices in Effect Sept. 2 
Research Octane rating is minimum of 5 points above ASTM rating ial . 
Research Octane rating is minimum of 10 points above ASTM rating Mexican Gulf Ports 
U. S. Dollars per Bbi 
' Bunker C Diesel 
y : ade 
) geal fotor Gas. Unleaded seems (Ships’ (Ships’ 
ii 8 Oct z ate dig pamaied 9(1) r , ae Bunkers 
ne ne , , i NO a all . ampic : : 82 $2 
Taxes bo Oct . (1)7.475-7. 77501) C1)7.475-7. 77501) Guiaiem ’ 7 = = 
KEROSINE & LIGHT FUELS Minatitlan ; ey 1,83 2.58 
41-43 w.w. kero 6.825(4) 6.825(3) (4)7-8.5(1) (1)7-8.5(1 (1)7-8.5(1) is ‘Pacific Coast 
2-44 w. kero, yuaymas $2.36 $3.95 
N fuel oil 6.1503 6.152) (3)6-701) (1)6-701 (1)6-8.5(1) Manzanillo “2 36 +3 66 
Retal DIESEL & GAS OILS Salina Cruz 2.36 oO 
14 1 d A 6.2751 (1)6-7.87501) (1)7-7.87541 Note: All bunkers sales subject to Mexicar 
1 3) i 6.275(1 (1)6-7.87501) (1)7.25-7.875(1 stam» tax of 1.65% ad valorem. 
14 a 6.41 (1)5.925-7.875(1) (1)7.5-7.875(1 
: 8 & abv. d.i (1)6.05-7.875(1) 7.8751) 7. 87! ; 
14 by. dit $i “a601) sD cocayes NPN Gasoline Index 
; , p.t ++ 0-10 pt Dealer Tanti 
° : Ww. Car 
Cents Per Gal. 
HEAVY FUELS Ship’s Bunkers — Sept. 2 12.59 9.0) 
Cargoes (Ex. Lighterage) Pacific Coast Month ago 12.59 897 
All Ports All Ports Prices in Effect Sept. 2 = a i 11.10 7 
8 grav (In Ship’s Bunkers, Diesel Fuel Bu ker C F ealer index is an average of ‘‘undivided 
Kero diesel (5) $2.33-2.75(1) or Deep Tank Lots) ; a Busser © Past dealer prices, ex-tax, in 50 cities 
oe (P.S. 2 s om PD polagy py . : 
gee a an San Pedro, , 208) (P.S. 400) : rank ae is weighted average of fu 
7. a 08 fw e Calif (3)$2.60-2.90(1) (2)$1.65 owing wholesale markets for regular-grade 
* tl aces slate Ci 3)$2 5-1.80( clea . 
© (1)$1.68-2.75(1) (9)$1.73-2.75U) San _ Francisco. . (3)2.65-: 2.95(1) (2)1. 70-1 O0(1) gasoline, FOB refineries or terminals: Okla 
aU .0 one ann am . (o-6. to Portland, Ore. (32 85-3.15(1) (2)1.90-2.05(1) Mid-Western, W. Penna., Calif., N. Y. Harbor 
2 0 Seattle, Wash... (3)! 315(1) (2)1.90-2'05(1) 7 aemee Jacksonville, Boston and Gul 
23.5 oast. 
27.8 | 
DA's | mo Or —_ Lake Port Terminal Prices 
22.( | e rates, c per Gu Prices i ‘fect Se ° 
24.0 | Atlantic, not east of N.Y. Rates are for Buffalo — pg ee si Detroit Toled 
" vessels 14,000 DWT or over; for vessels 78- 78.5 Oct. Ethyl . (1)11.3-12.05(1) wee 
9000/13,999 DWT, rates are 15% 74-76 > ae OnIwss 8}|——l (1)10.3-10 ny i) 
: higher. et iatak eke .(1)9.1-9. ot eeeees a 7. 
Heavy crude & fuel, 10-19.9 grav. 43.8 Diesel Fuel .......6... (1)8.5-8.8 1 
h rude. 30 : 5 ; a -5-8.8(1) 9.1(1) 8.5(3 
gh rude, 30 grav. or lighter. 39 7 2 ME weceee . 9.5(1) 5 
S ay : ) 9.501) 8.45(1) (1)9.2- 92 513 
— wats oe -- 32.9 le 2! errr re E 9.25(1) 8.2(1) 9(2) 
a Noo 36 No. 3 Fuel ‘ina 8.75(1) 8.21) (1)8.2-8.513) 
livided \ 2 fuel 38 No. 5 Fuel 8.4( 1) 84 1) 7 75 = 
_ No. 6 Fuel (1)7.5-7.73(1) 8(1) 7.55(1) (1)7-7.5¢2 
NE\ N tember 3. 1947 49 
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CRUDE PRODUCTION AND RUNS TO STILLS 
MILLIONS OF BARRELS DAILY) 
55 
54 (Ame 
eee ee ti 
53 Figur 
Pre i 
y a9 i 
s., East 
SHERRRGRRE BRED!) Appa 
5 Appal 
38 Ind., 
Okla.. 
49 4 Inlan 
¢ Texas 
48 Ri7 Louis 
7 No. L 
_ ANZ . 
‘ Rocky 
48 CRUDE | Calife 
l= PRODUCTION BERD: — 
maT 
- uABee 
CSaGER BORER TCREE 
7 ee | ee 
42 } East 
ice HERSESGHOG8 Ae 2 
Appa 
BGRELREE: = sO Oi 
Okla. 
40 Inlan 
SoS GREG BEBE *°aaE rex 
39 Louis 
N. Li 
38 | Rock 
I FMAMJJASONDJSFMAMJIJSASONDJIFMAMJJASOND 5 l2 19262 9 1623306 132027 nee 
1945 1946 1947 JU AUG SEPT Total 
US 
RESIDUAL FUEL OIL STOCKS 
(MILLIONS OF BARRELS) ° 
Daily Average, Penna. Crude 
Runs to Stills 
Compiled by National Petroleum Assn., fr 
reports of all companies refining Pennsylva 
crude, Figures in bbls.) 
Week Ended Week Ended Week Ended 
Aug. 23, 1947 Aug. 16, 1947 Aug. 24, 1946 
65,330 63,564 61,202 \ 
eV 
Flo 
"We: 
Virs 
*Ohi 
° Oh 
Crude Oil Stocks ae 
Ilis 
(Bureau of Mines figures in thousands of bbl. ~ n 
i 
Grade or Origin Aug. 16 Aug. 23 Change — 
Penna. Grade 2,250 2.2355 t 5 Ok! 
Other Appalachian 1,453 1,442 1 
‘ Lima-Michigan 990 979 ll se 
25) rwawwJsg3saS OWN D 5 121926 2 9 162330 6 132027 Ilinois-Indiana 10,284 10,109 175 I 
JULY AUG. SEPT. Arkansas 3,086 3,015 — 7) I 
Kansas 8,230 8,372 +142 
CRUDE OIL STOCKS Louisiana 11.208 12,001 793 ! 
MILLIONS OF BARRELS North 2,668 2,707 + 39 ; 
250 Gulf Coast 8,540 9,294 +754 I 
: Mississippi 2,315 2,762 +447 I 
245 New Mexico 6,337 6,525 +185 
Oklahoma 27,615 27,236 —379 I 
240 Pexas: 113,079 113,903 824 ) 
East Texas 18,576 18,733 57 
235 \ West Texas 38,588 38,890 ( Ni 
Gulf Texas 31,102 31,026 ( . 
230 _~ Other Texas 24,813 25,254 4 Ark 
Panhandk 3,858 3,733 yy 
: North 6,787 7,142 Ne 
225 South 5,480 5,540 { Nev 
Other 8.688 8,839 ] Wy 
220 Mo 
Rocky Mountain 10,044 9,946 . Col 
California 25,242 24,882 34 Cal 
Foreign 3,943 4,215 272 
otal U. S. Refg. 226,076 227,642 1.5¢ 
Heavy in Calif. 5,277 5,833 s Pea 
205 Total located in Bu- 
JFMAMJJASOND 5 12 19 26 2 9 16 2330 6 13 2027 reau of — Mines ° 
JULY AUG. SEPT. E. Coast District 13,749 15,373 +1.62 ide 
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inded 
1946 


bbl. 


hang 


NEWS 





4merican Petroleum Institute figures in 


REFINERY OPERATIONS 


Gasoline 


Statistics 





thousands of barrels of 42 gallon each. a Production at , Gas Oil & 
Figures include reported totals plus estimate ’ Crude Runs to Stills Refineries Inc. Kerosine Dist. Fuel oil 
of unreported amounts and are therefore on Daily Average % Operated Natural Blended Production Production 
a Bureau of Mines basis.) Week Ended Week Ended Ended Week Ended Week Ended 
Districts Aug.23 Aug. 16 Aug. 23 Aug 16 Aug. 23 Aug. 16 <Aug.23 Aug. 16 Aug. 23 Aug. 16 
f ast Coast 804 843 98.2 102.9 2.103 2,124 207 264 1,190 1,208 
palachian (Dist. 1) 108 106 87.8 86.2 329 321 13 43 85 104 
rk alachian (Dist. 2) 69 63 106.2 96.9 253 254 34 19 58 52 
Ind., Ill., Ky. §22 836 86.6 88.1 3,020 2,941 329 273 849 S97 
Okla., Kans., Mo. 430 437 94.7 96.3 1,568 1 442 131 120 515 529 
Inland Texas 225 217 77.6 74.8 961 981 85 90 137 125 
Texas Gulf Coast 1,273 1,202 97.2 91.8 4,135 3,862 721 660 1,610 1,568 
Louisiana Gulf Coast 415 412 117.9 117.0 1,038 1,144 383 $21 546 354 
No. La. & Arkansas 70 68 61.9 60.2 169 175 A7 19 58 57 
Rocky Mt. (Dist. 3) 12 11 92.3 84.6 40 42 3 3 1] 10 
Rocky Mt. (Dist. 4) 144 142 84.7 83.5 436 482 14 17 155 160 
California 845 865 83.5 85.5 2,487 2,288 94 134 67 999 
Total U. S.—B. of M. Basis 5,217 5,202 92.0 91.58 16,539 16,056 2,091 2,093 5,892 6,061 
US B. of M. Basis, Aug. 24, 1946 4,953 15,055 1,854 5,405 
Residual Total Total Stocks Total Stocks Stocks of Per Cent Daily 
Fuel Oil Stocks Gas Oil and Residual Finished and Un- Refining Ca- 
Production Kerosine Distillates Fuel Oil finished Gasoline pacity Reported 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Aug. 23 Aug. 16 Aug. 23 Aug. 16 Aug. 23 Aug. 16 Aug. 23 Aug. 16 Aug. 23 Aug. 16 Aug. 23 
East Coast 1,528 1,595 8,390 7,862 15,733 15,195 10,466 9,809 19,784 20,570 99.5 
Appalachian (Dist. 1) 100 XY 362 298 597 525 314 315 2,144 2,192 90.6 
Appalachian (Dist. 2) 123 106 202 188 132 131 185 157 907 855 100.0 
Ind., Ill., Ky. 1,084 1,202 2,620 2,396 6,473 6,097 4,765 4,566 15,047 15,232 91.2 
Okla., Kans., Mo. 508 489 1 ,052 1,041 2,912 2,819 1,343 1,278 6,869 6,611 82.5 
Inland Texas 14] 424 510 485 539 522 836 819 2,787 2.914 70.7 
Texas Gulf Coast 1,743 1,722 3,177 3,076 9,139 8.585 6,499 6,792 13,266 12,833 93.0 
Louisiana Gulf Coast 513 517 1,998 1,943 2,312 2,531 1,849 1,749 1,367 1,488 97.6 
N. La. & Arkansas 126 116 485 349 502 339 188 157 1,202 1,597 66.9 
Roc ky Mt. (Dist. 3) 19 19 15 14 19 19 30 31 85 82 24.5 
Rocky Mt. (Dist. 4) 254 201 158 155 864 832 728 700 2,034 2,230 78.2 
California ; a Loctite 2,235 2,341 1,012 1,001 13,896 14,090 27,775 27,627 15,423 15,379 $7.1 
Total U. S.—B. of M. Basis ; 8,674 8,831 19,981 18,808 53,118 51,685 54,978 54,000 °83,915 84,983 89.8 
US B. of M. Basis, Aug. 24, 1946 7,938 18,473 52,230 52,036 186,039 89_8 


Unfinished gasoline stocks included are: 


U. S. Crude Oil Production 


American Petroleum Institute figures) 


WEEK ENDED 


Aug.23 Aug. 16 
Barrels Barrels 
(Daily Average) 
New York-Penna 46,750 48,350 
Florida 950 1,000 
West Virginia 7,750 6,900 
Virginia 100 100 
*Ohi Southeast 7,300 7,350 
Ohio—Other 2,000 2,100 
I ina 17,050 15,900 
I ois 168,500 174,350 
h tucky 24200 25,000 
Michigan 42,000 417,750 
Nebraska ee 550 550 
Kansas ®°° 997,850 300, 350 
Oklahoma °° 391,650 389,700 
District 1 23,600 23.600 
District 2 161,150 161,150 
District 3 187,400 487,400 
District 4 245,250 245,250 
Distric 5 39,500 39,500 
Fast Texas 324,000 324,000 
Other District 6 116,850 116,850 
District 7-B 39,400 39,400 
istrict 7-C 39,550 39,550 
iJistrict S 618,250 618,250 
istrict 9 27,500 127,500 
Wistric* LO 83,600 83.600 
il Texas 2,306,050 2,306,050 
Louisiana 101,150 98,200 
Louisiana 330,050 330,050 
Kal 75,700 76,550 
IssiIppl 99,600 98,450 
, 1,050 1,200 
\ Me xic Southeast 107,950 107,950 
Mexic« Other 450 450 
ing 122,800 123,400 
lfontana 24,150 24,600 
“olorado 49,100 48,350 
lifornia 928,100 924,500 
Total l Ss 5,152,800 5,159,150 
nna Grade crude in- 
luded 61,900 62,700 
®* Okla., Kansas, Neb. figures are for week 


ded 7 a.m., Aug. 21, 1947. 


1947 


September 38. 


°7,658,000 bbls.; 


$8,029,000 bbls 





GAS OIL AND DISTILLATE STOCKS 
(MILLIONS OF BARRELS) 
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Statistics 





Pennsylvania Oil Other Than Lubes at Refineries 


(Compiled by National Petroleum Assn. from reports of oil region refiners. 
Figures in bbls.) 


June May 
1947 1947 
1. Naphthas & Gasoline 

) Straight run, unblended and/or unleaded 
for sale as motor fuel 2,349 3,406 

2) Naphtha and gasoline for sale for blend 

ing or further refining or held at refinery 

for further distillation, reforming, blend 
ing or leading 216,838 254,750 

(3) Below 65 octane, not included in (1) or 
(2) above £1,073 1,855 
(4) 65 octane and above 278,444 279,138 

2. Salable naphthas other than motor fuel (does 
not include refinery process naphthas 10,545 14,982 
3. Kerosine 67,561 51,067 
t. 36/40 gas oil (including furnace oils $5,599 54,449 
5. Fuel oil (not reported above) 28,310 22,223 
6. Oils held as cracking plant charging stock 202,489 203,357 
7. Non-viscous neutral 27,799 27,725 
$8. Wax distillate 136,599 141,330 
9. Crude petrolatum 26,706 30,803 
10. Wax (Ibs.) 3,153,587 3,319,729 





Pennsylvania Lubricating Oils 


(Compiled by National Petroleum Assn. from reports of companies refin- 
ing Pennsylvania Grade crude oil. Figures in bbls.) 





Pro- in- Pro- In- 
duction ventory duction § ventory 

june June May May 

i947 1947 1947 1947 
1. Raw long residuum 13,579 10,320 24,232 8,632 
2. 600 steam refined stock 251,302 159,201 235,233 123,376 
3. Other steam refined stock 69,317 40,200 83,995 49,34 
4. Finished dewaxed long residuum 13,381 52.48 ).165 $8,169 
5. Bright stock 168,624 154,111 174,913 155,694 
6. Viscous neutral (below 180 vis 110,499 122,425 73,861 100,732 
7. Viscous neutral (180 vis. at LOO 96.060 102.362 107,179 117.858 

Net Stocks of Pennsylvania Crude Oil 
(Compiled by National Petroleum Assn. Figures in bbls.) 

June 30, May 31, June 30, 

1947 1947 1946 
At Refineries 325,177 341,805 311,747 
Pipeline and Tank Farms 1,659,398 1 542,938 1,815,153 
Potal 1,984,575 1,884,743 1,750,760 





Production of Natural Gasoline 


(Bureau of Mines figures in gals., 000 omitted 


May 1947 April 1947 
East Coast 
W. New York ] 
W Pennsylvania 1,199 1,274 
West Virginia 11,473 11,702 
Ohio 532 620 
Illinois 14,162 13,652 
Kentucky +,544 5,257 
Michigan 387 365 
Kansas 8,294 8,819 
Oklahoma 37,146 36,775 
Texas 195,149 220,144 
Gulf 51,036 52,93 
East Texas 32.859 30.686 
Panhandle 27,846 52,733 
Other 83,408 83,794 
Arkansas 7,266 7,011 
Louisiana 51,433 17.969 
Gulf 30,414 28.518 
Inland 21,019 19,451 
New Mexico ),695 8,892 
Colorado 
Montana 107 412 
Utah 
Wyoming 3,829 3,614 
California $8,572 84,619 
Total $34,389 451,626 
Daily average 14,013 15,054 
lotal (thousands of bbls.) 10,342 10,753 
Daily average 334 358 
°Wyoming includes Colorado and Utah drip gasoline 
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Dealer & Service Station Prices for Regular-Grade 
Gasoline in 50 Representative Cities 
August 1, 1947 


Dealers’ Indicated Gasoline Tax Servic 
Net Price Dealer (Inc. 1.5¢ Statior 
City Ex. Tax) Margin Federal Tax) (Inc. Ta 
Average United States 12.56 1.64 6.28 23.48 
Portland, Me 12.00 1.50 7.50 24.00 
Manchester, N. H 12.80 1.70 5.50 23.00 
Burlington, Vt 12.80 t.00 6.00 22.81 
Boston, Mass 11.90 1.50 4.50 20.91 
Providence, R. I. 11.90 1.60 5.50 22.00 
Hartford, Conn. 12.50 1.60 5.50 22.60 
Buffalo, N. Y. 12.50 5.30 5.50 23.30 
New York, N. Y. 12.10 5.80 5.50 23.40 
Newark, N, J 11.10 5.00 4.50 20.6( 
Philadelphia, Pa. 11.70 £.50 5.50 21.70 
Dover, Del 12.30 1.60 5.50 22.40 
Baltimore, Md 11.00 1.30 6.50 21.80 
Washington, D, C. 11.30 5.20 5.50 22.10 
Charleston, W. Va. 12.20 5.50 6.50 24.20) 
Norfolk, Va 10.70 6.10 7.50 24.30 
Charlotte, N. C. 11.90 5.40 7.50 24.80 
Charleston, S. C., 11.30 5.70 7.50 24.50 
Atlanta, Ga. 12.50 5.00 7.50 25.00 
Jacksonville, Fla, 12.00 $1.50 8.50 25.00 
Birmingham, Ala 12.20 1.80 8.50 ©25.50 
Vicksburg, Miss. 11.70 5.40 7.50 24.60 
Memphis, Tenn, 11.30 $.80 8.50 24.60 
Lexington, Ky, 13.00 3.50 6.50 23.00 
Youngstown, Ohio 12.75 3.80 5.50 92.00 
South Bend, Ind 13.80 4.70 5.50 24.00 
Chicago, Ill 12.80 3.97 4.50 21.27 
Detroit, Mich. 13.00 4.71 1.50 22.21 
Milwaukee, Wis« 13.50 1.70 5.50 23.70 
[win Cities, Minn 13.30 1.40 5.50 23.20 
Fargo, N 14.30 4.00 5.50 23.80 
Huron, S. D 13.70 1.00 5.50 23.20 
Omaha, Neb 12.80 3.50 6.50 22.80 
Des Moines, Ia 12.80 4.00 5.50 22.30 
St. Louis, Mo 12.80 5.00 4.50 $22.30 
Wichita, Kan 11.60 1.40 5.50 21.50 
Tulsa, Okla 11.50 1.00 7.00 92.50 
Little Rock, Ark 11.90 5.10 8.00 25.00 
New Orleans, La 10.40 5.70 8.50 24.60 
Houston. Tex 11.00 5.00 5.50 21.50 
Albuquerque, N. M 12.90 $.60 7.00 ©°24.50 
Denver, Col 12.60 1.40 7.50 24.50 
Casper, Wyo 13.50 6.00 5.50 25.00 
Butte. Mont. 13.50 4.00 6.50 24.00 
Boise, Ida 15.50 1.70 7.50 27.70 
Salt Lake City, Utah 15.60 1.90 5.50 26.00 
Reno, Nev 14.00 1.00 7.00 25.00 
Phoenix, Ariz. 14.50 $.00 6.50 25.00 
San Francisco, Calif 12.00 1.00 6.00 22.00 
Portland, Ore 12.50 1.00 6.50 23.00 
Spokane, Wash. 15.00 1.00 6.50 25.50 


° Includes Citv Tax of l¢ 
®° Includes City Tax of 0.5 
+ API figures as reported by The Texas Ce 





Midcontinent Lubricating Oils June 1947* 


(Western Petroleum Refiners Assn. figures in bbls. of 42 gals.) 


Steam 
sright Viscous Paraffin” Refined Blended 
Stocks Neutrals Oils Stock Oils 
Production 255,999 522,467 90,1158 31,923 546,85S\ 
Shipments 
Domestic 278.058 136.917 85.761 24.684 160.55 
Export 21,322 15,494 246 505 43,45 
TOTAI 299.380 452,411 86.007 25.189 504,009 
Inventory June 30 166,848 149,081 92,677 83,790 300,75 
Davs Supply 19 24 


® Davs supply for May 1947 revised from 28 to 24 days 





Pacific Coast Demand 


(Bureau of Mines figures, total deliveries, thousands of b/d) 


Gas Oil Heavy All 
Gasoline & Diesel Fuel Oil Products 
1946 1947 1946 1947 1946 1947 1946 1947 
January 248 313 139 177 432 420 917 1,0 
Februar 283 320 129 142 439 4125 947 1,01 
March 300 304 106 117 148 390 962 9 
April 274 336 101 125 376 385 851 9SS 
May 323 332 78 85 351 357 864 91 
June 326 385 76 90 343 362 871 975 
July 329 72 326 859 
August 325 67 355 885 
September 318 77 339 860 
October 320 100 326 870 
November 293 128 363 896 
December 308 146 416 993 
Jan.-June 293 331 104 123 398 389 902 97 
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Statistics 





GASOLINE CONSUMPTION BY STATES, APRIL 1947%** 


(API figures) 
Tax Rate} 





Month of 

















5 Months Ending With——— 
May April, 1947 May, 1947 May, 1947 May, 1947 May, 1947 
Cents Gallons Gallons Gallons % Change Gallons Gallons ~ Change 
ama 6 35,108,000 37,409,000 33,586,000 +11.38 172,558,000 153,479,000 12.43 
ona 5 15,818,000 15,609,000 14,770,000 5.68 76,272,000 69,465,000 9.80 
insas 6) 24,221,000 24,500,000 24,369,000 n 54 116,445,000 10 1,3 44,000 11.60 
fornia 3 266,733,000 271,001,000 276,112,000 - 1.85 1,361,216,000 1,230,250,000 10.65 
yrado 6 27,202,000 31,505,000 30,513,000 3.25 134,718,000 123,810,000 + 8.81 
( recticut 3 ag 3,000 37,057,000 33,938,000 + 9.19 159,859,000 143,662,000 11.27 
Lware 4 6,467,000 7,032,000 6, 309.000 +11.46 29,179,000 26,570,000 9.82 
trict of Columbia 3 13,057,000 13,746,000 12,581,000 + 10.28 280,053,000 241,918,000 115.76 
ida 7 54,133,000 52,184,000 17,318,000 + 10.77 242,058,000 211,677,000 14.35 
( rgia 6 419,398,000 51,119,000 16,147,000 + 9.26 62,412,000 58,469,000 6.74 
10 6 13,830,000 14,776,000 13,468,000 + 9.76 688,293,000 631,296,000 9.03 
vis 3 143,933,000 180,726,000 146,592,000 + 13.20 314,395,000 295,249,000 6.48 
na } 80,090,000 90,732,000 80,149,000 + 11.49 230,268,000 222,378,000 3.55 
" 4 70,549,000 9! 5,020,000 76,394,000 + 8.95 170,594,000 156,648,000 8.90 
sas 1 47,907,000 58,044,000 52,062,000 + 9.41 158,775,000 146,485,000 8.40 
tucky 5 35, 949.000 38,391,000 35,238,000 24.07 72,100,000 63,101,000 +- 14.26 
ana 7 32,304,000 35,074,000 32,056,000 + 16.45 160,750,000 144,889,000 10.95 
ne i 13,791,000 20,914,000 16,856,000 .. 2 ee 311,108,000 280,430,000 10.94 
land i 34,973,000 39,014,000 33,502,000 9.79 616,958,000 542,266,000 +13.77 
ssachusetts 3 64,388,000 71,477,000 66,652,000 16.68 278,638,000 256,974,000 8.43 
higan 3 129,200,000 142,684,000 129,964,000 12.45 130,233,000 118,584,000 9.82 
Minnesota 4 55,498,000 80,638,000 69,108,000 17.68 349, 120. 000 316,517,000 10.40 
Mississippi 6 26,597,000 29,399,000 26,144,000 + 26.25 62,944,000 7.68 
\ uri 2 75,896,000 83,896,000 71,293,000 12.05 134.17 5-000 123,463,000 8.68 
Montana 5 16,678,000 Ti 176,000 16,219,000 98 22,507,000 21,550,000 1.44 
Nebraska 5 30,509,000 3,117,000 29,555,000 6.38 38,609,000 35,657,000 8.28 
Nevada t 4,926,000 5/232'000 5,284,000 6.16 381,675,000 354,452,000 7.68 
N Hampshire i 7,507,000 oe 394,000 8,831,000 7.42 67,999,000 62,836,000 8.22 
N Jersey 3 $0,595,000 7,100,000 $2,045,000 + 7.97 784,808,000 721,880,000 8.72 
New Mexico 5 14,107,000 1s. 115,000 14,071,000 11.41 277,066,000 251,704,000 10.08 
New York 1 164,798,000 185,620,000 171,924,000 30.32 $2,692,000 83,389,000 84 
North Carolina 6 97,350,000 58,760,000 52,743,000 2.40 669,690,000 619,299,000 8.14 
North Dakota 1 (r)20,329,000 31,377,000 24,077,000 5.80 216,475,000 200,238,000 + §.11 
Ohio 1 144,941,000 145,715,000 142,299,000 12.47 159,801,000 138,025,000 15.78 
Oregon 5 34,397,000 37,473,000 33,319,000 8.71 681,728,000 627,416,000 8.66 
Pennsylvania 4 147,534,000 157,600,000 144,977,000 11.93 137,570,000 119,943,000 14.70 
Oklahoma 51s 42,198,000 48,140,000 15,502,000 36.20 79,891,000 78,786,000 1.40 
Rhode Island 3 11,862,000 11,969,000 11,994,000 2 55,563,000 51,291,000 8.33 
South Carolina 6 28,766,000 29,436,000 26,298,000 
South Dakota } 14,729,000 ©97'282° 000 20,031,000 
rennessee 7 44,092,000 43,153,000 38,932,000 + 10.84 202,171,000 185,135,000 9.20 
Texas 4 183,935,000 198,434,000 199,763,000 - .67 874,005,000 943,255,000 7.34 
Utah 4 13,065,000 13,926,000 13,133,000 + 6.04 60,577,000 55,176,000 { 79 
Vermont 41%, 6,430,000 6,704,000 6,853,000 2.17 29,068,000 26,482,000 + 9,77 
Virginia 6 51,152,000 53,601,000 45, 189,000 + 17.83 234,147,000 214,784,000 + 9.02 
Washington 5 $7,052,000 50,846,000 46,570,000 9.18 216,490,000 198,033,000 +- 9,32 
We Virginia 5 22,672,000 24,159,000 19,026,000 +- 26.98 103,541,000 96,431,000 + 7.37 
Wisconsin 1 63,464,000 76,129,000 70,893,000 7.39 295,069,000 272,347,000 + 8.34 
Wyoming 1 7,857,000 8,578,000 8,446,000 + 1.56 35,766,000 32,404,000 + 10.38 
Potal may 270,000 2,901,283,000 2.653,395,000 t+ 9.34 12,453,152,000 11,515,340,000 + 8.14 
Daily Average 7°042.000 93,590,000 85,593,000 + 9.34 82,471,000 76,261,000 + 8.14 
( Inge trom previous vear: 
otal Change |. 247,888,000 + 937,812,000 
entage change in Daily Average +9.34° + 8.14% 
’ Revised 
+ These are stat ax rates per gallon. In addition there is the federal tax of one and one-half cents (1%c) per gallon 
© On a slightly « ie rent and more inclusive basis than hereto‘ors Comparable figure for April 1947 is in neighborhood of 16,450,000 gallons 
In general, these gures include all gasoline sold or consumed within the confines of the state, regardless of whether it was for a taxable or non- 
taxable purpose 





EQUIPMENT PERSONALS 





William F. Wei- dealer representative in the southeast ter- 
mer, for the past sev- ritory of Hammel-Dahl Co., Providence. 
eral years assistant Mr. Clarke, prior to forming his own or- 
advertising manager ganization in February of this year, was 
of Rockwell Manu- associated with Standard Oil Co., Pure 
facturing Co., Pitts- Oil and Shell Oil 
burgh, has been ° ° ° 





named advertising Selby F. Greer has been 


appointed 


manager of com- general sales manager for the Kellogg 
pany’s Pittsburgh division of American Brake Shoe Co., 
Equitable Meter Di- New York. He was formerly assistant 


general manager, and has served in vari- 
ous sales capacities with the firm. 


 * Vision. 
‘ In his new poOsl- 


~~  e tion. he will have H. O. Holland, vice president and _ for- 
charge of the adver- mer general sales manager, will assume 
tising program for new duties. 
tsburgh Equitzble’s lines of water, gas- . . " 
e, oil and gas meters, gas regulators Whitney Weinrich has joined the staff 
d other products. He also will con- of the Houdry Laboratories as head of 
to assist with the administration pilot plant development . . . The new 


gram of 
operating 


the over-all advertising pri 
Ro kwe 1] ind its 14 


il d subsidiaries 


staff member was born in Honolulu, T. H 
divi- He is 1] vears old and received his edu- 
cation at the Mas Institute of 
Technology. His petroleum experience 
Research Indus- 
Mellon Institute for a 


sachusetts 


C. T. Clarke, Clarke Sales 
Co., Decatur, Ga., 


includes being a Gulf 
trial Fellow at the 


Engineer- 


has been named 


September 3, 1947 


vear, 1% 
gist at 
finery, 


years as a petroleum technolo- 
Guf Oil Corp.’s Philadelphia re- 
work in the Gulf Research and 
Development laboratories, and head of 
the chemical engineering group at Gulf 
research, 


serving for 8 years as assistant 
staff chemist. 


° ° ° 


Howard W. Webb has been appointed 
general manager of Buckeye 
Works. Ray O. 
ceeded him as sales manager. Mr. 
will in his executive 
tion as vice president. 

Mr. Webb has 1926 as 
sales manager and has been active in the 
development of the Buckeye line of 
valves and fittings for the oil trade. 

Prior to World War II Mr. Comp was 
with Shell Oil Co. 

served as a major 


Iron and 
Comp has suc- 
Webb 


posi- 


Brass 
also continue 


served since 


asso iated 
the war he 


During 
in the of 


fice of the Quartermaster General, in the 
fuel and lubricants division. Since the 
war he has been connected with Buck 
eye as eastern representative with of- 


fices in New York City 
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CLASSIFIED 





For Sale 


FOR SALE: TANK, Gar Wood, fully skirted 


four compartments, 305-205-155-105 Twe 
drum and two package compartments Con 
dition like new. Price $600.00 BREAK 
WATER FUEL CORP., Lewes, Delaware 


FOR SALE—350’ lengths, 1” gasoline 
Brass male and female fittings, U. S. Rubber 
Co. Brand, limited stock. $25.00 per length 


FOB Zeeland, Mich. COOK OIL CO 


FOR SALE: one Hi-Way Semi Trailer equipped 
with 3120 three compartment tank and one 404 
HD. Diamond T. Tractor. All in good shaps« 
Will sell separate. BOUNDARY OIL CORI 

611 West Walnut St., Portland, Indiana 


FOR SALE: 1000 gallon 5 compartment truck 
tank, full skirting, sloping bucket box. Brand 
new Built for long wheel base Chevrolet truck 


by WILCO. Can be inspected at Cunningham 
Equipment Company, Springfield, Mo Price 
$1402.50. AYERS OIL CO., Canton, Mo 


1944 MACK TRACTOR, EH model, 900x20 
rubber, hydraulic vacuum brakes with 2,500 
gallon Fruehauf semi-trailer, 7 compartments 
equipped with dish pan type vacuum booster 
brakes, equipped with power takeoff pump, 2 
Brodie meter, 100 ft. of 1144” hose and reel 
equipped with electric winder. In A-1l condi 
tion. Will sell for $5,000. Can be seen at 405 
Teall Ave., Syracuse, New York or call Lee G 
Dobson at Svracuse 9-5641 


FOR SALE: Two 1%-Ton Ford Tank Tru 
complete with 800-gallon capacity Columbia 
streamlined tanks; tanks practically good 


1 


new, size of compartments, two 200-gallons 


two 150 gallons, one 100-gallons Price 
$1000.00) each, FOB Knoxville, Tenn Will 
sell tanks separately, price $700.00, each, FOB 


Knoxville, Tenn. R. S. KENNEDY OIL CO 
IN 585 Oak Street, Knoxville 2, Tenn 





FOR SALE 
TANKS FOR IMMEDIATE DELIVERY 
TWO (2) HORTONSPHERES, EQUIV- 
ALENT TO BRAND NEW 
Size 38 feet diameter, 5,000 Barrel 
Have Available Also Various Capacity 
Storage Tanks 
WE WELCOME ALL INQUIRIES 





WANTED 
Plants for Dismantling at any Locati 
EMPIRE TANK & SALVAGE CO. 
1451 Broadway, New York 18, N. Y. 
Telephone: Lackawanna 4-5760 








TRANSPORT BARGAINS 


60—New 2000 gallon, Davis Semi Trail- 
ers, 2 compartment equipped with pump 
and reel, air brakes, 9.00 x 20 tires 


$700.00 FOB Cleveland. 


6 Model U70 1943 Autocars, refuelers, 
1650 gallons equipped with 3 compart- 


ments, pump, meter, and 2 reels. 


These trucks are in excellent condition 


Priced to sell. 


UDELSON TRUCK SALES INC. 
3218 Woodland Ave., Cleveland 15, O. 








For Sale 


FOR SALI Used chassis, tank trucks and 
truck tanks, list sent upon request M b 
CHARLTON, THE ATLANTIC REFINING 
CO., P. O. Box 7258, Phila. 1, Pa 


FOR SALI One 12.000 gallon electric hori- 
zontal welded single compartment oil storage 
tank, complete with metal stand. One vertical 
&§.000 illion tank and two vertical 10,000 


gall tanks, f.o.b. Picher, Okla. ARBUTHNOT 
OIL COMPANY, Box 511, Okmulgee, Okla 


FOR SALI 1% ton 1941 Dodge truck, new 
motor, equipped with 1245 gals. 4 compart 
nent tank rHE FACTORY OIL CoO., 979 
Grant Street, Akron, Ohio 





FOR SALE 
1_-WA-22 White tractor with 4000 
illon Fruehaut tank trailet } com 


W 22 White tractor with 4300 
Fruehaut tank trailer 3 ym 

partments 

Bot units in perfect condition 
SOUTHEASTERN OTL INC. 

105 Graham Bldg. Jacksonville, Fla. 











METERS 


I 2 Pittsburgh Dial Type Meters 
2000 gallon dials Excellent con 
! Price $200.00 for both or 
10.00 each 


P, F. COSGROVE 
72 Delmont Drive, N.E. Atlanta 5, Ga. 








FOR SALE 
1944, K-5 International Truck, equipped 
h 1000 gal } comp. tank This 
k has been completely rebuilt New 
r, new brakes and painted Tires 


re 7:50 x 20-10 ply, 90 new Actual 
on truck—58,000 Price for 
k sale SLSO00.00 
EMERSON PERRINE 
East State St. Rd., R.D. +2 
Sharon, Pa. 


Phone 6593 








STORAGE TANKS 


94000 gal. down to 5000—Good Delv 
Advise requirements & whether for 
above or underground storage; Vert. or 
Horiz 


W. H. DYER COMPANY 


1859-P Railway Exchange Bldg 
St. Louis 1, Mo 











Wanted to Buy 





STEEL DRUMS 


We can furnish you with recon- 
ditioned steel drums at any point. 
Let us have your requirements. 
We will also buy your empty 
drums. 


BUCKEYE COOPERAGE COMPANY 


3800 Orange Ave. Cleveland 15, Ohio 
Phone EXpress 3383 
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Situations Open 


JUNIOR ENGINEER: needed for West Tex 
refinery. Require engineering graduate, prefe 
able in Chemical, Petroleum, or Mechanical E: 
gineering. Duties include plant tests, inspe 
tion of equipment, and assistance on desig 
and specifications. Will be given opportunit 
for supervised training in all phases of refine 
operations. Prior professional or refinery « 
perience not essential. An opportunity for 
practical-minded young engineering graduat 
Box 276. 


Position Wanted 


PETROLEUM MARKETING TRANSPORT 
TION, STORAGE, DISTRIBUTION. 3% 3 
experience. Ex-army officer. College graduat 
Desire responsible position with oil compar 
Im pressive rec ommendations, LAWREN( 
REYNOLDS AGEN, 113 Waverly Place, Ne 
York, N. ¥ 


Professional Services 





ACCURATE LABORATORY TESTS 
GASOLINE OIL 
Standard Methods Employed 
Octane Ratings by A.S.T.M. CFR Unit 
THE DETROIT TESTING 
LABORATORY 
554 Bagley Avenue, Detroit 26, Mich. 








Classified Rates 





For Sale,” “‘Wanted to Buy,” “Help 
Wanted,” Business Opportunities,” 
Miscellaneous” classifications, set in 


type this size without border—20 cents 
a word, Minimum charge, $5.00 per in 
sertion 

Position Wanted’’—10 cents a word 
Minimum charge $2.00 per insertion 

Advertisements set in special type or 
with border—$7.00 per column inch 

Copy must reach us not later than 
Wednesday preceding date of issue. 

All classified advertisements are pay- 
ible in advance 

No agency commission or cash dis- 
counts on classified Advertisements 














ADVERTISERS’ INDEX 


This index is published as a convenience to the 
reader. Every care is taken to make it accurat: 
but National Petroleum News assumes no respon 
sibility for errors or omissions 


Akron Brass Mfg. Co., Ine, 10) 
American Cyanamid Co 9 
American Pumps Inc 21 
Bowser Inc 

Brodie Co., Inc., Ralph N Inside Front Cove 

Butler Mfg. Co 28-24) 
Champion Spark Plug Co 24-25 
Crane Co 

Ethyl Corp 

General Motors Corp } 
Holidav-Curtis Publishing Co 6 


International Petroleum Exposition 


Libbev, Owens, Ford Glass Co ! 
National Petroleum News 5 
National Pumps Corp Inside Back Cov 
Pan American Airways, Inc 

Pennsvivania Petroleum Products Co 4 
Pure Oil Ce Outside Back Coy 
Scully Signal Co | 
Service Station Equipme nt Co 

Sinclair Refining Co 32 

limken-Detroit Axle Co , 
U. S. Industrial Chemicals, Inc. 2 
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New Book Helps You 
Understand Foreign Oil Operations 


very well-informed American oil man 

s a good, over-all working knowledge 
of our foreign oil operations . . . to under- 
stand what is going on from day today... 
to see more clearly what these develop- 
ts mean to the oil business. 
eonard M. Fanning’s new ~ book 
MERICAN OIL OPERATIONS 
\BROAD” gives the background story 
led for a clear understanding of 
today’s foreign oil developments. 


‘s not a ‘dry’ historical record, but an 
interesting, fast-moving portrayal of 
\merican oil company operations in all 
foreign countries . . . Nearly 100 pages of 
photographs, and a liberal use of simple 
charts throughout the text, make the book 
easy to read and the facts easy to under- 
stand and remember . An extensive 
\ppendix provides further valuable sta 
tistics and data for reference use. 

70 pages, 515 x 8, stiff covers. Price $5.00. 
(Ohio purchaser ase add 3% sales tax) 
Order your copy today from: 


1213 West 3rd Street Cleveland 13, Ohio 














Keep ‘em clean... and 
You'llGet More Business 


Use the NPN Housekeeping Inspec 
tion Booklet for Service Stations as a 
constant check on the cleanliness of 
your stations. 


PRICES 

Single copies ..$ 0.25 each 
25 copies bg secdsvee. ee 

50 copies Sea 

00 copies ert 
200 copies . 32.00 
900 copies ... 70.00 

0 copies eee 130.00 


-es for larger quantities on request 
~uantities other than those shown will 
billed at the per copy rate for the 


xt smaller quantity shown. 


hio purchasers, add 3% Sales Tax) 


NATIONAL PETROLEUM NEWS 
13 West 3rd Street . . Cleveland 13, Ohio 
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ABOUT OIL PEOPLE 





At recent meeting -of Public Rela- 
tions and Publications Committee of Tli- 
nois Oil and Gas Assn., two committees 
were appointed. On Data Committee 
are: F. A. Calbert, Jr.. chairman: W. R. 
Scott, Carl Buerkle, E. A. Obering and 
Ora Oldfield. . . . On Contract Committee 
are: Basil Moss, chairman: L. A. Mylius, 
George S. Evans, J. W. Meehan (chair- 
man of Public Relations Committee), and 
J. D. Howie. 

Association also reports following new 
members have been added: E. C. Rob- 
inson Lumber Co., Paul McClellan, Car 
mi, Ill.; John C. Diver, Flora, Tll.; Wal- 
lace H. Wright, Casey: Martin H. Hess 
Drilling Co., Mt. Vernon; R. S. Jones, 
Flora; O. L. Henson, Flora, and L. R 
Young Construction Co., Olney. 


° 


Roy Leigh, who for a number of vears 
has run the Leigh Oil Co. at Austin, Tex., 
has leased his stations to Humble Oil & 
Refining Co. and sold the rest of his busi- 
ness, including his transport trucks, and 
will start out early this month on an 
an extended rest trip through the Rockies 
and Colifornia and up the Pacific Coast 


Cc. J. Cunningham, Cunningham Oil 
Co., Fort Collins, Colo., reports that one 
of the difficult problems faced by oil 
marketers is the giving way of 300-gal. 
tanks to farmers in his territory. The 
company distributes Chevron products. 


William M. Hood, Tuscon, Ariz., has 
sold his marketing business and is now 
re-investing the funds in outstanding 
service stations These he re-leases to 


mayor Companies 


J. Edward Hudson has been promoted 
to purchasing stores representative for 
Shell Oil Co.’s Atlanta marketing division 
In his new position, Mr. Hudson will be 
responsible for the purchasing and ware- 
housing of marketing materials and equip- 
ment for the Southeastern states. 

Mr. Hudson lives in Decatur, Ga., 
where he is chairman of the board of 
deacons of the Oakhurst Presbyterian 
Church, and a member of the Georgia 
Purchasing Agents Assn. 


Home Oil Co., Black Mountain, N. C 
has received a charter from the secre- 
tary of state to deal in petroleum prod- 
ucts. Authorized capital stock is $50,- 
000. F.C. Champion and J. C. Cham- 
pion, Shelby, and Worth Burgess, Blick 
Mountain, are the incorporators 

H. P. Emerson postmaster of Miami, 
Fla., will return on Oct. 1 to Aeroland 
Oil Co., Miami, as vice president in 
charge of retail sales. 

This Independent company,  distrib- 
uting Standard (Ky.) products, has ex- 
panded its business from an annual vol- 


ume of S8500.000) to $1,600,000 The 
firm is also a distributor for U. S. Rubber 
Co., and Kendall Refining Co., and sells 
a complete TBA line 

The company, of which Caspar D. 
Swinson is president, recently added two 
semi-trailers, one 4,270-gal., the other 
1,200-gal. capacity. Larger underground 
storage is being added, and trucks are 
being equipped with meters. 


° ° © 


George O. Ingram, assistant comp 
troller of the Standard Oil Co. (N. J.) 
was guest of honor at a reception and 
dinner on August 26, at the Hotel War- 
wick, New York City. Mr. Ingram is 
retiring after 40 years of service with 
the company. .. . M. J. Rathbone, presi- 
dent of the company, presented Mr. In- 
gram with a 40-year service button, and 
H. A. Koechling, comptroller, gave him 
a watch and wallet on behalf of fellow 
employes A radio, check, and other 
gifts of co-workers were presented to 
Mr. Ingram. Aug. 29 was Mr. Ingram’s 
last working dav in the office of the 
comptroller 


A. A. Stambaugh, vice president in 
charge of sales for Standard Oil Co 
(Ohio), has appointed E. L. Arnold as ac 
cessories manager, sales merchandising 
department. He fills the vacancy creat 
ed by H. L. Kohlmeier, who has joined 
Ford Motor Co. in Ford’s newly organ- 
ized accessory distribution plan. 

During the war Mr. Arnold was on sp« 
cial assignment to Washington with PAW. 
Upon his return he was ppointed assist- 
mt to E. J. Burkhardt, manager, aviation 


sales. 


Six area chairmen to head committees 
conducting the industry’s public rela- 
tions program in West Virginia have 
been appointed 

They are: F. H. Allen, Pure Oil Co., 
Parkersburg, for Parkersburg area; R. H. 
Bowman, Gulf distributor, Rainelle, for 
the Rainelle area; F. M. Hoferer, Stand- 
ard Oil Co. (N. J Charleston, for the 
Charleston area; J. E. Matthews, Soc- 
ony-Vacuum distributor, Clarksburg, for 
the Clarksburg area; Dana Shank, Hunt- 
ington Oil Co., Huntington, for the Hunt- 
ington area and C. B. Kelley, Elk Refin- 
ing Co., Logan, for the Logan area 

Robert E. Garrett, Gulf Oil Corp., 
Philadelphia, is chairman of the Middle 
Atlantic district committee. Four coun- 
ties of northern West Virginia now with- 
out an area chairman will be placed un- 
der jurisdiction of the Western Penn- 
sylvania operational committee, of which 
Gilbert Fury, Standard Oil Co. (Pa.), Pitts- 
burgh, is vice chairman 

Three counties in the s uthern por- 
tion of West Virginia will be included 
with five counties of West Virginia in a 
new area with Bluefield, W. Va., as area 
headquarters 
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Home Oil Co., Oscola, Ark., organized 
in March, 1946, with 50 > stockholders. 
has completed a $50,000 butane and pro- 
pane bulk plant. The firm has also com- 
pleted a new bulk plant at Frenchman’s 
Bayou, Ark. 

Officers of the corporation are C. F, 
Tompkins, president, D. S$. Laney, sec- 
retary-treasurer-manager, and Inez Bragg, 
manager. 

The company operates six trucks, all 
equipped with meters, and one butane 
truck with twin tanks, water gallon ca- 
pacity 1200 gals., also equipped with 
meter and pump. 


a fe) g 


J. G. Frye has been named district 
manager for Shell Chemical Corp. with 
headquarters in Chicago. A native of 
Brooklyn, Mr. Frye is a graduate of La- 
fayette College and engaged in research 
at Mellon Institute at Pittsburgh from 
1937 to 1938. From 1938 to 1945 he 
was in technical sales and sales develop- 
ment for Carbide and Carbon Chemicals 
Corp. He joined Shell Chemical in Oc 
tober, 1946, as a salesman and became 
acting district manager in the Chicago 
district in January of this vear. 


° ° 9° 


Fred Eldean Organization has ap- 
pointed Donald R. Waugh field repre 
sentative for the petroleum industry’s 
public relations program in New Eng 
land. He will work with the New Eng- 
land district committee headed by R. R. 
Potts, Socony-Vacuum Oil Co., Boston 


Mr. Waugh attended Massachusetts 
Institute of Technology. Before taking 
his present position he was for three 
vears director of industrial relations with 
the Electric Boat Co., Groton, Conn. . . 
From 1924 until 1937, Mr. Waugh was 
political editor on the Boston Traveler. 
At the same time he represented the 
Worcester Telegram, the Providence 
Bulletin, the Washington Post and the 
United Press Associations at the State 
House in Boston. He also served as sec 
retary for seven investigating commis- 
sions appointed by the Massachusetts 
legislature. . . . Mr. Waugh has handled 
publicity and public relations for nu 
merous Civic organizations. 


oO el o 


Eugene A. Wurster has been named 
assistant comptroller of Socony-Vacuum 
Oil Co., Inc., succeeding Riche H. John- 
son who retired recently after 40 years 
of service Mr. Wurster became as- 
sociated with Standard Oil Co. of New 
York in 1915. 


° ° °o 


Games (the $50 word is gymkana) for 
all the muscles—tarsal, dorsal, gluteal and 
cranial; card tables in the shade for quiet 
minds; door prizes, free beer, good 
food, contests, and soft ball. 
among the attractions 
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These are 
promised — those 


who attend the annual clambake and 
Petroleum Club of the 
Cleveland Chamber of Commerce. The 
date is Monday, Sept. 8. Place is Astor- 
hurst Rex Blazer, 
club president, will gladly send a map 
to those not knowing how to reach Astor- 
hurst 


yuiting of the 


near Cleveland 


New president of the Sportsman Pilots 


Assn. is R. C. Oertel . . . Mr. Oertel, 
manager of aviation sales, Standard Oil 
Co. (N. J.) was elected at the association’s 


summer meeting. 


Standard Oil Co, (Ohio) treasurer, C. T. 
Foster, recently appointed George Van- 
derbilt head of a newly-organized meth- 
ods planning section in the comptroller’s 
division Mr. Vanderbilt was formerly 


industrial relations assistant. 





Has the name of your company, 
organization or yourself appeared 
here lately? 
and-coming oil firms and oil peo- 
ple throughout the nation are re- 
corded here every week. Send 
tlong an item about expansion, 


The activities of up 


promotions, transfers, vacation 
trips, weddings, anniversaries. Ad 
dress Herbert Taylor, About Oil 
People Editor, 1213 W. Third St 


Cleveland 13, O 











John W. Emison, vice president and 
treasurer of the Texas Pipe Line Co., 
has been elected a vice president of the 
Houston Control of the Controllers In- 
stitute of America. Harry B. Drennan, 
assistant controller of Superior Oil Co., 
was named a director of the local group, 
as were S. G. Loy, assistant controller of 
the Humble Pipe Line Co., and Weldon 
M. Padgett, assistant secretary of | the 
Pan American Pipe Line Co. 


Control named 
president and 


The Los Angeles 
Roger W. Leason, vice 
treasurer of the Emsco Derrick & Equip- 


ment Co., vice president. Gordon B. 
Schaefer, chief accountant and office 
manager of Southeastern Pipe Line Co., 


was similarly honored by the members 


of the Atlanta Control. 


Other 
named directors of local controls of the 
Institute: Cleveland, Sumner E. Hippen- 
steele, assistant secretary-treasurer, Al- 
lied Oil Co.; Dallas, Ralph W. Rager, 
comptroller, Oil Well Supply Co., and 
J. A. Goodson, controller, Hunt Oil Co.:; 
New York, William A. Jackson, assistant 
treasurer, Standard Oil Co. (N.J.); San 
Francisco, Wilson K. Minor, assistant 
controller, Standard Oil Co. of Califor- 


petroleum industry executives 


nia; Toledo, F. §. Slick, comptrolle: 
Ohio Oil Co., Findlay, O. 

The institute is a technical and pr 
fessional organization of controllers d: 
voted to the improvement of controlle: 
ship procedures. 
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Harry L. Crawford has been appointe: 
district manager at Cincinnati, O., fi 
Sun Oil Co. . .. He succeeds W. P. Fos 
ter and has been district manager 
Grand Rapids, Mich., since 1942, an 
a Sun man since 1927. 


Elmer H. Moss has been appointe 
acting district manager at Grand Ray 
ids. He was formerly western regiona 
manager for TBA sales. 


Succeeding Mr. Moss as TBA mat 
ager for the western region is R. K. Bur 
gie, who came with Sun as an_ inspec 
or in the engineering department, west 


ern region. 


P. H. Harrison, Jr., has been promot 
from acting district manager to full dis 
trict manager at Lawrence, Mass. H: 
has been acting district manager at Law 


rence since 1945. 


Thomas F. Neal has been promote: 
from acting district manager to full dis 
trict manager for the Lansing, Mich 
district. He has been acting district mat 
ager at Lansing since 1946. 


° 


E. P. Efird is retiring from active ser\ 
Standa:d Oil Co. (N. J 
For many vears he has been a field mai 


for Jersey in the Albermarle, N. C., ré 


ice with the 


gion. He had charge of bulk plants at 
Albermarle, Troy, Carthage and Can 
dor, N. cs. 


Fred Dixon will succeed Mr. Efird 
Mr. Dixon is a native of New Bern, N. C 
where he lived before seeing three vears 
service in the Army. Since his discharg: 
he has been traveling for Standard Oil 
Co. (N. J.), maintaining headquarters it 
Charlotte N. C 


“Free and unhampered enterprise 
the essence of democ racy,” Says Q. D. 
Sauls, manager, Capital City Oil Corp 
Tallahassee, Fla. Mr. Sauls also asserts 
that he is unalterably 
business rationing gasoline, fuel oils and 
He says the fed 
eral government may. be called upon t 


opposed to big 
ll kinds of equipment. 


antitrust 
laws to prohibit this new practice. “Ti 


exercise the provisions of the 


‘ration’ oils would open up a_ gigantic 
bootlegging business,” Mr. Sauls added 

Burk Sauls of Capital City, now assist 
ant manager, is taking training to be 
He is a 
irtist and his individuality is utilized it 


come manager of the company. 


the preparation of local display signs. 
Ths independent jobbing company, 01 
ganized in 1932, is now in the process o! 
building up its transportation depart 
ment, and has added two extra trucks t 


its fleet for that purpose. 


NATIONAL PETROLEUM NEWS 











nte 
Ray 


On 


hal 
Bur 
pe ( 


VES 


ot 
dis 


ote 











A-38H 





NOW PROMPT DELIVERY 
on either A-38 or A-38H Model 





Wosited 


Additional Sales Representatives in 
several important cities and states. 


Write, wire or phone. 




















You'll really appreciate 

the added convenience 

when you install 

the handy A-38H (Hose Extension). 


The National A-38H Pump 

is the same as our popular, 
mechanically proven standard A-38 

but with the specially fitted longer hose, 
which allows you to service cars 

easily and efficiently 


whether close at hand or 15 feet away. 


And the National A-38H (Hose Extension) 
is an economical buy— 

cost of this extra convenience 

is only $16.65 additional in Eastern States, 
$17.50 in Western States— 

having no moving parts 

to be adjusted or replaced, 


it never requires Maintenance expense. 


NATIONAL PUMPS CORPORATION 


General Offices: CINCINNATI 23, OHIO 

Factory: Dayton |, Ohio 

Pacific Coast Division Office: 1190 28th St., OAKLAND, CAL 
Branch Office: 3605 East Olympic Boulevard, Los Angeles 23, Cal 











Climaxing a summer of 
unusual world news cov- 
erage on September 15, 
Pure Oil News Time (6:45 
P.M.EST, NBC) welcomes 
back the ‘“‘Dean of Amer- 
ican News Commenta- 





tors” from his flight around 
the world. Mr. Kaltenborn (see map) has 
visited a list of cities whose names ring with 
romance and history. Read them: 


London 
Rome 
Athens 
Cairo 


Calcutta 


Be sure 


: "7 ; 
iv. 




















H. V. Kaltenborn returns to his Pure Oil News Time 
microphone after seven weeks around the world 


Rangoon 
Bangkok 
Hong Kong 
Shanghai 
Tokyo 


Now the Kaltenborn analysis of current events 
will be sharper than ever—against his own 
fresh, first-hand picture of the world stage. 

In his absence Pure Oil News Time has 
brought its millions of listeners Richard Hark- 
ness from Washington, Henry Cassidy, back 
from five years in Russia and Clifton Utley, 
also recently returned from a European tour. 

Now the “Dean” himself is back to carry on, 
with special guest commentators, sponsored 
by Pure Oil for Pure Oil Dealers everywhere. 






